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Conquering  Mexico 


Suppose  someone  were  to  give  you  the  job  of  conquer¬ 
ing  Mexico.  Would’nt  you  rather  have  an  army  of 
400,000  trained -troops  than  an  uncertain  number  of 
Chinese? 

Similar  principles  apply  to  conquering  the  Chicago 
market. 

There  are  approximately  450,000  families  in  Chicago. 
Ttie  Chicago  Daily  News  has  a  circulation  of  over 
425,000  of  which  more  than  92%  is .  concentrated  in 
Chicago  and  suburbs.  So  you  can  readily  see  that  dis¬ 
regarding  the  non-English  speaking.  The  Daily  News  is 
;  read  by  very  nearly  every  worth  while  family  in  Chicago. 

And*  as  The  Daily  News  has  a  larger  circulation,  by 
over  90,000,  in  Chicago  and  suburbs  than  any  other 
newspaper,  daily  or  Sunday,  it  is  the  only  newspaper 
through  which  you  can  reach  all  these  worth  while 
families. 

I  Of  course  you  wouldn’t  try  to  conquer  the  Chicago 

[  market  with  Chinese  advertising.  You  would  enlist  The 

Daily  News  army  of  over  425,000. 
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Powers  Political  Engravinirs  for  P  •  o 

Win  V  r  w  ^  Campaign  Purposes 
Win  Votes— Votes  Count 
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MORE  REAL  ESTATE  ADVERTISING 

than  nearest  competitor 


NEW  YORK  EVENING  POST 


Always  Leads 

All  Other  Evening  Newspapers 


(in  Manhattan,  not  publishing  a  Sunday  Edition) 


Record  of  Manhattan  newapapera  pubGahing  aix  daya  a  w<Mk. 


For  Month*  of  January  to  dagoat  31, 19IS 

Evening  Post . 150,457  Lines 

Evening  Mail . 78,145 

Evening  Sun . 62,318 


Evening  Journal 
Evening  World. 


This  ADVERTISING  SUPREMACY,  year  after 
year,  is  convincing  proof  of  a  host  of  satisfied 
real  estate  advertisers,  —  convincing  proof  of 
RESULTS  produced  for  them. 


The  Evening  Post  is  more  than  merely  a 
high-class  Evening  Newspaper — it  is  a  recog¬ 
nized  Real  Estate  Medium,  from  the  standpoint 
of  REAL  ESTATE  NEWS,  as  well  as  of  Real 
Estate  Advertising. 


Advertise  in  this  well  established  market¬ 
place  for  high-class  real  estate,  — APART¬ 
MENTS,  BUSINESS  PROPERTY,  SUBURBAN 
and  COUNTRY  REAL  ESTATE 


Ktto  f ptninfl  $ogl 


Heal  Batate  Leader  of  the 
Evening  X etvajtatter  field 
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It  Is  Costing  Over 


$100,000.00  YEARLY 


To  Keep  the  Advertising  Columns  of  the 


m 


Free  From  Objectionable  Advertising 


/  Whiskey,  Brandy,  Gin,  Rum 

1  ani  all  other  Highly  Alcoholic  Liquors 

Tk.  N.»  York  American  )  Fi„a„eial  Offerings 

Refuses  All  Advertising  of  ]  and  other  advertising  of  an  exaggerated  and  unreliable  nature 

(  Questionable  Medical  Preparations 

^  and  those  containing  Opiates,  or  Drugs,  in  habit-forming  quantities 


The  exclusion  of  these  classes  of  advertising  represents  an  average  loss  of  $2,000 
a  week,  or  in  excess  of  $  1 00,000  a  year.  All  these  classes  of  advertising  are 
not  only  accepted,  but  eagerly  sought  by  some  of  the  other  New  York  newspapers. 


IN  SPITE  of  the  New  York  American’s  cru- 
^  sade  which  alienates  the  large  element  of 
of  people  who  approve  of  the  Liquor  Traffic, 
the  Daily  circulation  of  the  New  York 
American,  has  in  the  last  twelve  months. 


IN  SPITE  of  the  New  York  American  having 
^  thrown  out  more  than  150,000  lines  of 


display  advertising  of  the  objectionable  kind, 
it  has  nevertheless,  during  the  first  eight 
months  of  this  year. 


Gained  Over  60,000  Each  Issue 


Gained  635,659  Lines 


Daily  net  paid  circulation  exceeds  350,000 


Sunday  net  paid  circulation  exceeds  700,000 


I 


11  ?? 


Iggued  every  Saturday — forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication— by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York 
World  Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330.  The  Journalist,  established  18^;  The  Editor  and  Pub¬ 
lisher,  1901;  ilie  Editor  and  Pubhsher  and  The  Journalist,  1907.  James  Wright  Brown,  President;  Edwin  Doddridge  DeWitt,  Secretary  and  Treasurer. 
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SURVEY  OF  NEWSPAPER  PRESS  OF  SPAIN 


First  Comprehensive  Study  of  Spanish  Newspapers  and  Their  Makers — Political  and 
Social  Conditions  Which  Shape  Policies  and  Methods  of  Editors — Curious 


Mixture  of  Primitive  and  Modern  Ideas  as  to  Advertising. 


By  J.  MINTOUN 


The  Spanish  newspaper  press 
is  only  just  now  coming  to 
its  era  of  prosperous  popu¬ 
larity.  This  is  not  say¬ 
ing  that  either  the  daily 
or  weekly  press  of  Spain  represents 
the  ideal  of  a  progressive  journal¬ 
ism  as  we  know  it;  indeed  much 
of  it  is  distinctly  a  gutter-press,  yellow 
of  several  vivid  shades,  turning  often 
to  a  deep  gory  red.  .Other  examples, 
not  achieving  these  distinctions,  are 
timid  and  unconvincing.  Between  the 
two  is  a  rare  infiltrating  undercurrent 
of  something  which  is  an  approach  to 
itood  journalism  of  a  manifest  tied  po¬ 
litical  kind,  but  never  does  It  reach 
the  limit  that  it  might  with  a  higher 
ideal  of  aspiration.  Once  and  again  evl- 


Enrique  Prat  db  la  Reba. 

The  Moving  Spirit  of  Veu  de  Catalun* 

YA,  OF  BARCEaXINA. 

donees  of  a  really  fine  composition  and 
conviction  are  to  be  traced  as  well  as  a 
notable  loquacity  of  expression  which 
makes  good  reading,  if  it  does  not  ap¬ 
proach  an  actual  elegance.  It  indicates 
the  natural  brilliance  of  the  national 
temperament  of  its  exponents. 

A  supposed  authority  once  said  that 
all  classes  read  the  same  newspapers 
in  Spain.  This  is  not  so;  they  do  not 
by  any  means — some  of  them  merely 
look  at  the  pictures,  for  they  have  an 
illustrated  journalism  in  Spain  which 
is  vividly  pictorial,  if  not  timely  or  artis¬ 
tic.  This  is  easily  followed  when  it  is 
recalled  that  in  some  of  the  provinces 
illiterates  form  more  than  60  per  cent, 
of  the  population.  Here  the  distinct 


Dr.  Juan  V.  Mella. 

Famous  Spanish  Writer  Who  Assures 
His  Countrymen  that  Some  Day  Gib- 
RALTBR  Will  Be  Returned  to  Spain. 

“red”  and  “yellow”  press  scores  with 
its  stories  in  pictures,  and  the  addition 
of  short  alliterative  headlines  which  do 
not  need  any  great  erudition  to  de¬ 
cipher. 

typographic  shortcomings. 

Typographically  Spanish  newspapers 
are  invariably  bad — bad  paper,  worse 
ink,  and  equally  bad  press-work.  Shce- 
blacking  and  a  stencil  would  produce 
as  good  results  as  those  of  many  front 
pages  in  metropolitan  dallies,  the  circu¬ 
lation  of  none  of  which  reaches  to  more 
than  a  hundred  thousand,  and  of  most 
not  half  so  many.  All  Spanish  print¬ 
ing  is  achieved  with  a  murky,  evaporat¬ 
ing,  fading,  off-setting,  and  well-nigh 
invisible  ink;  only  in  France  among 
civilized  nations  can  there  be  found 
anything  so  bad,  and  then  there  is  noth¬ 
ing  so  good  in  Madrid  or  Barcelona  as 
the  Temps,  the  Figaro,  and  the  Gau- 
lois  in  Paris.  It  is  unpardonable  and 
inadmissible  in  these  days,  when  me¬ 
chanical  aids  to  perfection  are  perme¬ 
ating  all  industries.  Even  the  Heraldo 
of  Madrid  is  an  offender  on  more  than 
one  score  and  without  valid  excuse.  A 
front-page  half-tone  portrait  in  a  re¬ 
cent  copy  was  printed  upside  down,  and 
waB  unrecognizable  as  being  anything 
but  a  blotch  of  ink  whichever  way 
you  regarded  it.  American  presses,  which 
are  found  largely  in  Europe,  sometimes 
produce  results  here  in  the  hands  of 


Don  Yose  Estrani. 

Director  of  El  Cantabrica,  of  Santander. 

I>atins  which  their  makers  would 
believe  Impossible.  One  occasion  called 
forth  a  eulogy  of  a  French  President 
who  was  visiting  the  King  of  Spain, 
and  the  writer  got  mixed  in  his  meta¬ 
phorical  descriptions  and  interpolated 
the  jargon  of  the  bullfight,  by  accusing 
him  of  throwing  himself  at  the  head  of 
the  bull,  after  which  he  took  the  ex¬ 
press  for  the  frontier  amid  the  viva  la 
Francia,  which  was  hurled,  at  him  from 
all  sides.  These  are  more  than  an  ex¬ 
emplification  of  lapses;  they  are  signs 
of  a  carelessness  of  presentation  whieJh 
one  would  hardly  expect  a  Spaniard  to 
ignore.  Even  in  these  days  of  war 
among  eleven  nations  one  may  often 
see  a  two-page  account  of  a  bull-fight 
in  a  Spanish  journal,  and  a  timid  stick¬ 
ful  concerning  the  linking  up  of  Ru¬ 
manian  and  Russian  troops. 

Call  it  what  you  like;  Spanish  jour¬ 
nalism  makes  newspapers  of  a  kind, 
but  it  is  not  newspaper-making  as  it 
is  usually  practiced.  Largely,  the  news¬ 
paper  of  Spain  is  a  manifest  political 
sheet,  and  unquestionably  a  good  deal 
of  its  creed  leans  upon  the  tenet  of 
paid  politics.  With  “news,"  then,  at  a 
discount,  it  is  not  to  be  assumed  that 
advertisements  “next-to-reading”  have 
any  particular  value  over  those  in  any 
other  position.  It  would  seem  extremely 
doubtful  if  any  one  ever  bought  a  Span¬ 
ish  newspaper  because  of  its  advertise¬ 
ments,  .  certainly  milady  as  a  pre¬ 
liminary  to  a  shopping  tour,  ‘would 
never  think  of  such  a  thing,  and  for 


good  reasons,  as  there  are  virtually  no 
department  stores  to  advertise  bargains 
— one  in  Barcelona  and  one  in  Madrid, 
the  rest  very  small  fry  indeed.  The 
art  of  daily  newspaper  advertising  is 
not  a  lost  art  here,  for  it  has  never  yet 
come  into  its  own,  according  to  the 
highly  commendable  ideal  current  In 
America.  It  is  not  that  the  pages  of  the 
Spanish  press  need  filling  up;  rather  it 
is  that  they  need  cleaning  up.  They 
are  unspeakable  in  polite  society,  and 
for  that  reason  polite  society  never 
looks  at  them. 

dailies  devoted  to  bull-fighting. 

The  single  four-page  sheet  of  small — 
oh,  how  small — circulation  is  the  order 
of  the  day.  There  are  not  more  than 
a  dozen  dailies  in  the  whole  peninsula 


D.  Miguel  Moya. 

Controlling  Factor  of  El  Trust,  Com¬ 
prising  El  Heraldo,  El  Imparcial,  and 
El  Liberal,  of  Madrid. 

to  which  can  be  accredited  any  rank 
whatever  as  moulders  of  public  opin¬ 
ion  in  general,  and  for  the  most  part 
they  promulgate  only  regionalistic  ideas. 
Foe  this  reason  they  serve  as  the  sparks 
which  keep  alive  the  flame  of  Spanish 
political  interest,  and,  if  admirable  from 
any  point  of  view,  it  is  solely  because 
they  play  their  parts  in  the  highest 
style  of  the  inflammatory  art,  whether 
they  profess  clerical,  military,  or  po¬ 
litical  affiliations,  and  they  are  bound 
to  have  predilections  for  one  of  the 
three — or  perhaps  it  may  be  bull-fight¬ 
ing.  There  must  be  a  dozen  journals 
devoted  entirely  to  the  latter  spert, 
(Continued  on  page  20) 
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AMERICAN  TOBACCO  CO.  WILL  NOT  TAKE  ITS 
ADVERTISING  AWAY  FROM  REGULAR  AGENCIEo 

Such  a  Course  Would  be  Neither  Wise  Nor  Fair,  Says  G.  E.  Mainardy, 
Who  Passes  Finally  Upon  All  Publicity  Copy  for  the  Concern — 
Five  Thousand  Newspapers  Now  Used  and  More  Will  Be 
Utilized  —  What  the  Company’s  New  Policy  Means. 

The  new  policy  of  the  American  To-  vertiaing  business,”  answered  >lr. 
bacco  Company,  of  splitting  up  it*  Mainardy,  "and  it  is  our  policy  to  leave 


The  new  policy  of  the  American  To¬ 
bacco  Company,  of  splitting  up  it* 
agency  accounts,  does  not  mean  that 
that  corporation  intends  to  eventually 
take  its  business  out  of  the  hands  of 
the  general  agents,  and  place  it  di¬ 
rect. 

It  is  the  business  of  the  advertising 
agencies  to  write  copy,  to  winnow  the 
field,  to  sort  the  good  mediums  from 
the  bad,  the  better  class  from  the  ag¬ 
gregate,  the  best  avenues  of  publicity 
from  the  indifferent — a  business  that 
only  an  agency  properly  equipped  can 
properly  conduct. 

While  it  will  always  be  the  policy  of 
the  company  to  get  the  maximum  line¬ 
age  fcr  the  minimum  card  rate,  its  pol¬ 
icy  does  not  contemplate  a  campaign 
to  hammer  down  prices,  and  to  use  the 
various  agencies  through  which  it  will 
transa.ct  business  to  accomplish  that 
purpose. 

WILL  USE  MORE  NEWSPAPERS. 

There  is  every  indication  that  the 
American  Tobacco  Company  will  great¬ 
ly  extend  its  newspaper  advertising 
campaign.  The  company  is  using  some¬ 
thing  like  5,000  newspapers  at  the  pres¬ 
ent  time.  There  is  hardly  a  town  of 
5,000  or  more  population  in  which  the 
local  papers  are  not  u.sed. 

The  tendency  of  the  company  has 
l)een  to  divide  the  intensive  advertising 
campaigns  up  into  finer  bits — to  fol¬ 
low  any  lead  as  long  as  there  is  profit 
■  1  it,  and  to  do  this,  each  new  cam¬ 
paign  has  taken  on  a  larger  number 
of  newspapers,  and  particularly  dailies, 
than  previous  ones.  The  number  of 
newspapers  u.sed  to-day,  and  especially 
dai'.'  paper.s,  is  greatly  in  excess  of 
tho  number  ever  utilized  before,  and 
it  Is  fair  to  presume  that  the  compre- 
hen.si\e  advertising  campaign  now  be¬ 
ing  planned  for  1917  will  include  many 
daily  newspapers  in  the  smallest  towns 
that  have  not  been  patronized  in  the 
past. 

Plans  to  extend  the  sales  of  the 
American  Tobacco  Company’s  products, 
it  is  only  natural  to  presume,  include 
the  feeling  out,  through  advertising, 
for  increased  .sales  for  the  three  hun¬ 
dred  brands  of  the  corporation  that  are 
not  as  well  known  as  the  thirty  that 
have  l>een  adverti.sed  so  extensively, 
and  which  are  now  to  be  advertised 
more  intensively. 

"The  new  policy  of  the  American 
Tobacco  Company  does  not  mean  that 
we  will  accept  any  and  all  suggestions 
made  for  advertising,  or  that  as  soon 
as  a  new  idea  is  advanced  that  we  will 
immediately  take  a  certain  brand  out 
of  the  hands  of  one  agent  and  give  it 
over  to  another.  We  are  not  that 
fickle,”  .said  fieorge  K.  Mainardy, 
through  who.se  hands  all  of  the  adver- 
ti.sing  of  the  American  Tobacco  Com¬ 
pany  finally  pas.ses.  "Such  a  policy 
would  not  be  right  or  fair.  On  the 
other  hand,  we  will  consider  all  new 
sugge.stions  and  ideas  advanced  to  more 
intensively  advertise  our  products  and 
to  make  them  better  known.” 

WILL  NOT  SUPERSEDE  AGENCIES. 

"Does  the  new  policy  of  the  Ameri¬ 
can  Tobacco  Company  contemplate 
eventually  superseding  the  agencies, 
and  the  handling  of  the  company's  ad¬ 
vertising  direct?” 

"It  does  not.  We  are  In  the  tobacce 


to  the  agencies  the  business  they  are 
90  well  equipped  and  'qualified  to  han¬ 
dle.  The  agencies,  because  of  their 
experience,  are  in  a  position  to  select 
media.  They  are  dealing  with  all  class¬ 
es  of  advertising  at  all  times.  They 
are  constantly  passing  on  the  value  ot 
publications,  in  this  field  and  in  that, 
and  because  of  their  close  and  con¬ 
stant  contact  with  newspapers  and 
other  publications,  they  are  in  a  posi¬ 
tion  to  select  wisely  and  advise  pru¬ 
dently  as  to  the  media  into  which  our 
advertising  fund  is  turned,  and  the 
manner  in  which  it  shall  be  utilized. 
These  agencies  perform  a  duty  that 
we  cannot  and  do  not  want  to  under¬ 
take,  and  they  can  do  it  better  than 
can  be  done  In  any  other  way.  That’s 
the  reason  they  are  in  the  business  in 
which  they  are  sc  proficient.  The 
American  Tobacco  Company  is  not  go¬ 
ing  into  the  advertising  agency  busi¬ 
ness  for  the  same  reason  that  advertis¬ 
ing  agencies  are  not  going  into  the  to¬ 
bacco  business.” 

"Suppose,  under  your  new  policy,  one 
agent  makes  a  contract  with  a  news¬ 
paper  at  a  certain  rate,  and  that  rate 
happens  to  be  higher  than  the  rate 
quoted  to  another  agency?” 

“Naturally,  the  company  would  want 
the  lower  rate.  If  it  is  correct  in  one 
case,  certainly  it  is  in  the  other.  Let 
me  put  it  another  way,”  continued  Mr. 
Mainardy.  "The  policy  of  the  Ameri¬ 
can  Tobacco  Company  will  be  in  the  fu¬ 
ture  as  it  has  been  in  the  past,  one  of 
fairness  in  advertising  rates.  We  have 
endeavored  to  buy,  and  will  continue  to 
seek  the  maximum  lineage  for  the 
minimum  card  rate.  It  would  be  poor 
business  policy  to  pay  the  maximum 
rate  for  the  minimum  lineage.” 

"As  between  a  .sliding  scale  of  ad¬ 
vertising  rates  and  a  flat  rate,  which 
will  the  company  favor?” 

HOW  MEDIUMS  ARE  CHOSEN. 

"That  dejiends  altogether  on  the  me¬ 
dium  and  its  circulation.  We  judge 
each  case  separately,  and  wholly  on  its 
own  merits,  without  regard  to  whether 
the  paper  maintains  either  a  sliding 
scale  or  a  flat  rate.  The  basis  of  the 
rate  is  circulation  and  the  character 
or  the  paper  itself.” 

"Do  you  get  better  results  from  your 
advertising  .since  you  have  brought  the 
brands  into  competition  with  one  an¬ 
other?” 

“The  plan  is  working  out  success¬ 
fully.  The  specific  advertising  policy, 
following  the  intensive  selling  plan  of 
the  company,  simply  links  up  the  ad¬ 
vertising  and  the  selling  end  in  closer 
relationship.  The  new  idea  coordinates 
these  two  departments,  and  utiiizes  all 
of  their  force  along  a  given  line.  By 
confining  the  thought  of  the  copywriter 
to  a  single  brand,  in  precisely  the  same 
way  that  the  salesman  concentrates 
upon  the  brand,  and  by  putting  all  the 
energy  possible  into  those  selling 
thoughts,  the  best  results  are  obtained. 
This  plan  of  bringing  the  brands  into 
competition  puts  each  copywriter  on  his 
mettle  to  get  results,  just  as  it  does 
each  sale.sman.  He  doesn’t  care  any¬ 
thing  about  the  other  brands.  The  copy¬ 
writer  is  trying  to  convince  his  reader 
that  he  should  try  the  brand  to  whlcli 
he  is  devoting  his  best  thought,  just 


business.  The  agencies  are  in  the  ad-  as  the  salesman  In  the  field  is  backing 


up  that  thought  by  selling  the  goods. 
’I'he  copywriter  must  get  in  attune  with 
the  man  who  carries  the  sample  case, 
and  must  solve  the  problems  of  selling 
for  that  brand  without  regard  to  any 
other.  That  the  idea  is  working  out  to 
our  satisfaction  is  best  evidenced  by 
the  fact  that  we  have  not  seen  fit  to 
change  it.” 

"Have  you  a  stated  appropriation  for 
each  brand?” 

“No.  That  is  not  the  method  we 
follow.  If  we  are  getting  returns  from 
a  certain  line  of  advertising,  we  con¬ 
tinue  it  Not  only  do  we  continue  it, 
but  we  extend  it.  We  follow  it  up, 
just  as  long  as  there  is  any  profit  in  it, 
constantly  feeling  our  way,  either  to 
extend  the  use  of  that  brand  or  to 
find  o»‘  create  a  new  market  for  it.  That 
seems  to  us  to  be  the  proper  method, 
for  it  does  not  hamper  us  in  our  move¬ 
ments  in  giving  a  brand  that  is  gaining 
favor,  all  the  room  necessary  in  which 
to  expand.  Our  advertising  policy  in 
this  respect  is  as  elastic  as  the  grow¬ 
ing  demand  for  the  brand  itself.  We 
find  that  that  is  the  better  policy  to 
pursue.” 

“The  American  Tobacco  Co.  adver¬ 
tises  approximately  thirty  brands,  while 
it  has  something  like  300  that  are  not 
advertised.  Is  it  the  intention  to  ad¬ 
vertise  all  of  them?” 

FIVE  THOUSAND  PAPERS  USED. 

“It  is  the  intention  to  push  them  all,” 
answered  Mr.  Mainardy.  "It  is  a  little 
early  yet  to  discuss  that  matter,  for 
the  campaign  we  are  actually  prepar¬ 
ing  for  now — the  big  campaign,  is  for 
1917.  We  are  making  preparations 
now,  and  for  the  next  three  months  will 
be  busy  getting  everything  in  readi¬ 
ness  to  move  more  of  our  products  in 
the  future  than  we  have  in  the  past.” 

■  “You  find  new.spapers  give  the  best 
results?” 

“The-  best  answer  to  that  question 
may  be  found  in  the  fact  that  we  are 
constantly  extending  our  newspaper 
campaign.  We  use  in  all  something  like 
five  thousand  newspapiers — the  largest 
number  we  have  patronized  at  any  time 
in  the  pa.st.  There  is  hardly  a  town  of 
5,000  population,  where  the  inhabitants 
have  not  read  about  our  products 
throu.gh  their  local  papers.  We  are 
constantly  dividing  up  the  field,  hold¬ 
ing  to  what  we  have,  and  adding  new 
and  smaller  towns  and  publications. 
This  policy  will  contlntie  as  long  as  it 
may  be  profitably  pursued.” 

THE  NEXT  A.  A.  C.  W.  PRESIDENT 

St.  Louis  Ad  Man  Thinks  Mr.  D’Arcy  Will 
Not  Oppose  Lafayette  Young. 

The  Dalla.s,  Tex.,  Advertising  League 
having  recently  made  complimentary 
mention  of  William  C.  D’Arcy’s  fitness 
for  the  presidency  of  the  A.  A.  C.  of  W., 
a  leading  member  of  the  Ad  Club  of 
St.  Louis  writes: 

"While  there  has  been  some  expres- 
.sion  given  out  in  St.  Louis  as  to  the 
possibility  of  Mr.  D’Arcy  becoming  a 
candidate,  it  is  al.so  rumored  that  he  will 
not  consent  to  having  his  name  pre¬ 
sented  at  the  1917  convention — and 
would  indicate  that  I.a.fayette  Young, 
jr.,  of  Des  Moines,  la.,  will  have  no  op¬ 
position  in  that  direction.  As  the  suc¬ 
cessor  to  Mr.  Young,  if  elected  president 
next  year,  Mr.  D’Arcy  would  no  doubt 
come  in  with  a  strong  following.” 

Meeting  of  New  York  Publishers 

The  New  York  Publishers’  Association 
composed  of  publishers  in  New  York 
and  Brooklyn,  held  the  usual  bl-weekly 
meeting  on  Wednesday  of  this  week  at 
the  Hardware  Club.  Matters  of  general 
Interest  were  discus.scd.  Including,  of 
course,  a  general  discussion  of  the  news 
print  situation. 


BLANCHARD  TO  PRINTERS'  INK 

Resigns  from  The  Editor  and  Publisher 
to  Join  Editorial  Staff  of  P.  I. 

Frank  Leroy  Blanchard,  who  has 
been  for  jnany  years  on  the  staff  ot 
The  Editor  and  Publisher,  ha.s  resign¬ 
ed  and  joined  the  editorial  staff  of 
Printers’  Ink. 

Mr.  Blanchard  became  a‘;sociated 
with  The  Editor  and  Publishkr  when 
it  was  founded  in  1901  by  .1.  I!.  Shale, 
at  that  time  president  of  the  Publish¬ 
ers’  Press  Association.  At  the  end  of 
the  first  year  he  went  back  to  daily- 
newspaper  work,  with  which  he  was 


P.  L.  Blanchard. 

formerly  identified.  A  few  years  later 
Mr.  Blanchard  returned  to  The  Editor 
and  Pubusher. 

During  his  connection  with  the  paper 
Mr.  Blanchard  has  become  widely 
known  throughout,  the  United  States 
among  newspaper  and  advertising  men. 
He  is  personally  acquainted  with  daily 
newspaper  editors  in  nearly  all  of  the 
largest  cities,  not  only  through  his  work 
on  The  Editor  and  Publisher,  but 
through  his  addresses  on  newspaper¬ 
making  and  advertising  before  pre.ss  as¬ 
sociations,  advertising  clubs,  and  uni¬ 
versities. 

Mr.  Blanchard’s  advertising  experi¬ 
ence  has  covered  several  years  of  ac¬ 
tual  service  in  the  field.  He  was  on  the 
staff  of  the  Hampton  Advertising  Agen¬ 
cy  during  the  period  of  its  greatest 
prosperity,  when  it  was  doing  a  busi¬ 
ness  of  $2,500,000  a  year.  Later  he  was 
with  Biggs,  Young,  Shone  &  Co.,  suc¬ 
cessors  of  the  Hampton  Agency,  and 
with  Frank  Seaman. 

For  the  past  two  years  Mr.  Blanch¬ 
ard  was  chairman  of  the  Committee  on 
Schools  and  Y.  M.  C.  A.’s  of  the  Edu¬ 
cational  Committee  of  the  Associated 
Advertising  Clubs  of  the  World. 

For-  eleven  years  he  has  directed  the 
course  in  advertising  at  the  23d  Street 
Y.  M.  C.  A.,  the  graduates  of  which  are 
now  filling  some  of  the  most  important 
po.sitions  in  the  adverti.sing  world. 

The  best  wishes  of  Mr.  Blanchard's 
many  friends  throughout  the  country 
and  his  associates  on  The  Editor  and 
Publisher  go  with  him  to  his  new  field 
of  labor. 

Suburban  Dailies  Raise  Price 

Practically  all  of  the  daily  newspapers 
in  We.stchester  County,  N.  Y.,  which 
have  heretofore  been  selling  for  one 
cent,  will  on  October  2  raise  the  price 
to  two  cents.  The  advance  affects 
pajiers  in  Yonkers,  Mt.  'Vernon,  Tarry- 
town,  Peeksklll,  New  Rochelle,  and  Port 
Chester. 
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advertising  men  divided  as  to  wisdom  of 

SPLITTING  AMERICAN  TOBACCO  ACCOUNTS 


Boston  Agencies  Unanimously  Approve  of  Plan  But  Chicago  Does 
Not  Endorse  It  So  Warmly — Interesting  Opinions  Expressed  by 
Widely  Known  Publicity  Men — President  Hill’s  Idea  Has 
Aroused  Widespread  Discussion  Among  Agents. 


The  plan  of  President  P.  S.  Hill,  ot 
the  American  Tobacco  Company,  to 
“split”  the  account  of  the  company  with 
advertising  men  seems  to  meet  with 
the  unanimous  approval  of  advertising 
agents  in  Boston. 

j.  W.  Barber,  of  the  Barber  agency, 
said  to  a  representative  of  The  Editor 

and  PriiLISHER; 

“There  is  nothing  that  could  be  call¬ 
ed  new  about  the  idea,  but  I  consider 
that  it  is  a  good  one.  There  is  only 
about  so  much  originality  in  any  one 
man  or  office  and  when  that  is  ex¬ 
hausted,  the  end  is  reached.  For  that 
reason  I  should  say  that  President  Hill’s 
plan  to  distribute  the  advertising  pat¬ 
ronage  of  the  American  Tobacco  Com¬ 
pany  is  a  most  excellent  one. 

"There  is  something  about  writing 
copy  day  after  day  that  reminds  me 
of  what  the  Danbury  News  man  once 
said  after  the  circulation  of  the  Dan¬ 
bury  News  had  grown  from  two  or 
three  thousand  to  three  hundred  thous¬ 
and  or  so.  He  remarked  that  fun  is 
not  on  tap  like  a  quart  of  oil.  Mr.  Hill 
may  have  the  same  thought  in  mind 
when  he  decides  to  distribute  his  busi¬ 
ness  among  different  agencies,  for  in 
so  doing  he  gets  a  lot  of  fresh  and  good 
ideas.  It  is  true  that  they  may  be  er¬ 
ratic  in  some  instances,  but  he  is  not 
obliged  to  accept  any  he  does  not  like.” 

Carroll  J.  Swan,  of  the  Swan  Agency, 
another  Boston  advertising  agent,  said: 

"It  strikes  me  as  being  a  most  ex¬ 
cellent  idea.  I  have  long  admired  the 
methods  of  publicity  employed  by  the 
great  company  that  Mr.  Hill  heads.  Now 
I  shal’  feel  that  he  is  displaying  more 
originality  than  ever  before. 

“K  firm  may  have  the  best  of  copy¬ 
writers  and  all  that  sort  of  thing,  yet 
in  time  they  get  a  style  that  is  not  as 
fresh  and  buoyant  as  the  ideas  of  sev¬ 
eral  hrms.  Putting  the  advertising  on 
a  competitive  basis  will  have  the  ten¬ 
dency  to  make  the  copy  more  interest¬ 
ing,  and  for  this  reason  create  a  greater 
sales  effect.” 

(Jeorge  Burnham,  of  the  firm  of 
Burnham  &  Gates,  publicity  promoters, 
said  that  he  approved  of  the  Hill  plan 
thoroughly. 

ORIGINAIJTY  IS  APPEALING. 

"There  is  nothing  in  all  advertising,” 
he  remarked  during  his  interview  for 
The  Editor  and  Publisher,  “that  ap¬ 
peals  to  the  buying  public  more  than 
originality.  In  splitting  up  the  great 
,\merican  Tobacco  Company  appro¬ 
priation,  a  tremendous  amount  of  orig¬ 
inal  matter  is  bound  to  be  produced, 
which  will  have  just  the  effect  that 
Mr.  Hill  evidently  desires  to  secure. 
The  plan  is  thoroughly  modern,  and 
one  that  I  cannot  commend  too  highly.” 

Major  P.  F.  O’Keefe,  former  head  of 
the  Pilgrim  Publicity  Association,  said 
he  did  not  care  to  comment  at  this 
time  on  the  change  of  policy  of  the  big 
tobacco  concern,  with  regard  to  adver¬ 
tising. 

OPINION  DIVIDED  IN  CHICAGO. 

Chicago  advertising  men,  while  re¬ 
serving  their  judgment  till  they  can 
.study  the  new  policy  of  Pre.sident  Hill, 
otf  the  American  Tobacco  CJompany, 
more  closely,  are  inclined  to  be  critical 
of  the  plan  of  splitting  up  a  large  ac¬ 
count  among  several  agencies. 


W.  H.  Hankin,  of  the  Mahin  Agency, 
emphatically  disapproved  it,  while  J. 
Howard  Start,  of  the  Fuller  Agency, 
declared  the  question  is  so  complicated 
that  circumstances  would  lie  the  deter¬ 
mining  factor.  On  the  other  hand,  ad¬ 
vertising  managers  of  large  Chicago 
corporations,  notably  William  I.,augh- 
lin,  of  Armour  &  Company,  and  I.K)uis 


there  the  big  danger  to  the  advertiser 
pursuing  this  policy  that  an  agency, 
say  with  a  one-year  contract,  may  sell 
out  information  about  his  business  to  a 
competitor  at  the  expiration  of  the  con¬ 
tract?” 

THINKS  MERIT  SHOULD  DEC^DB. 

“I  can  only  answer  you  in  the  plain 
Yankee  fashion,”  said  J,  Howard  Start, 
of  the  Charles  H.  Fuller  Company.  "I 
believe  that  anyone  is  entitled  to  a  con¬ 
tract  if  he  secures  it  by  merit.  If  I 
put  my  scheme  to  the  advertiser  and 
my  copy  warrants  my  getting  the  con¬ 
tract,  I  believe  I  ought  to  get  it,  re¬ 
gardless. 

"More  especially  regarding  President 
Hill’s  statement,  I  would  say  that  a 
certain  agency  might  be  well  qualified 


vertislng  manager  doesn’t  want  to 
work.  For  that  reason  he  tries  to  get 
a  lot  of  agencies  to  furnish  him  with 
brilliant  ideas,  which  he  hopes  will  in¬ 
spire  him.  That  method  doesn’t  help 
him  at  all,  because  he  has  no  idea  of 
what  he  wants  to  do  or  how  to  accom¬ 
plish  it. 

“For  an  advertising  manager  who  is 
on  the  job  one  agency  is  enough.  If 
he  has  to  handle  more  than  one,  he  will 
waste  a  lot  of  valuable  time  explaining 
to  each  agency  what  he  wants.  A  good 
manager  can  get  better  results  out  of 
a  single  agency.” 


ARTHUR  WRIGHT  RESIGNS 

Sales  Manager  of  Int.  Paper  Co.  Goes 
to  Another  Concern. 

Arthur  Wright,  vice-president  and 
general  .sales  manager  of  the  Interna¬ 
tional  Paper  Company,  has  resigned 
from  all  connection  with  that  company, 
to  take  effect  October  1.  This  will  be 
surprising  news  to  the  hundreds  of 
friends  of  the  genial  sales  manager 
throughout  the  country.  The  services  of 
Mr.  Wright  to  the  paper  industry  will 
not,  however,  be  entirely  lost  as  he  will 
be  associated  with  the  Perkins-Goodwin 
Company,  paper  merchants,  of  33  West 
42d  Street,  New  York,  commencing  with 
Monday  next. 

Mr.  Wright  is  a  New  York  product, 
having  been  born  and  brought  up  in 
this  city.  His  first  venture  in  the  busi- 
ne.ss  world  was  with  the  New  York 
World,  where  he  spent  six  years  in  the 
business  office.  From  there  he  went 
with  tile  International  as  a  salesman, 
working  his  way  up  by  ability  and 
hard  work  to  his  present  commanding 
po.sitlon  as  vice-president,  in  charge  of 
the  sales  force.  He  has  been  with  this 
company  over  eighteen  years.  Mr. 
Wright’s  successor  as  vice-president  of 
the  International  will  be  Ogden  Mills, 
who  has  already  been  elected  to  that 
position.  His  successor  as  sales  man¬ 
ager  has  not  yet  been  announced. 


PAPER  SUPPLY  IPJ  ST.  LOUIS 


No  Further  Retrenchment  Contemplated 
if  Present  Conditions  Continue. 

(f^pertal  to  Tub  Editob  and  Publisher.) 

St.  Louis,  September  27. — A  sub-com¬ 
mittee  of  the  paper  committee  of  the 
A.  N.  P.  A.,  composed  of  Hopewell 
Uodgers,  president  of  the  Association ; 
Daniel  Moore,  of  the  New  Orleans 
Times-Picayune,  and  James  M.  Thomp¬ 
son,  of  the  New  Orleans  Item,  met  St. 
Louis  publi.shers  here  Monday  morn¬ 
ing  in  a  conference  at  which  the  local 
condition  as  to  paper  supply  was  can¬ 
vassed. 

Those  present  from  St.  Louis  busi¬ 
ness  offices  were  E.  B.  Lilley,  general 
manager,  and  Collins  Thompson,  secre¬ 
tary,  of  the  Republic;  Charles  H.  Mc¬ 
Kee,  president,  and  E.  Lansing  Ray, 
secretary  of  the  Globe-Democrat;  Ho¬ 
mer  Bassford,  of  the  Times;  Edgar  S. 
Lewis  and  Elsie  Roberts,  of  the  Star, 
and  Mr.  Bradley,  of  the  Post-Dispatch. 

The  visiting  committee  was  gratified, 
it  is  said,  at  what  had  been  done  by 
the  St.  Louis  publishers. 

The  Republic,  Globe-Democrat,  Post- 
Dispatch,  and  Times  had,  as  formerly 
reported,  reduced  their  papers  from  six 
to  ten  pages  a  week  ea’ch.  The  Star  has 
never  made  any  reduction  in  number 
of  pages,  but  all  papers  have  reduced 
their  quotas  of  returns.  No  further  re¬ 
trenchment  is  now  contemplated,  un¬ 
less  more  alarming  conditions  arise. 


Shirkers  can’t  be  expected  to  ap¬ 
plaud  the  example  of  zealous  workers. 


WHEN  THE  “STAR”  REPORTER  IS  CALLED  IN  ”ON  THE  CARPET.” 


Bruch,  of  the  American  Radiator  Com¬ 
pany,  expressed  a  decided  preference 
for  holding  to  the  single  agency  plan. 

"I  believe  concentration  of  advertis¬ 
ing  in  one  agency  is  best  for  the  adver¬ 
tiser  and  be.st  for  the  agency,”  said 
W.  H.  Rankin,  of  the  Mahin  Advertis¬ 
ing  Company.  “In  my  opinion  it  would 
disorganize  the  advertising  business  if 
the  policy  of  di.stributing  an  account 
through  a  number  of  agencies  was  gen¬ 
erally  pursued. 

“The  advantages  of  this  method  are 
said  to  be  that  it  will  stimulate  greater 
originality  and  produce  better  copy,  but 
a  .single  agency,  with  the  assurance  of 
the  entire  account  from  a  large  firm, 
can  get  all  the  talent  it  needs.  In  fact, 
if  it  could  not  get  large  accounts,  the 
agency  would  clearly  be  in  a  less  fa¬ 
vorable  position  to  do  good  work. 

'  “But  the  biggest  disadvantage  would 
be  to  the  advertiser  himself.  An 
agency’s  value  is  largely  its  knowledge 
of  the  business  of  its  client.  How  can 
an  agency  that  carries  only  a  small 
part  of  a  large  account  become  suffi¬ 
ciently  familiar  with  the  bu.sine.ss  to 
render  satisfactory  service?  And  isn’t 


to  handle  one  of  the  tobacco  company’s 
product.s,  but  not  some  of  the  others. 
One  man  might  have  a  good  idea  for  a 
flfteen-cent  cigarette  that  would  be  dis¬ 
astrous  for  a  twenty-five-cent  cigarette. 
As  I  said  before,  the  contract  should 
go  by  merit,  and  to  that  extent  I  am 
in  accord  with  Mr.  Hill. 

“On  the  other  hand,  there  are  doubt¬ 
less  many  firms  who  will  find  it  much 
more  advantageous  to  place  their  ac¬ 
count  all  with  one  agency.  The  cir¬ 
cumstances  governing  the  production 
and  sale  of  the  product  must  neces¬ 
sarily  control.” 

William  Laughlin,  advertising  mana¬ 
ger  for  Armour  &  Co.,  said: 

“We  place  all  our  general  advertising 
in  the  hands  of  one  agency  and  we  arc 
very  well  satisfied.  This  question,  I 
think,  was  pretty  well  threshed  out  at 
the  last  meeting  of  the  Association  of 
American  Advertisers.  To  my  mind  it 
is  principally  a  question  of  selecting  the 
right  agency.” 

Ixiuis  Bruch,  of  the  American  Radi¬ 
ator  Company,  was  more  emphatic: 

"The  usuad  trouble  is  that  the  ad- 
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ENGRAVERS’  TRIAL  MAY 
BE  FURTHER  POSTPONED 

Not  Likely  to  Be  Reached  at  October 
Term,  Says  District  Attorney  Swann-- 
Final  Decision  Will  Affect  Condi¬ 
tions  in  Fifty  Cities  of  the  Coun¬ 
try,  here  Conditions  Are  Similar. 

That  the  trial  of  the  eight  members 
of  the  Photo-Engravers'  Board  of 
Trade,  charged  with  an  alleged  violation 
of  the  Donnelly  Anti-Trust  law,  will  not 
Ik-  reached  in  October,  and  that  it  may 
even  go  over  until  December,  is  a  pos¬ 
sibility  advanced  by  District  Attorney 
Swann  this  week  to  a  representative  of 
Tiik  Editor  and  Pi:blisher. 

The  eight  men,  Edward  Ei)stein,  Har¬ 
ry  E.  Walker,  M.  Jay  Colgan,  Adolph 
Scheutz,  George  M.  Gill,  A.  W.  Morley, 
jr.,  Cliarles  E.  Sherwood,  and  Theodore 
Stendel,  were  indicted  on  June  30  last, 
and  it  was  expected  that  the  cases 
would  be  reached  for  trial  at  the  Oc- 
tolK-r  Term.  On  August  16,  represen¬ 
tatives  of  a  great  many  dailie.s,  maga- 
•/.ine.s,  and  trade  journals  had  a  confer¬ 
ence  with  the  Di.strict  Attorney  and  the 
itnportance  of  bringing  the  cases  to  an 
early  deteimination  was  threshed  out. 
.\s  a  result  it  was  decided  that  if  pos¬ 
sible  the  ca.ses  would  be  tried  in  Oc¬ 
tober. 

.MANY  OTHER  CASES  AHEAD. 

To  The  Editor  a.nd  Pi  blisher  repre- 
si-ntative  Judge  Swann  stated  that  much 
as  he  would  like  to  dispo.se  of  the  ca.ses  at 
ail  early  date,  he  was  afraid  it  would  be  at 
least  Novemlier  and  po.s.sibly  December 
iK-fore  they  <-ould  be  reached.  The  Judges 
in  the  courts,  he  said,  were  giving  the 
Iireference  to  cases  of  jailed  men  await¬ 
ing  trial,  .so  that  the  calendar  of  the 
men,  out  on  bail  was  very  large  and 
was  decreasing  very  slowly.  All  of  the 
men  involved  in  this  case  are  out  on 
bail,  therefore  their  cases  will  naturally 
Ik-  pla<-ed  on  the  bail  cases  calendar. 
The  result  will  be  that  possibly  three 
months  more  may-  elapse  before  trial. 

The  final  dispo.sition  of  these  ca.ses  is 
of  great  importance  to  the  printing 
trade,  not  only  in  New  York,  but  in 
fifty  other  cities  throughout  the  coun¬ 
try.  In  each  of  these  other  cities  the 
same  alleged  <-ombination  in  restraint 
Ilf  trade  has  exi.sted,  and  the  disposition 
of  the  matter  in  those  cities  is  awaiting 
the  final  outcome  of  the  New  York 
cas»-s. 

The  plan  .said  to  have  been  adopted 
liy  the  engravers  in  New  York  is  known 
as  the  Chicago  plan,  and  was  covered 
at  length  in  the  edition  of  April  29  of 
The  Editor  and  Pcblisher.  It  was  a 
comtiination  lietween  the  employers  and 
emidoyees  by  which  the  latter  would 
not  work  for  any  but  members  of  the 
emiiloyers'  association.  That  as.socia- 
tion  then,  through  its  regular  channels, 
adopti-d  a  new  .scale  of  prices  for  photo¬ 
engraving  work,  which  was  a  consid- 
eralile  advance  on  the  old  price.s.  A 
imblisher  was  thus  at  the  mercy  of  the 
engraver.s,  and  must  either  pay  the 
price  demanded  or  do  without  the  en¬ 
gravings,  iK-cause  a  man  who  demurred 
to  joining  the  Engravers’ Board  of  Trade 
could  not  get  journeymen  to  work  for 
him. 

(ihurrh  .Advertising  Convention 

lU-ginning  Sunday,  October  8,  there 
will  be  held  at  New  Haven,  a  three- 
day  Church  Advertising  Convention,  In 
furtherance  of  the  nation-wide  move¬ 
ment  for  adequate  church  publicity. 
Notables  of  church  and  civic  life,  and 
advertising  authorities,  will  deliver  ad- 
dres.ses. 


PROVIDING  FOR  NEWSPAPER  DEPRECIATION 

Five  methods  of  reserving  funds  for  the  replacement  of  a  plant  within 
a  specified  term  of  years. 

By  EDMUND  WALKER, 

Auditor,  The  Keeley -Handy  Syndicate,  Chicago,  HI. 

[The  Editor  and  Publisher  has  made  arrangements  toith  Mr.  Edmund 
Walker,  at  present  auditor  for  the  Keeley-Handy  Syndicate,  of  Chicago,  and  now 
in  New  York  in  behalf  of  the  Chicago  Herald  to  prepare  a  series  of 
short  articles  on  newspaper  accounting  systems  and  methods.  Mr. 
Walker  was  connected  with  the  Southam  papers,  of  Canada,  in  the  capacity 
of  auditor,  devoting  his  attention  to  the  Calgary  Herald,  the  Lethbridge  News, 
and  the  Edmonton  Journal,  and  hence  writes  with  knowledge  obtained  in  actual 
contact  with  publication  problems  as  they  arise  from  day  to  day.  The  neces¬ 
sity  for  introducing  modern  and  efficient  methods  in  the  newspaper  business 
needs  no  brief — it  is  recognized  by  publishers  who  are  earnestly  seeking  a  plan 
of  standardization.  Mr.  Walker  introduces  a  number  of  new  ideas  calculated  to 
reduce  expenses  and  insure  greater  accuracy  in  newspaper  accounting.  He  holds 
himself  ready  to  reply  in  detail  to  any  reader  who  does  not  clearly  understand 
any  point  he  touches  upon.  Any  additional  expense  for  this  personal  service  will 
be  borne  by  The  Editor  and  Publisher.] 

Your  piant  and  machinery  do  de¬ 
preciate.  This  statement  being 
admitted  brings  you  to  the  ques¬ 
tion:  “What  provi.sion  are  you  making 
for  the  replacement  of  your  plant?” 

There  are  five  different  ways  of  pro¬ 
viding  for  depreciation,  as  follows: 

THE  straight  LINE  METHOD. 

By  this  plan  profit  and  loss  account 
is  debited  each  year  with  a  fixed 
amount,  which  sum  is  a  percentage  of 
the  original  outlay  of  your  plant.  A 
separate  reserve  account  is  credited, 
so  that  your  balance  sheet  will  always 
show  the  full  original  investment  and 
the  full  aggregate  amount  reserved.  If 
your  press  originally  cost  you  ^50,000 
and  you  e.stlmate  that  in  twenty  years 
it  will  only  be  worth  $10,000  as  scrap, 
then  you  will  charge  each  year  writh 
$2,000,  so  that  at  the  end  of  twenty 
yiars  you  will  have  a  reserve  of  $40,000 
(the  difference  between  the  original 
ED.MUND  Walker  $50,000  and  its  value  as  scrap, 

$10,000).  This  is  the  system  adopted 
by  99  per  cent,  of  the  newspapers — probably  it  is  the  system  you  are  using  in 
your  business,  and,  if  so,  will  you  answer  this  question  to  yourself:  Have  you 
in  cash  or  easily  realizable  assets  the  amount  that  you  have  already  written  off? 

In  other  words — is  the  amount  you  have  written  off  each  year  reflected  in 
your  cash  or  bank  balance,  so  that  when  the  twenty  years  are  up  you  will  have 
on  hand  the  funds  to  buy  a  new  press?  I  cannot  answer  this  without  seeing 
your  balance  sheet,  but  in  every  case  where  I  have  acted  as  auditor  and  this 
system  has  been  employed,  I  have  found  that  it  really  was  nothing  more  nor  less 
than  a  book  entry — it  did  not  result  In  the  cash  on  hand  being  increased, 
and  the  contra  amount  had  been  reinvested  in  more  equipment  of  some  kind  or 
.spent  in  promotion  work.  There  are  other  reasons  why  this  system  is  not  ap¬ 
proved  by  modern  accountants,  but  they  are  technical.  I  may  mention,  how¬ 
ever,  that  it  is  not  quite  fair  to  make  the  paper’s  first  year — the  period  when  its 
revenue  is  the  smallest — hear  the  same  amount  for  depreciation  as  the  later 
years,  when  it  is  running  at  a  good  profit. 

THE  DIMINISHING  BALANCE  METHOD. 

In  direct  contradiction  to  what  I  have  just  said,  I  would  point  out  that 
many  claim — and  with  a  certain  amount  of  truth — that  your  machinery  de¬ 
preciates  faster  in  the  first  year  than  in  any  other.  If  you  buy  an  automobile 
for  $1,000  and  drive  it  ju.st  once  round  the  block,  it  becomes  second-hand  and 
has  probably  depreciated  25  per  cent,  in  that  short  time.  This  is  the  theory 
underlying  the  .system  by  which  a  percentage  of  the  reduced  balance  is  written 
off  each  year.  In  the  case  above  cited,  the  first  year  would  stand,  .say,  6  per 
cent,  of  $50,000,  or  $3,000;  the  second  year  6  per  cent,  of  $47,000,  or  $2,820,  and 
.so  on.  I  would  not  advocate  this  system  for  any  newspaper.  As  a  newspaper 
pioprietor  you  know  well  enough  that  the  first  few  years  of  a  newspaper’s  life 
are  hard  enough,  without  any  additional  charges — and,  besides,  you  do  not  in¬ 
tend  selling  your  plant  at  the  end  of  the  first  or  second  year. 

THE  ANNUITY  PLAN. 

Under  this  sy.stem  you  will  set  aside  in  Investments  an  amount  which,  com¬ 
pounded  every  twelve  months,  will  at  the  expiration  of  twenty  years,  give  you 
the  required  .sum  in  the  form  of  an  easily  convertible  asset.  That  is  to  .say, 
in  an  asset  which  you  can  readily  convert  into  cash.  This  is  an  ideal  system,  but 
there  are  not  many  papers  which  can  afford  to  carry  it  through,  and  there  would 
be  more  than  one  ml.stake  made  in  the  matter  of  Investments.  Besides,  market 
fluctuations,  which  are  not  always  ba.sed  on  the  equitable  process  of  supply 
and  demand,  would  have  to  be  taken  into  account.  This  system  also  throws  an 
equal  charge  on  all  the  years,  which  is  unfair. 

The  fourth  method  is  divided  into  many  systems,  all  of  which  are  composed 
of  parts  of  the  three  foregoing  plans.  Some  will  adopt  the  .straight-line  method 
for  50  per  cent  of  the  original  cost  and  the  annuity  method  for  the  remaining 
50  pter  cent.,  and  so  on. 

(Concluded  on  page  24) 


NEWSPAPER  GOOD  WILL 
NOT  LEGALLY  TAXABLE 

District  Judge  Perry,  of  Denver,  (^ol..  So 
Rules  in  Suit  of  the  Post,  of  that  City, 
to  Recover  Alleged  Excess  of  Taxes 
Paid  -Decision  of  Far-Reaching  Impor¬ 
tance  if  It  Is  Sustained. 

The  good  will  of  a  newspaper  is  not 
taxable.  This  is  the  deci.sion  of  District 
Judge  Perry,  of  Denver,  Col.,  in  tlio  first 
round  of  the  battle  between  the  Denver 
Post  and  the  assessors  of  that  city. 

When  the  assessed  valuations  for  the 
taxes  of  1914  were  established  in  Den¬ 
ver,  the  Post  found  out  that  the  valua¬ 
tion  of  the  Post  had  been  raised  $334^- 
286.  On  this  excess  valuation  the  Post 
had  to  pay  taxes  amounting  to  $.j,634.78. 
the  Post  Printing  and  Publishing  Com¬ 
pany  thereupon  brought  suit  against  the 
city  authorities  to  recover  this  amount 
which  it  claimed  was  excess  taxe.s.  They 
also  alleged  in  their  complaint  that  As- 
ses.sor  Pritcher  “unlawfully  included 
good  will  in  the  assessment,”  and  further 
alleged  "that  he  was  actuated  by  malice 
in  raising  the  assessment.” 

The  Post  alleges  that  “stung  by  the 
Post’s  criticism  of  his  official  acts,  he 
inaliciou.sly  and  fraudulently  impo.sed 
unjust  taxes  upon  the  paper  to  get  even, 
paying  no  heed  to  the  objections  of  the 
plaintiff,  and  overruling  their  formal 
protest.  Attached  to  the  comiilaint  is 
the  tax  schedule,  in  which  the  Post  al¬ 
leges  it  is  shown  that  Assessor  Pritcher 
“ha'd  inserted  the  words  ‘presse.s,  lino¬ 
type  machines,  merchandise,  and  good 
will,’  in  the  printed  blanks.” 

The  Post  also  alleged  that  in  assess¬ 
ing  the  Post  the  official  had  used  dif¬ 
ferent  methods  than  he  used  in  fixing 
the  valuations  on  the  plants  of  other 
newspapers  in  Denver. 

The  matter  came  before  Judge  Perry 
last  week  on  a  motion  made  on  behalf  of 
the  city  and  county  authorities  to  strike 
out  from  the  complaint  certain  portions 
thereof,  including  that  part  attacking 
the  assessment,  on  the  ground  that  good 
will  had  been  included  in  the  valuation 
of  the  property. 

On  the  motion.  Judge  Perry  went  very 
thoroughly  into  the  subject  of  taxation 
of  property  in  general,  and  good  will  in 
particular,  and  gave  it  as  his  opinion 
that  good  will  is  not  property  in  the 
sen.se  that  it  can  be  subjected  to  taxa¬ 
tion. 

TO  START  THREE  NEWSPArFHS 

.Albany  Knirkerbocker-Press  Will  Have 
,  .Afternoon  Editions. 

Lynn  J.  Arnold,  pre.sident  of  flic 
Pre.ss  Uompany,  imblisher  of  the  Albany 
(N.  Y.)  Knickerbocker  -  Pres.s,  an¬ 

nounces  that  his  company  intends  to 
begin  publishing  in  the  near  future 
afternoon  newspapers  in  Albany,  Troy, 
and  Schenectady. 

All  of  the  papers  are  intended  to  be 
afternoon  editions  of  the  Knickerbock- 
er-Pre.ss,  but  will  be  publi.shed  from 
•separate  plants  in  each  of  the  three 
towns. 

Time  to  File  Statements 
Third  A.ssistant  Postmaster-General 
Dockery  has  notified  postmasters 
throughout  the  country  that  all  piib- 
li.shers  of  newspapers  in  their  respec¬ 
tive  cities  must  file  with  the  postmas- 
ter.s  not  later  than  October  1  the  usual 
statements  of  circulation,  management, 
etc.  Poistma.sters  mu.st  give  the  neces¬ 
sary  blanks  to  the  newspaper  publish- 
er.s,  in  order  that  all  information  can 
be  filed  according  to  the  rules  of  the 
Po.st  Office  Department. 
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News  That  Makes  History 


From  The  London  'Times : 

‘^Interviewing  is  an  American 
institution  which  the  old  world 
has  borrowed  and  it  is  only  ap¬ 
propriate  that  in  expressing  his 
views  the  Secretary  for  JV ar  / 
should  favor  with  his  confi-  y 
dence  the  head  of  one  of  / 
the  great  American  / 
news  organiza-  ^ 

tions,  ’  ’  .3' 


7fd 


United  Press  Inter¬ 
view  with  Lloyd 
George^  as  displayed 
in  three  great 
newspapers 
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ATTEMPTS  BY  NEUTRALS  TO  END  WAR 
HELD  PR04XRMAN,  LLOYD  GEORGE  WARNS 


GENERAL  STRIKE'S  FATE  zz”::T:z.r::MmmmmcLmm  i 

UIHPR  rnm  forwarkoveI 

HINulO  UN  UUILUtRo  rirr^5j£rr5£.'^ 
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“ei?  i::::=.*~Ki'~-‘*^!STEAl  RK^  TO  SKN  DECREE' 

Motorroen  Thrtaten  ShoaU.  ,^.i  .i..  ^  _ 


RmM  to Sceoc  Fab  SitubM  Sti  Omki  u' 
I*  Cct  RobWn.  TrMfi  Jm  AIm.  i 


Nr*'  York'*  tracttea  stnkr  hingod  to^jr  on  two  ntii.ndc  MOU  kaiU  lESU  n  i  l  , 

•rfonitatkon*.  On  Ihoir  •ettens  doponM  tho  hrooklnf  or  tho  I  T«h**  rf«i>ri  r.»»  ^  nOONTS. 

•prroH  of  tho  ktholc  tnnait  war.  •fT»— r—  - - 
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BRITAIN  WILL  TOLERATE 
NO  WeVENTION  NOW 


Fifhl  to  •  Knockout  Afainat  PruMian  Mtllo 
tariam*  Saya  Kitckener'a  Succeaaor — 

I  Peace  Unthinkable  by  Alliea. 
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NEWSPAPER  MAKING 


DISCUSSING  NEWS  PRINT  PROBLEM 


By  JASON  ROGERS, 
Publisher,  The  New  York  Globe. 


THIRTY-THREE  years  ago  last 
May  Joseph  Pulitzer  gave  New 
York  its  first  taste  of  what  has 
since  l)eeome  real  journalism.  He 
lioiight  a  nearly  defunct  property, 
and  hy  the  exertion  of  such  energy  and 
intelligence  as  had  never  l)efore  been 
.seen  on  Park  Row,  very  rapidly  reach- 
*d  high-water-mark  records  establish¬ 
ed  by  «)fher  New  York  newspapers  and 
then  built  records  of  his  own.  I  well 
renieml>er  the  laughing  way  in  which 
old  New  York  newspaper  men  regarded 
his  fir.st  effort.s. 

It  didn’t  take  Mr.  Pulitzer  very  long 
to  turn  the  tide  from  failure  to  suc- 
ce.e.s  His  iwpularity  coiite.sts.  with 
pri'^cs  for  the  mo.st  popular  conductor, 
the  most  popular  policeman,  the  most 
popular  club,  the  handsomest  .sales¬ 
lady,  and  .such,  were  .soon  the  tall;  of 
the  town.  His  use  of  j)ictures  if  .'i 
ila’iy  new.si)aper  was  a  di.stinct  novelty 
in  New  York.  But  back  of  ^11  the  sur¬ 
face  at'fivity  was  a.  passion  for  public 
servit-e,  a.  well-defined  policy,  and  great 
intellectual  dominance  and  power.  It 
was  this  spirit  that  caused  him  to  dedi¬ 
cate  the  World  as 

All  i''stitiitiiin  thnt  sliinilil  always  ficrlit  fur 
vr<>L-i<-s  ami  reform,  iievir  lo’enali'  l  ijiistlce  or 
eomiiitfoii.  always  fitflit  ilematioj.sies  of  all  iiar- 
11, .TIT  o -lonir  !•  any  party,  alw.iya  •pim-s' 
iprivll  •a'i'<l  clas-cw  ami  iiiili'lo  plii  nler  Ts.  nrv'T 
'aek  nyn-iailliy  with  llio  p  nt,  always  remain 
ilevof  .l  to  the  pillin'-  welfan-.  iiever  lie  KatisIliMl 
wiili  iiM-rely  prinlitit;  news,  iilwaya  ii:-  ilrastiea'ly 
iml<-;-<-'iil,'iil.  n  -y -r  m-  nfral,l  to  attark  wron 
wlH  t'-i  •  liy  pro,!  f  oiy  pliiN-i-racy  or  preflatory 
loierly. 

.Mr.  I'lililzer  .si-ored  a.  big  hit  in  cour- 
iigeously  taking  hold  of  the  movement 
to  raise  money  to  provide  the  jredestal 
for  the  Statue  of  Liberty  presented  to 
tht  I'nited  States  by  the  people  of 
Prance.  He  made  a  suece.ss  of  the  un¬ 
dertaking,  and  incid  ntally  pioved  the 
power  and  influence  of  the  rejtivenated 
Wttrld.  This  campaign  made  the  World 
the  most  talked-about  newspaper  in 
the  I’nited  States,  the  daily  totals  of 
the-  fund  ra'S'd  being  telegraphed  from 
om  end  of  the  land  to  the  other. 

.\l  the  time  of  Mr.  Pulitzer’s  debut, 
the  Herald  was  the  great  dominant 
newsiiafK-r  of  New  York,  if  not  the 
whc-le  country.  It  carried  all  the  ad¬ 
vertising  of  the  big  stores,  ‘more  the¬ 
atrical  adverti.sing  than  any  other  news- 
pajs-r.  and  simply  di.scounted  .ill  other 
pa|iers  in  volume  of  classified. 

The  Herald  was  so  big  and  powe>i'uI 
that  it  eomiielled  advertisers  to  .set  all 
their  ads  in  agate  type.  It  permitted 
no  display  type  or  cuts.  It  was  most 
arbitrary  in  its  relations  with  adver- 
lisi-r.s.  according  to  rules  and  traditi.ins 
laid  down  years  before  and  r-’ligiou.sly 
maintained. 

This  situation  provided  the  opportun¬ 
ity  which  Joseph  Pulitzer  grasped  with 
ill!  intelligent  mastery  which  has  .sel- 
tlom  been  equalled  in  newspaper  an¬ 
nals.  He  no  .sooner  got  the  band 
wagon  for  increased  circulation  moving 
vigorously  down  the  street,  than  he  hir- 
i-d  the  Herald’s  advertising  manager, 
who  had  the  acquaintance  of  all  local 
busine.ss  men,  and  started  after  adver¬ 
tising  at  rates  which  rapidly  produced 
the  business. 

It  was  a  cruel  competition,  which  en¬ 
abled  the  progrressive  publisher  of  the 
World  to  literally  tear  holes  in  all  the 
hundred  notions  regarding  journalistic 
ethics  as  practiced  by  the  other  New 
York  newspapers.  They  did  not  wake 
up  to  what  had  happened  until  It  was 


too  late  for  them  to  stem  the  tide  of  his 
success.  When  it  was  too  late,  one  after 
another,  they  fell  into  line,  but  only  as 
imitators. 

The  morning  World,  with  its  heavy 
volume  of  classified,  ranging  from  eight 
to  ten  pages  a  day  on  week  days,  with 
an  enormous  amount  of  such  matter 
on  Sunday,  represents  the  results  of 
the  early  seed  planted  by  Mr.  Pulitzer 
in  1883,  carefully  followed  up  and  stim¬ 
ulated  by  a  con.slstent  policy  through 
thirty-three  years  of  strenuous  effort 
and  .strict  maintenance  of  rates,  reach¬ 
ing  its  present  wonderful  development 
several  years  after  its  founder’s  death. 

The  New  York  World,  to  my  mind, 
repre.sents  the  most  wonderful  type  of 
.successful  development  along  lines  of 
tremendous  vital  business  promotion 
for  a  newspaper,  reflecting  at  all  times 
•sincere  public  service  and  possession  of 
a  keen  knowledge  of  human  nature. 
Its  succe.ss  has  been  the  logical  reward 
of  the  sincere  honesty,  good-faith  and 
intelligence  of  its  great  founder  and 
editor,  who  discovered  the  open  door 
policy  in  circulation  to  he  good  business 
long  before  his  contemporaries. 

TTnlike  many  of  the  ephemeral 
growths  that  have  been  foisted  on  the 
public  in  our  various  cities  by  men 
thinking  they  w’ere  duplicating  the  suc¬ 
ce.ss  of  the  World,  on'y  to  fade  and  go 
out  when  the  high-pressure  promotion¬ 
al  efforts  stopped,  the  World  h''ld  all 
that  it  got.  and  has  grown  steadily,  be¬ 
cause  it  has  always  deserved  success. 

Those  cf  us  who  remember  the  antics 
of  the  old  New  York  Recorder,  which, 
handled  by  men  who  thought  that  they 
were  the  life-blood  and  brains  of  the 
world,  backed  with  tons  of  money,  can 
be.st  appreciate  the  point  I  seek  to 
make.  Here  was  a  newspaper  which, 
through  sheer  force  of  stimulation  and 
gift  enterpri.se,  secured  a  large  tempo¬ 
rary  .sale  and  much  advertising,  only  to 
sink  and  Anally  die,  because  it  did  not 
reflect  either  brains  or  sincerity. 

Hardly  a  week  goes  by  but  some  out- 
of-town  newspaper  owner  comes  to  me, 
asking  what  is  the  matter  with  his 
property,  and  why  it  doesn’t  seem  to 
get  hold.  In  nine  cases  out  of  ten,  it 
is  becau.se  the  paper  really  doesn’t  de- 
.serve  succe.ss.  It  is  neither  a  good 
newspaper  nor  does  it  reflect  the  .sort 
of  sincerity  and  brains  that  the  public 
recognizes  as  genuine. 

A  br'ef  history  of  the  early  activities 
of  Joseph  Pulitzer  with  the  New  York 
World  would  be  a  liberal  education  to 
some  of  our  unsuccessful  newspaper 
owner.s,  but  I  am  afraid  that  the  true 
significance  of  many  of  his  ventures 
would  not  be  grasped,  for  the  same  rea¬ 
son  that  prevents  them  seeing  possibili¬ 
ties  in  their  own  fields. 

In  stating  the  situation  in  this  way, 

I  do  not  mean  to  vent  unfair  criticism 
but  to  reflect  a  real  condition.  If  our 
newspapers  were  all  run  by  men  with 
only  a  small  percentage  of  the  newspa¬ 
per  ability  possessed  by  Joseph  Pulit¬ 
zer,  how  different  many  of  them  would 
be! 

In  some  way  or  other  the  public  in 
the  long  run  sItcs  up  newspaper  merit 
with  amazing  accuracy.  There  is  no 
substitute  for  good  character  and  sin¬ 
cerity.  If  a  newspaper  of  inferior  merit 
is  temporarily  occupying  a  field  with 
some  degree  of  success,  it  can  easily 
be  pushed  aside  by  one  that  rings  the 


Pennsylvania  Publishers  Are  Holding 
Conference  at  Reading  To-day. 

Publishers  of  Pennsylvania  “and  else¬ 
where"  are  meeting  to-day  in  Reading, 
Pa.,  to  take  up  the  question  of  the  news 
print  situation  and  to  try  to  reach  a 
solution  of  the  difficulties  they  and  their 
fellow-publishers  have  to  contend  with 
in  this  regard.  The  meeting  is  being 
held  at  the  Berkshire  Hotel  in  Read¬ 
ing,  and  is  expected  not  only  to  take 
up  the  entire  day,  but  to  reach  into  the 
evening. 

’fhe  request  for  the  meeting  was  sent 
cut  by  J.  H.  Zerbey,  of  the  Pottsville 
Daily  Republican;  R.  P.  Hapgood,  of 
the  Bradford  Star,  who  is  secretary  and 
treasurer  of  the  State  Editorial  Asso¬ 
ciation;  A.  Nevin  Pomerey,  State  Su- 
IJcrintendent  of  Printing;  W.  R.  Mc- 
I.can,  of  the  Philadelphia  Bulletin ;  E.  R. 
Stoll,  secretary  of  the  Pittsburgh  Daily 
New.spaper  Publishers’  Association;  J. 
Denny  O’Neill,  McKeesport  News;  C. 
H.  Bressler,  Clinton  County  Times,  and 
Ernest  G.  Smith,  Wilkes-Barre  Times- 
Leader. 

The  call  states  that  “national  and 
State  legislative  matters  will  be  dis¬ 
cussed,  together  with  all  phases  of  the 
paper  question,  including  increasing 
publishers’  prices,  advertising  rates,  and 
other  matters  before  we  get  into  a  Com¬ 
plete  Calamity  Complexity.” 


CANADIAN  PUBLISHERS  CONFER 


Discuss  Grave  Paper  Situation  in  Two 
Days’  Session  in  Minnesota. 

Toronto,  September  25.— A  conference 
of  western  Canadian  newspaper  publish¬ 
ers  was  held  at  International  Falls, 
Minn.,  recently,  when  the  question  of 
the  paper  shortage  was  discussed  with 
E.  W.  Bachus,  president  of  the  Fort 
Frances  Pulp  &  Paper  Company.  Those 
attending  were:  E.  H.  Macklin  and  E. 
W.  McCurdy,  Winnipeg  Free  Press;  R. 
L.  Richardson,  Winnipeg  Tribune; 
Charles  A.  Roland,  Winnipeg  Telegram; 
W.  F.  Herman,  Saskatoon  Star,  and  B. 
Hooke,  Regina  Leader.  The  conference 
lasted  two  days. 

Mr.  Bachus  gave  a  thorough  explana¬ 
tion  of  the  reasons  for  the  shortage  and 
the  increase  in  price  of  news  print. 
Every  American  and  Canadian  publisher 
was  asking  for  more  paper  than  his 
contract  called  for,  and  the  mills  were 
unable  to  supply  the  extra  tonnage. 
Notwithstanding  that  they  were  running 
twenty-four  hours  a  day  and  six  days 
a  week,  it  was  impossible  to  build  up  a 
reserve.  He  urged  newspapers  to  prac¬ 
tice  economy  in  all  possible  directions. 
The  publishers  were  unanimous  in  de¬ 
claring  that  the  situation  was  grave,  and 
that  drastic  steps  must  be  taken  to  re¬ 
lieve  conditions. 


Wants  His  Paper  On  Time 

“I  wish  to  say  that  The  Editor  and 
PuBUSHER  is  improving  every  week,  and 
if  it  does  not  arrive  on  time  I  imme¬ 
diately  begin  to  inquire  where  it  is,” 
writes  F.  A.  Merriam,  one  of  the  pub¬ 
lishers  of  the  Mt.  Vernon  (N.  Y.)  Daily 
Argus. 

right  note  in  the  hands  of  men  who 
know  their  business. 

[The  above  i«  the  fourth  article  of 
the  series  by  Mr.  Ropers  on  Newspaper 
Making. 

Next  week’s  article  will  relate  the 
ideals  and  policies  that  have  been  so 
successfully  pursued  by  William  L.  Me- 
lA’an,  in  building  the  Philadelphia  Bul~ 
letin  to  its  present  position  of  promi¬ 
nence  among  the  newspapers  of  the 
United  States. — Editor.]  : 


PUBLISHERS  URGED  TO 
MUTUAL  CONSERVATION 


Paper  Committee  of  A.  N.  P.  A.  is  Try. 
ing  to  Indure  Eronomies  in  Lse  of 
News  Print  and  to  Bring  About  Belter 
Faitb  Between  Competitors  Who  Do 
Not  Now  Trust  Each  Other. 

Members  of  the  paper  committee  of 
the  A.  N.  P.  A.,  acting  individually,  are 
undertaking  the  ta.sk  of  bringing  pub¬ 
lishers  together  where  differences  exi.st 
that  have  prevented  the  putting  into 
practice  of  the  necessary  economies  to 
reduce  the  consumption  of  news  print. 
Past  differences,  local  •jealousie.s,  and 
animosities  engendered  through  years  of 
keen  competition,  and,  in  cases,  per.sonal 
feelings,  have  threatened  in  many  in- 
stances  to  defeat  the  plans  to  conserve 
the  supply  of  print  paper. 

One  man  would  be  willing  to  ledm  o 
the  size  of  his  paper  two  pages  on  week¬ 
days,  and  four,  for  example,  on  Sundays, 
“if  I  could  trust  So-and-So  to  do  the 
same  thing.  But  the  trouble  is,”  he 
adds,  “he  won’t  keep  his  word.  He’ll 
promise  to.  I’ll  make  the  reduction,  and 
then  he’ll  begin  to  crow,  cite  the  dimin¬ 
ished  size  of  my  paper  as  weakness,  and 
the  same  Or  increased  size  of  his  as  a 
growth  in  strength.  I’m  going  to  keep 
going  at  top  speed.” 

In  order  to  iron  out  these  troubles  and 
smooth  out  the  wrinkles,  it  has  been 
thought  best  to  send  outside  men,  who 
are'  not  parties  to  the  differences,  and 
in  whom  all  have  confidence,  to  convince 
them  of  the  folly  of  rocking  the  boat. 
The  idea  of  the  members  of  the  com¬ 
mittee  will  be  to  call  attention  to  the 
fact  that  while  they  have  quarrelled,  a 
storm  has  been  gathering,  and  that  the 
typhoon  is  crowding  upon  them  from  all 
sides.  It  is  only  a  question  of  days  be¬ 
fore  it  will  be  impossible  for  them  1o  get 
the  paper  they  need,  and  that  they  mu.st 
have  in  order  to  keep  going.  The  longer 
they  waste  the  supply  of  paper,  the 
harder  the  blow  will  be. 

DAY  or  RECKONING  IS  NEAR. 

Unless  the  policy  of  printing  fourteen 
pages  daily,  when  twelve  will  answer 
just  as  well,  is  changed,  the  day  is  not 
far  distant  when  there  will  not  be 
enough  news  print  to  go  around,  paper 
will  be  prorated,  and  all  will  suffer,  with 
the  chances  that  some  of  them  may  not 
get  any  news  print. 

The  members  of  the  paper  committee 
are  in  closer  touch  with  the  actual  con¬ 
ditions  and  are,  therefore,  in  a  lielter 
po.sition  to  approach  publishers  wlio 
quarrel  among  them.selves. 

Where  such  a  condition  exi.sts,  there 
is  hesitancy  on  the  part  of  any  one  to 
take  the  initiative,  and  an  out.sider  who 
has  had  no  part  in  the  local  differences 
is  seemingly  just  the  man  to  adju.sf  the 
differences  by  brushing  them  aside  with 
the  statement  that  the  threatened  pat)er 
famine  menaces  all,  and  that  the  pub¬ 
lishers  should  make  common  cau.so  to 
conserve  the  supply,  in  order  that  the 
amount  of  paper  consumed  .shall  be  less 
than  the  output.  Otherwise  it  will  be  a 
sellers’  market,  and  all  will  suffer. 

This  is  the  work  the  members  of  the 
committee  are  carrying  on  in  a  number 
of  towns  where  publishers  are  at  logger- 
heads  and  where  they  have  allowed  per- 
.sonal  animosities  to  get  the  better  of 
judgment. 


Plan  to  Boycott  Papers 
The  North  Hudson  Newsdealers’  As¬ 
sociation,  resenting  the  abolition  of  the 
return  privilege  by  leading  New  York 
dailies,  are  con.sidering  plans  for  retalia¬ 
tion  through  a  partial  boycott. 
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Third  Philadelphia  Daily  Increases 

Its  Battery  of  (  Magazine  )  Linotypes 

WITH  the  order  just  received  for  two 
Model  14,  one  Model  19,  and  two  Model 
18  Linotypes,  the  Evening  Bulletin  is  the  third 
leading  Philadelphia  daily  to  order  Multiple 
Magazine  Linotypes  within  the  last  year. 

These  three  orders  for  forty-seven  new  Linotypes, carrying  1 19 
magazines,  placed  by  the  Bulletin,  the  Ledger  and  the  Record, 
prove  conclusively  the 
satisfaction  Multiple- 
Magazine  Linotypes  are 
giving  newspaper  pub¬ 
lishers  with  a  reputation 
for  composing  -  room 
efficiency. 

‘‘10,400  Ems  an  Hour^^ 


Model  18 
Linotype 

TTwo-Magazine^ 
V  Model  5  / 

Price  $2600 


Mergenthaler 
Linotype  Co. 

Tribune  Building,  NEW  YORK 

CHICAGO  -  -  -  -  1100  South  Wabash  Avenue 
SAN  FRANCISCO  -  -  -  346  Sacramento  Street 
NEW  ORLEANS  -  -  -  -  549  Baronne  Street. 
TORONTO  -  -  -  Canadian  Linotype,  Limited 
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SOUTH  IS  CONSIDERING 
BUILDING  PAPER  MILLS 


I'ubli^her8  and  Others  Will  Meet  at 
Jacksonville  Within  a  Few  Days  to 
Discuss  the  Situation  —  Macon  and 
Savannah  Want  Plants  —  Future  De¬ 
mands  Make  Present  Action  Necessary. 

Xews  of  possible  future  sources  of 
print  paper  for  the  South  is  contained  in 
announcements  that  within  a  few  days 
there  will  lie  held  in  Jacksonville,  Fla., 
a  meeting  of  publishers  and  others  in¬ 
terested  for  the  purpose  of  discussing 
the  advisability  of  establi.shing  a  paper 
mill  in  Jacksonville  or  near-by  terri¬ 
tory,  and  also  In  the  further  announce¬ 
ment  of  plans  lor  the  establi.shment  of 
paper  mills  in  Savannah  and  Macon,  (Ja. 

The  announcement  from  Florida 
states  that  the  matter  is  being  serious¬ 
ly  considered  there.  It  is  claimed  by 
those  liaek  of  the  enterprise  that  the 
prospects  are  very  bright,  and  advo- 
t-ates  of  Jack.sonville  as  the  place  for 
the  plant  are  working  hard  among  the 
men  known  to  be  interested  to  have 
that  city  selected  as  the  place  in  which 
to  locate  the  plant.  The  meeting  will 
lie  held  Friday,  October  6,  in  the  Cham- 
tier  of  ('ommerce  rooms,  Jacksonville. 


SPEAKS  TO  OLD  TIME  OPERATORS 

Melville  E.  Stone  Addresses  Military 
Telegraphers  at  .Annual  Banquet. 

In  addre.ssing  400  old  time  telegraph¬ 
ers  at  the  banquet  of  the  United  States 
-Military  and  Old  Time  Telegraphers' 
A.s.sociation  at  the  Hotel  Astor,  New 
York,  on  Thursday  night.  Melville  E. 
Stone,  general  manager  of  the  Associat- 
»-d  I’re.ss  told  them  that  they  were  in 
the  position  of  the  gladiators  who  said 
before  going  into  the  arena:  “We  who 
are  aliout  to  die,  .salute  you.” 

Modern  mechanical  inventions  had 
lessened  the  value  of  the  Morse  code 
and  the  telegraph  operator,  he  .said, 
"but  you  have  done  your  country  good 
service,  for  intercommunication  is  the 
greatest  agent  for  peace.” 

.\ndrew  Carnegie,  president  of  the  old 
timer-s,  sent  “73"  to  the  delegates,  many 
of  whom  were  Civil  War  veterans. 
David  Homer  Bates,  sr.,  and  Col.  Wil¬ 
liam  Bender  Wilson,  who  were  opera¬ 
tors  in  the  intelligence  office  and  took 
the  news  of  the  greatest  battles  for 
President  Lincoln,  spoke. 


.Stockholder  Applies  for  Receiver 
Charging  that  the  directors  of  the 
Southern  Publishing  Company,  Incor¬ 
porated.  publishers  of  the  New  Orleans 
American,  are  jeopardizing  the  inter¬ 
ests  of  stockholders  by  attempting  to 
give  to  H.  D.  Brown,  racing  speculator, 
preference,  by  attempting  to  effect 
mortgages  on  properties  on  the  com- 
|iany  in  his  favor.  Joseph  J.  Costello, 
who  repre.sents  himself  as  the  owner 
of  five  shares  of  .stock  in  the  American, 
filed  receivership  proceedings  again.st 
the  concern  In  the  Civil  District  Court, 
on  Tue.sday  last. 


Business  Publihhers  C.hange  Constitution 

Small  technical  changes  in  the  pro- 
po.sed  con.stitutlon  of  the  New  York 
Bu.sine.ss  Publishers'  As.sociation,  pre¬ 
liminary  to  an  application  for  the  in¬ 
corporation  of  that  l)ody,  were  made  at 
a  meeting  held  at  the  office  of  A. 
P<-ar8on,  239  West  .39th  Street.  The 
necessary  changes  were  pa.s.sed  unani¬ 
mously  by  the  members  present. 


BULLETIN'S  NEW  HOME 


Philatlelphia  Daily  Will  Open  Enlarged 
Quarters  on  October  2. 

On  October  2  the  big  new  addition 
on  the  home  building  of  the  Philadel¬ 
phia  Bulletin  will  be  thrown  open  to 
the  public  and  will  be  ready  for  occu¬ 
pancy.  Situated  as  it  is  on  the  north- 
cast  corner  of  City  Hall  Square,  just 
across  the  street  from  the  City  Hall, 
its  ten  stories  with  the  commanding 
tower  attract  the' attention  of  all  pass- 
er.s.  It  is  about  midway  between  the 
Pennsylvania  and  Reading  Railroad 
stations,  being  one  and  one-half  blocks 
from  each.  The  most  important  subway 
stations  and  transfer 'points  are  also 
within  the  block,  so  that  altogether  the 
location  is  one  of  the  best. 

The  dignity  of  the  building,  both  out¬ 
side  and  in.side,  first  attracts  attention. 
The  main  corridor  opens  on  Filbert 
Street,  and  from  this  corridor  elevators 
run  to  all  floor.s.  The  elevators  are 
flanked  by  bronze  and  commodious 
stairways  from  the  street  floor  to  the 
top  of  the  building.  The  building  is 
lighted  with  electricity  (which  al.so 
supplies  the  power  for  the  elevators), 
which  Is  .supplied  from  three  different 
sources  from  outside.  Thus  a  failure 
of  one  source  of  supply  does  not  leave 
the  building  without  light  or  power. 
Filtered  and  sterilized  drinking  water 


is  suriplied  throughout  the  building, 
while  the  .situation  of  the 'building  on 
three  streets  insures  plenty  of  light  and 
air.  The  interior  woodwork  is  mahog¬ 
any  finished,  white  marble  and  Knox¬ 
ville  marble  being  used  in  all  corridors 
and  toilet-rooms  to  give  a  general  ef¬ 
fect  of  refined  elegance. 

The  publication  office  is  a  thing  of 
beauty.  The  walls  are  finished  with 
panels  of  richly  figured  Circa.ssian  wal¬ 
nut  wood  and  wainscoted  with  Negalla 
marble,  a  rare  .stone  imported  from 
Africa.  The  beautiful  columns  in  the 
centre  of  the  room  dominates  the  en¬ 
tire  apartment  and  is  surmounted  with 
an  Kngli.sh  gothic  capital,  from  wHich 
are  suspended  bronze  chandeliers,  each 
bearing  a  Pompeiian  lamp.  The  ceiling 
is  Irordered  with  rece.s.sed  incande.scent 
lamp.s,  while  the  upper  walls  and  ceil¬ 
ings  have  been  treated  by  the  decora¬ 
tive  painter  to  harmonize  with  the  rich 
wood-work,  all  giving  an  effect  that  is 
beautiful,  yet  dignified  in  its  treat¬ 
ment. 


Warren,  R.  L,  Advertises  Itself 
The  fir.st  town  in  the  State  of  Rhode 
I.sland  to  advertise  itself  in  the  new.?- 
papers  as  a  town  equipped  as  an  ideal 
manufacturing  centre  is  Warren.  Rich¬ 
ard  S.  Smith,  the  town  clerk,  is  devot¬ 
ing  considerable  space  in  the  local  pa¬ 
pers  to  exploiting  the  town. 


GETTING  AFTER  THE  FRAUDS 


National  Vigilance  Committee  of  A  A. 

C.  W.  Continues  Its  Good  Work. 

Merle  Sidener,  chairman  of  the  Na¬ 
tional  Vigilance  Committee  of  the  As¬ 
sociated  Advertising  Clubs  of  the  World, 
continues  to  report  good  and  wide  ser¬ 
vice  by  the  Committee. 

Carl  F.  Guyer,  president,  and  Ralph 
C.  Harper,  secretary,  of  the  Double  Ser¬ 
vice  Tire  &  Rubber  Company,  Akron, 
O.,  have  been  arrested  by  Federal  au¬ 
thorities  charged  with  using  the  mails 
to  defraud.  This  action  was  brought 
about  by  Richard  H.  Lee,  representing 
the  National  Vigilance  Committee. 
Many  complaints  against  the  methods 
of  this  company,  which  has  used  news- 
fiaper  and  farm  paper  adverti.sing  ex¬ 
tensively,  had  been  received  by  the  Na¬ 
tional  Vigilance  Committee  and  the 
Akron  Advertising  Club.  Rei)eated 
warnings  from  the  Akron  Club  failed 
to  work  reformation,  and  more  vigor¬ 
ous  action  was  necessary. 

-Mark  B.  Miller  has  been  arre.sted  for 
conducting  what  is  .said  to  be  a  .similar 
bu.siness  at  Piqua,  O.,  under  the  name 
of  the  Piqua  Tire  &  Rubber  Company. 

Harry  A.  Van  Auken,  .said  to  be  vice- 
president  of  the  International  Automo¬ 
bile  League  of  Buffalo,  who  has  been 
in  jail  at  Uniontown,  Pa.,  since  March 
8,  charged  with  conspiring  to  defraud, 
by  Fayette  f'ounty  officials,  has  enter¬ 
ed  a  i)lea  of  guilty,  and  has  been  paroled 
for  two  years.  A.  C.  Bidwell,  president 
of  the  League,  is  to  be  tried  in  the 
Federal  Courts  of  New  York  State  early 
this  fall.  Bidwell  has  been  forced  to 
pay  back  all  of  the  money  taken  from 
Fayette  County  people  by  agents  of  the 
League,  and  pay  back  all  the  expense 
to  which  the  county  and  individuals 
have  lieen  put  in  prosecuting  him  and 
his  agents.  The  Post  Office  fraud  or¬ 
der  i.ssued  on  August  3  against  the  In¬ 
ternational  Automobile  League,  and 
subsequent  fraud  orders  against  con¬ 
cerns  formed  to  evade  the  first  order, 
have  put  the  League  out  of  business 
completely. 


(ieorge  French  Edits  Advertising  News 
George  French  has  been  appointed 
editor  of  the  Advertising  News,  own¬ 
ed  by  William  B.  Curtis,  and  which 
succeeds  the  Publishers'  Guide.  Mr. 
French  is  an  authority  on  the  subject 
of  advertising,  and  is  one  of  the  best 
known  writers  on  that  subject  in  the 
United  State.s.  He  is  the  author  of 
several  books  on  advertising,  which 
have  been  widely  circulated  and  close¬ 
ly  read.  He  is  an  authority  on  typog¬ 
raphy,  being  considered  one  of  the  l)e.st 
posted  men  on  type  faces  in  the  United 
States.  Mr.  French  was  the  editor  of 
Profitable  Adverti.sing,  his  original  re- 
.search  work  at  that  time  attracting 
considerable  attention.  He  was  the 
fir.st  editor  of  Advertising  &  Selling, 
and  is  one  of  the  be.st  known  writer.s 
in  the  advertising  field. 


Starts  Bank  to  Bark  Paper 

Frank  J.  Macljcnnan,  editor  and  pro¬ 
prietor  of  the  Topeka  (Kan.)  Journal, 
recently  advocated  in  his  newspaper  the 
payment  of  a  larger  rate  of  interest  on 
county  and  city  funds  and  for  this 
cour.se  the  bankers  of  Topeka  took  of¬ 
fence.  They  were  somewhat  bitter  in 
their  conduct,  and,  as  a  result,  Mr.  Mac- 
Ivcnnan  has  established  a  bank  with 
$200,000  capital  and  $50,000  .surplus.  He 
has  rented  a  building  for  twenty  year.s 
and  his  bank  will  be  up-to-date  in  its 
equipment. 
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CONSERVING  PAPER  SUPPLY 


SCHOLZ  BACK  IN  HARNESS  PRINTERS  WILL  NOT  STRIKE 


UNION  OF  CANADIAN  MILLS 


Capper  Takes  Radical  Course  to  Reduce 
White  Paper  Bills. 

Gov.  Arthur  Capper,  of  Kan.sas,  pub¬ 
lisher  of  the  Topeka  Daily  t'apital  and 
many  allied  publications,  has  an¬ 
nounced  that  he  will  reduce  the  circu¬ 
lation  of  the  Missouri  Valley  Farmer 
from  500,000  to  325,000  as  rapidly  as 
possible.  In  making  the  announce¬ 
ment,  Gov.  Capper  said: 

“It  is  no  news  to  the  advertising 
world  that  publishers  as  a  whole  ar# 
confronted  by  the  most  serious  .situa¬ 
tion  in  recent  years.  The  problem  con¬ 
fronting  us  is  not  the  high  price  of 
paper,  but  the  procuring  of  paper  at 
any  price.  I  have  made  a  careful  sur¬ 
vey  of  the  paper  situation,  .and  am 
quite  satisfied  that  the  production  to¬ 
day  of  news  print  and  other  papers 
used  by  periodical  publishers  is  far 
short  of  the  legitimate  demand.  The 
shortage  exists,  and  cannot  be  greatly 
remedied  within  twelve  months.  Pub¬ 
lishers,  consequently,  must  face  the 
situation  as  it  is. 

“Hather  than  run  the  risk  of  missing 
issues  of  some  of  my  publications  later 
in  the  year,  I  have  decided  with  much 
reluctance  to  reduce  the  circulation  of 
the  Missouri  Valley  Farmer  fron>  500,- 
000  to  325,000  just  as  rapidly  as  pos¬ 
sible.  We  will  cut  off  subscril)ers  as 
soon  as  they  become  delinquent  and 
eliminate  all  free  copie.s,  .samples,  etc. 
Of  course,  a  corresponding  reduction 
will  be  made  at  once  in  the  advertising 
rates.” 


Publi>lier  of  New  York  Evening  Post 
‘ipent  Vacation  in  Michigan. 

“THK  KIIITOU  and  PfBLISHKR  is  light 
in  its  stand  that  the  news  print  manu- 
fucturers  and  the  publishers  should  get 
together  on  the  news  print  situation.  1 
believe  that  much  good  could  be  brought 
out  of  such  a  conference.”  So  said 
Pmil  >1-  Scholz,  publisher  of  the  New 
York  Fvening  Po.st,  this  week  to  a  rep¬ 
resentative  of  The  Editor  and  Pub¬ 
lisher.  Mr.  Scholz  arrived  home  Wed¬ 
nesday  after  a  month’s  stay  in  the 
wood.s  of  northern  Michigan. 

Speaking  of  the  news  print  situation, 
Mr.  S(  liolz  stated  that  on  his  way  home 
he  stopped  off  a  day  in  Ghicago  to  look 
into  tlie  matter,  but  found  the  situation 
ju.st  as  acute  as  ever.  "Everywhere 
there  is  a  tendency  to  economize,”  he 
said,  “and  that  in  itself  is  a  good  thing.” 

Mr.  Scholz  does  not  particularly 
favor  cooperative  mills.  The  es- 
taldishment  of  mills  by  the  larger 
papers  that  could  use  the  entire  pro¬ 
duct  themselves  might  be  a  good  thing, 
Init  the  cooperative  mills  do  not  al- 
-ays  work  out  right.  C^ontracting  to- 
;’ay  for  a  ten-year  period  at  a  price 
that  might  be  very  high  a  few  years 
from  now  is  the  great  bug-a-boo  for 
the  cooperatives,  he  said. 

Accompanied  by  his  brother,  Theo¬ 
dore,  Scholz  went  to  I^ac  Vieux  Desert, 
near  the  State  line  of  Michigan,  and 
near  Lake  Superior,  for  a  month’s  rest 
on  September  1.  They  lived  in  a  cabin 
lodge  m  a  camp  at  that  place,  enjoy¬ 
ing  the  fishing  and  shooting.  Deer  were 
plentiful,  he  .said,  but  as  the  shooting 
season  for  deer  does  not  open  until 
November,  they  had  to  be  content  with 
bags  of  partridge  and  duck. 


Self-interest  is  a  paramount  trait  in 
human  nature,  and  is  a.sscrting  itself 
when  a  displaced  individual  discounts 
the  intelligence  which  thrashed  him. 


the  fastest  and  simplest  three-magazine 
composing  -machine  on  the  market. 
It  pays  for  a  new 

MODEL 


Model  A 
Single  Magazine 
$2100 


INTERTYPE 


Model  V> 
I'wo  Magazines 
$2600 


Equipment — 

3  Magazines 
3  Sets  of  Matrices 
3  Molds 

Screw-Bearing  Knife  Block 
Universal  Ejector  (solid  blades) 
Improved  Font  Distinguisher 
Sorts  Stacker 

Standardized  and  Interchangeable  with 
Models  A  and  B. 


Model  C 
I'hree  iMagazines 
)^3000 


Standardized  and 
Interchangeable 
Models. 
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LONDON 


1,500  iHjunds  and 
does  the  paper 
minutes. 

Each  iloublc  se 
wide  and  14  feet  I 
its  functions  like  • 
with  them. 
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NUMBER  11950 


CLEVELAND,  WEDNESD 


This  monster  and  his  twin  are  new  factors  in  printing  The  Press. 

They  have  just  been  installed  in  the  pressroom  to  meet  the  needs  of 
the  growth  of  this  newspaper. 

I  When  The  Press  opened  its  present  home  in  December,  1912,  it  had  ready  for  the  newsboy,  two  minutes  after  the  editorial  department  has 
1  the  fastest  newspaper  plant  in  the  world.  The  five  presses  installed  at  closed  the  last  page  of  an  edition. 

that  time  were  the  last  word  in  newspaper  printing.  And  what  a  steady  stream  of  papers  flows  from  them. 

But  in  the  three  years  and  ten  months  that  have  passed  The  Press’  Study  the  picture  of  the  monster  and  you  will  see  that  it  is  composed 
requirements  have  outgrown  this  plant.  So  it  has  installed  two  of  the  of  two  distinct  presses  connected  with  the  paper  folding  mechanism  be- 
latest  high-speed  double-sextuple  presses  built  by  R.  Hoe  &  Co.,  of  tween  them,  and  so  arranged  that  the  presses  can  be  run  independently 
New  York.  or  as  one  unit. 

These  new  machines  have  a  combined  capacity  of  288,000  12-page  When  the  entire  press  is  loaded  to  its  capacity  it  carries  192  stereotype 
papers  an  hour;  144,000  24-page  papers;  72,000  48-page  papers.  plates,  or  pages,  the  metal  cast  of  each  weighing  about  80  pounds.  So 

I  Combined  with  two  of  the  former  presses  which  are  retained,  the  twin  when  the  press  is  fully  dressed  the  approximate  weight  of  the  metal  on 
I  monsters  keep  The  Press  in  the  foreground  as  the  fastest  newspaper  it  is  over  seven  tons. 

I  plant  in  the  world.  ^  ^  The  imprinted  paper  is  hung  in  large  rolls,  aliout  six  feet  long  and  32 

These  presses  begin  to  deliver  papers  printed,  folded,  counted  and  inches  in  diameter,  at  the  ends  of  the  machine.  Each  roll  weighs  about 


R.  HOE 

504-520  Gran 


THE  PRESS  INSTALLS  TWO  PRESSES  LIKE  1 


THE  DAILY  CALENDAR 

Nutern  Tim*. 

>«anor|  Boa  I  Licht  SraSliM 

Sulliht  I  Beta  I  Auto*  niunday  Moon  Rises 

12-J(IM2|7:12  6:04  7;13|a  ^ 

Ver  Ohio:  ProbeUy  showers  Wednesday.  Moderate  to 
ftsA  sootbariy  winds. 

TBssdsy*s  istaperature  at  1  p.  at.  S3:  at  <  P.  ».  73. 


The  Clevela 


FULL  LEASED  WIRE  SERVICE  OF  THE  tJNitQ) 


544-546  South  Clark  Street,  Chicago,  111 
7  Water  Street,  Boston,  Mass. 


THE  EDITOR  &  PUBLISHER  FOR  SEPTEMBER  30,  1916 


Elsewhere  Two  Cents 
By  Carrier  10c  'er  Week 


“MADE  FOR  EFFICIENCY, 
STRENGTH  AND  SPEED- 
AND  THEY  DELIVER 
THE  SERVICE.” 


The  accompanying  an¬ 
nouncement  of  the 
installation  of  two 
new  Hoe  High  Speed  Dou¬ 
ble  Sextuple  Presses  in  the 
pressroom  of  the  Cleveland 
Press,  the  leading  publica¬ 
tion  of  the  Scripps-McRae 
League  of  Newspapers,  is 
of  interest  to  newspaper 
publishers  because  this 
League,  which  is  composed 
of  many  strong,  inlluential 
newspapers  in  Ohio  and 
elsewhere  has  heretofore 
b(en  the  largest  pu-chaser 
of  presses  other  than  HOE. 
The  Toledo  News -Bee, 
another  powerful  factor  in 
this  strong  new'spaper  or¬ 
ganization, has  also  installed 
a  Hoe  High-Speed  Sextuple 
Press.  The  decision  in  favor 
of  Hoe  machines  was  made 
after  a  careful  investigajion 
of  the  merits  of  the  various 
makes  of  newspaper  presses 
by  experts  of  the  Scripps- 
Publishing  Company,  than 
whom  there  are  no  better 
judges  in  the  world  of 
quality,  efficiency  and 
economy  in  printing  ma¬ 
chinery,  and  it  again  de¬ 
monstrates  the  fact  that 
progressive  newspaper  pub¬ 
lishers  eventually  procure 
the  best,  because  it  not 
only  “delivers  the  service” 
but  is  found  to  be  the 
cheapest  in  the  end. 


n  it  is  nearly  three  miles  long,  and  so  fast 
:  press  that  a  roll  lasts  only  eight  or  nine 


f'us  occupies  a  space  60  feet  long,  10  feet 
ikas  over  32,000  parts,  each  made  and  fulfilling 
a  fine  clock.  The  best  printing  is  possible 


They’re  made  for  efficiency,  strength  and  speed — and  they  are  deliver¬ 
ing  the  service. 


PRICE  one  cent 


13, 1916 


Press 


Style  Show  Will  Solve 
Your  Clothing  Problem 

FASHION’S  LATEST  DECREES 
ON  WOMAN’S  PAGE  TODAT 


IND 

New 


CO. 


York 


1 20  St.  J2mne8  Street,  Montreal,  Canada 
1 09- 112  Borough  Road  London,  S.  E.,  England 
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THE  EDITOR 
&  PUBLISHER 

Entered  <u  second-clast  mail  matter 
in  the  New  York  Post  Office. 

New  York,  September  30,  1916. 


‘‘To  carry  the  feelings  of  child¬ 
hood  into  the  powers  of  manhood, 
to  combine  the  child’s  sense  of 
wonder  and  novelty  with  the  ap¬ 
pearances  which  every  day  has 
rendered  familiar,  this  is  the  char¬ 
acter  and  privilege  of  genius,  and 
one  of  the  marks  which  distin¬ 
guish  genius  from  talent.” — Cole¬ 
ridge. 

PoLlTICAI..  advertising,  before  the 
end  of  thi.s  campaign  will  take  on 
the  proportions  of  department-store  ad- 
verti.sing.  The  Lima  (O.)  Daily  News 
announces  that  an  order  has  just  been 
received  from  the  Kepublican  Nation¬ 
al  Committee  for  four  thousand  lines, 
with  far  bigger  contracts  in  view  from 
State  committees  and  local  candidates. 

THKItK  was  a  time  when  publishers 
of  New  York  dailies  would  not 
I>rint  advertisements  of  rival  papers. 
Nowadays  you  rarely  find  an  issue  of 
a  daily  newspaper  in  New  York  that 
does  not  carry  the  advertising  of  some 
other  daily  newspaper.  Only  the  bill- 
Itoard  interests  profited  by  the  old  pol¬ 
icy — and  the  publishers  at  last  realiz¬ 
ed  that  fact. 

THK  practice  of  never  mentioning 
the  name  of  a  rival  newspaper  in 
tlie  ccur.se  of  a  news  story  is  dying 
out.  It  always  constituted  a  confes¬ 
sion  to  readers  of  narrowness.  To  men¬ 
tion  .sc.mething  as  having  appeared  “in 
a  morning  paiier."  or  “in  an  evening 
Iiaper,”  instead  of  naming  the  paper, 
is  an  editorial  policy  so  narrow  and  so 
foolish  that  it  always  hurts  the  pres¬ 
tige  of  a  newspaper  which  follows  it. 

BI'SINKSS  is  good  all  over  the  coun¬ 
try.  Advertising  revenues  should 
l>e  larger  this  fall  and  winter  than  at 
any  other  time  in  the  history  of  news- 
Iiaper.s.  Ftates  may  be  advanced  to  keep 
pace  with  increased  expenses — and  the 
volume  of  busine.s.s  will  not  be  lessened. 
Increa.'-'ed  earnings  will  take  care  of 
the  additional  cost  of  news  print.  Only 
the  laggards  will  suffer  insupportable 
hardships. 

THK  retirement  of  Richard  A.  Far- 
relly  from  the  directorship  of  the 
Hearst  International  News  Service  re¬ 
calls  the  long  period  of  his  activity  In 
the  newspaper  life  of  this  and  other 
cities.  Twenty-five  years  ago  Col. 
tleorge  Harvey,  then  managing  editor 
of  the  World,  recalled  Mr.  Farrelly  from 
his  i>o5rt  a-s  Albany  correspondent  to  act 
as  assistant  managing  editor  of  that 
paiK^r.  Mr.  Hearst,  soon  after  his  ad¬ 
vent  in  New  York,  persuaded  Farrelly 
to  join  his  forces  as  one  of  his  staff 
of  managing  editors.  I^ater  he  wa:- 
made  publisher  of  the  Boston  Ameri¬ 
can.  relinquishing  that  post  to  take 
charge  of  the  Hearst  News  Service.  Mr. 
Farrelly  has  been,  therefore  a  top- 
notch  newspaper  executive  in  New 
York  for  a  quarter  of  a  century.  He 
is  a  man  of  force  and  initiative,  and 
it  Is  not  expected  that  his  retirement 
from  active  work  will  be  permanent. 
Such  a  man  could  not  be  happy  very 
long  away  from  the  Great  Game. 


BETTER  BUSINESS  POLICIES  IN  NEWSPAPER  MAKING 
RESULT  FROM  NEWS  PRINT  SITUATION 

There  are  not  many  unmixed  evils.  Out  of  the  crucible  of  adverse  events 
we  emerge  with  greater  strengrth,  and  with  rectified  policies.  The  news 
print  situation,  happily  not  so  hopeless  as  it  seemed  to  be  a  few  weeks 
ago,  has  brought  with  it  some  by-products  of  permanent  value. 

Publishers  have  learned  that  waste  is  dangerous — that  the  HABIT  of  wast¬ 
ing  is  ruinous.  They  have  found  the  time,  and  the  means,  and  the  methods 
for  effecting  surprising  economies  in  the  use  of  news  print — and  in  making 
such  economies  they  have  rectified  many  other  errors  of  policy.  From  all 
quarters  come  reports  of  readjustments  of  business  practices  which  worked 
waste  and  loss.  Many  publishers  have  demonstrated,  to  the  surprise  of  man¬ 
agers  and  editors  alike,  that  economies  running  into  material  figures  may  be 
effected  without  detriment  and  without  injury  to  prestige.  Cutting  off  returns 
— simple  wisdom  in  normal  times — has  been  forced  upon  many  publishers;  cut¬ 
ting  down  free  copies,  to  employees  and  advertisers;  cutting  down  on  sizes  of 
issues  to  balance  with  the  volume  of  advertising  carried;  cutting  down  useless 
margins,  eliminating  press  waste;  putting  the  exchange  list  on  a  cash  basis^ 
these  things  would  have  been  deferred  indefinitely  but  for  the  necessity  to  effect 
saving.s  at  once. 

Newspaper  advertising  space  has  always  been  sold  too  cheaply.  This  has 
been  largely  because  of  the  cheapness  of  news  print — for  the  item  of  news 
print  cost  has  always  been  the  first  and  basic  expense  of  newspaper  pubiishing. 
When  the  cost  was  stable,  at  or  near  two  cents  per  pound,  cheap  advertising 
space  was  made  possible.  The  great  advance  in  this  item  has  made  cheap 
advertising  space  an  impossibility.  The  rates  are  being  raised  everywhere. 
They  will  keep  pace  with  the  Increased  costs  of  publishing — as  will  the  subscrip¬ 
tion  and  seliing  price  of  papers.  Readjustment  is  the  order  of  the  day.  It  has 
l>een  forced,  through  a  condition  which  seems  calamitous — but  out  of  which 
will  come  sounder  business  policies  in  the  selling  of  advertising  space,  and  in 
the  general  conduct  of  newspapers. 

At  last  all  interests  concerned  are  getting  together  in  the  task  of  restoring 
a  normal  supply  of  news  print  at  a  normal  price.  The  task  is  not 
easy,  for  the  demand  still  exceeds  the  production.  But  progress  is  being  made. 
VV'aste  in  consumption  is  stopping — production  is  going  to  show  a  gradual  in¬ 
crease,  for  new  mills  are  under  way  in  all  sections.  The  outlook  is  better. 
Reasonabie  demands  of  publishers  will  be  met.  It  is  no  time  for  panic — it  is 
time  for  hopefui,  constructive  work. 


The  Detroit  Free  Press  announces 
that  “the  Free  Press  staff  is  too 
busy  to  settle  your  arguments,"  and 
that  “hereafter  it  will  be  impossible  to 
give  information  of  any  kind  by  tele¬ 
phone,  and  no  exceptions  will  be  made.” 
The  policy  is  revolutionary.  Is  it  jus¬ 
tifiable,  and  will  it  be  accepted  by  that 
iarge  eiement  of  a  newspaper’s  ciientfele 
which  regards  the  editorial  room  as  a 
court  of  last  re.sort  in  matters  of  infor¬ 
mation  ? 


The  Southern  Newspaper  Publish¬ 
ers’  Association  has  in  preparation 
a  booklet  for  distribution  among  na¬ 
tional  advertisers.  It  will  present  facts 
and  figures  about  the  South,  its  mar¬ 
ket  possibilities,  its  newspapers,  etc., 
which  are  interesting  and  significant. 
But  the  national  advertiser  will  not 
be  iikely  to  read  this  booklet  with  close 
attention.  He  may  file  it  away.  He  is 
too  busy  to  make  the  attempt  to  go 
through  it  as  he  might  feel  inclined  to 
do  through  his  interest  in  the  questions 
under  treatment.  When  he  comes  to 
the  task  of  deciding  about  his  adver¬ 
tising  appropriations  for  Southern 
newspapers  he  will  act  upon  impres¬ 
sions  that  are  in  his  mind — not  upon 
data  contained  in  the  booklet  resting 
in  his  files.  And  the  impressions  in 
his  mind  will  be  those  gained  from 
what  he  has  read  of  Southern  news¬ 
papers  in  his  newspaper  trade  jour¬ 
nals.  For,  in  his  reading  of  his  trade 
papers,  he  has  gleaned  a  fact  here  and 
there,  absorbed  the  point  of  an  ad — for 
it  has  come  to  him  in  the  right  way, 
at  the  right  time  to  leave  its  impres.s — 
and  he  acts  upon  the  knowledge  he  has 
acquired,  not  upon  that  contained  in 
a  book  of  reference,  whose  very  exl.st- 
ence  he  will  have  forgotten.  The 
Southern  publishers  should  sell  adver¬ 
tising — by  advertising  it.  They  propose 
to  do  this  to  a  certain  extent — in  fact, 
have  already  done  so.  They  should  not 
yield  to  the  temptation  to  fritter  away 
part  of  their  appropriation  for  the  sort 
of  advertising  which  they  would  not 
reebmmend  to  their  own  local  mer¬ 
chants. 


“PSYCHOLOGY  IN  ADVERTISING” 

WRITERS  of  the  sort  of  advertis¬ 
ing  which  gets  over,  which  de¬ 
velops  and  fosters  the  unpsy- 
chological  thing  which  we  call  trade, 
have  a  habit  of  scoffing  when  a  pro¬ 
fessor,  attached  to  some  university, 
comes  to  the  front  with  a  perfectly  lucid 
explanation  of  the  whole  subject  of  ad¬ 
vertising.  Yet  it  may  sometimes  happen 
that  the  professor  is  able  to  lend  a 
helping  hand,  even  though  he  might  not 
be  capable  of  writing  a  piece  of  copy 
w'hich  would  pass  muster  with  any  man 
who  uses  advertising  space  for  profit 
rather  than  for  experiment. 

Professor  Binneweiss,  of  a  Western 
college,  has  been  lecturing  to  the  ad  men 
of  Wichita  on  the  psychology  of  adver¬ 
tising.  He  told  them  rtiat  “advertising 
is  the  control  of  the  liberation  of  the 
stimuli  underlying  all  action.”  He  pur- 
.sued  his  subject,  for  he  was  not  content 
to  re.st  his  case  upon  a  mere  definition. 
Getting  down  to  “brass  tacks,”  the  pro¬ 
fessor  urged  the  importance  of  writing 
an  ad  in  such  a  way  that  its  impression 
should  be  lasting — that  it  might  be  easily 
recalled.  Then  he  gave  them  the  whole 
of  the  dark  .secret.  He  formulated  the 
“laws  of  recall.”  These  are:  “Recency, 
which  means  the  last  thing  in  the  mind; 
primacy,  the  thing  most  strongly  in  the 
mind;  frequency,  the  thing  oftenest  in 
the  mind,  and  vividness,  the  thing  .seen 
most  clearly,  the  thing  in  the  fore¬ 
ground  of  consciou.sness.”  Curiosity,  the 
professor  says,  is  “instinctive  reaction.” 

Professor  Binneweiss  said  other  things 
— but  it  would  not  be  fair  to  the  ad  men 
of  Wichita,  to  whom  he  communicated 
them,  to  quote  him  at  greater  length. 
The  Wichita  Eagle  was  incautious 
enough  to  print  his  addres.s,  thus  warn¬ 
ing  its  readers  of  what  they  might  ex¬ 
pect  of  the  local  ad  writers  in  the  fu¬ 
ture — perhaps  putting  them  on  guard 
against  the  seductive  copy  which  is  sure 
to  result  from  the  visit  of  the  man  who 
not  only  knows  what  makes  an  ad  a 
winner,  but  who  has  .shared  his  secrets 
with  the  adverti.sing  men  of  that  city. 

If  any  writer  of  adverti.sing  in  Wichita 
should  hereafter  fail  to  produce  result¬ 


getting  copy  it  will  be  becau.^#  he  has 
forgotten,  for  the  moment,  otie  or  more 
of  “the  laws  of  recall.”  And  that  is  why 
“psychology  in  advertising”  is  so  often 
neglected— it  is  so  hard  to  remember 
the  rules  of  the  game.  So  the  earnest 
ad  writer  is  content  if  he  can  get  what 
he  calls  “the  punch”  into  his  copy,  even 
though  he  may  not  be  sure  that  he  has 
gained  control  of  “the  liberation  of  the 
stimuli  underlying  all  action.” 

CONCERNING  THE  FL.\T  RATE 

THE  agitation  for  a  fiat  rate  for  ad¬ 
vertising  continues.  The  placing 
agents  have  long  contended  for  a 
.  standardized  line  rate,  a()plying  to  all 
cla.ssifications  of  adverti.sing,  and  equal¬ 
ly  to  all  sales  of  advertising  .space, 
whether  of  a  few  lines  for  one  insertion 
or  for  large  space,  covering  many  In- 
sertions. 

It  is  argued  that  a  publisher  is  able 
to  compute  the  per-line  cost  of  his 
space,  and  that  one  line  costs  no  more 
than  another;  and  that  advertisers 
should  not  be  forced  to  deal  with  a  rate 
card  in  which  time  and  space  discounts 
complicate  the  transaction. 

All  agree  that  if  a  fiat  line  rate  were 
po.ssible  and  practicable  it  would  sim- 
X)lify  the  placing  of  advertising,  and 
would  do  aw'ay  with  a  great  deal  of 
clerical  work,  both  in  the  offices  of  the 
agents  and  in  the  offices  of  publication. 

But  the  contention  that  a  line  of  space 
is  the  unit  on  which  all  .sales  of  adver¬ 
tising  should  be  made,  and  that  the  mat¬ 
ter  of  figuring  total  costs  of  a  cam¬ 
paign  should  be  reduced  to  the  simple 
process  of  multiplying  the  line  rate  by 
the  number  of  lines  bought  and  the 
number  of  insertions  ordered,  does  not 
take  into  account  an  important  element 
involved. 

Advertising  space  is  a  commodity,  and 
its  sale  involves  a  variable  margin  of 
selling  expense.  Frequently  this  item 
of  .selling  expense  is  almost  as  large  on 
a  .small  contract  as  on  a  large  one. 
When  an  advertiser  contracts  for  a  large 
amount  of  space  he  has  relieved  the 
publisher  from  further  expense  in  mar¬ 
keting  that  space.  When  an  adverti.ser 
contracts  for  a  small  amount  of  space, 
the  publisher  still  faces  the  expense  ot 
marketing  his  further  available  space. 

It  is  in  the  nature  of  mere  equity 
that  the  large  buyer  of  space  should 
receive  some  concession  for  the  saving 
he  enables  the  publisher  to  make  on  the 
marketing  of  that  space.  He  has  re¬ 
duced  to  one  transaction  what  might 
otherwise  entail  a  hundred  separate 
transactions,  a  hundred  separate  solici¬ 
tations,  a  hundred  distinct  bookkeeping 
accounts. 

This  vital  economic  consideration 
seems  to  have  been  overlooked  by  advo¬ 
cates  of  the  flat  rate;  yet  the  same  prin¬ 
ciple  operates,  as  a  matter  of  course,  in 
all  other  lines  of  business.  The  large 
buyer  benefits  to  the  extent  of  the  sales 
c-osts  .saved  to  the  seller.  The  flat  rate  Idea 
as  proposed  for  the  sale  of  advertising 
space,  would  not  work  in  other  lines  of 
merchandising.  Why  should  it  apply  to 
the  sale  of  advertising  space? 

ttOlNCE  Coxey  quit  advertising  the 
^  world  has  filled  up  with  peo¬ 
ple  who  never  heard  of  him — millions 
and  millions  of  them.”  So  .says  a  wise 
writer  in  the  Greenville  (S.  C.)  New.s. 
Coxey  was  not  an  advertiser — but  bo 
.secured  advertising.  Billy  Sunday  is 
not  an  advertiser— yet  he  secures  ad¬ 
vertising.  The  truth  voiced  in  the  quot¬ 
ed  lines  applies  with  equal  force  to 
real  advertisers,  bow’ever.  If  .lohn  Wan- 
amaker  .stopped  advertising  his  stores 
would  go  out  of  business  in  le.ss  time 
than  has  elapsed  since  St.  .Jacob’s  Dil 
was  a  hou.sehold  name  in  thi.s  country. 


PERSONALS 


The  maxim  that  “Honesty  is 
the  best  policy”  is  one  which  no 
one  is  ever  habitually  guided  by 
in  practice.  An  honest  man  is  al¬ 
ways  before  it,  and  a  knave  is 
generally  behind  it. — Whateley. 


New  YORK.— Mr.  and  Mrs.  Wil¬ 
liam  Randolph  Hearst  have  been 
visiting  Quebec,  and  the  great 
Canadian  military  camp  at  Valcartier, 
this  week. 

William  Berrl,  publisher  of  the 
Brooklyn  Standard  Union,  who  has 
been  seriously  ill  of  pleurisy  for  many 
weeks,  is  reported  to  be  improving. 

Thomas  MaeVeigh,  jr.,  long  connect¬ 
ed  with  the  New  York  World,  formerly 
as  assistant  Sunday  editor,  and  recent¬ 
ly  as  an  assistant  city  editor,  on  Mon¬ 
day  assumed  the  duties  of  Sunday  edi¬ 
tor  of  the  Philadelphia  Public  Ledger. 

William  C.  Reick,  of  the  New  York 
Sun,  was  in  Washington,  D.  C.,  this 
week  conferring  with  the  managers  of 
the  Washington  Times. 

Simeon  Strunsky,  of  the  editorial 
staff  of  the  New  York  Evening  Post, 
has  purchased  a  home  at  Leonia,  N.  J., 
and  joined  the  army  of  Erie  com¬ 
muters. 

W.  H.  Griffith,  of  the  World’s  bio¬ 
graphical  department,  left  on  Wednes¬ 
day  for  a  month’s  outing  in  Tennessee. 


OTHER  CITIES.— F.  M.  Letteney 
has  joined  the  service  depart¬ 
ment  staff  of  the  St.  Paul  (Minn.) 
Dispatch  and  Pioneer  Press,  and  is  en¬ 
gaged  in  special  work.  Mr.  Letteney 
formerly  did  special  publicity  work  in 
Chicago  and  Detroit. 

H.  B.  R.  Briggs,  editor  of  the  St.  Paul 
(Minn.)  News,  is  devoting  his  vacation 
to  indulgence  In  his  hobby  of  genealog¬ 
ical  research. 

O.  C.  Leiter,  city  editor  of  the  Port¬ 
land  (Ore.)  Journal,  and  president  of 
the  Portland  Press  Club,  becomes  editor 
of  the  La  Grande  (Ore.)  Observer.  He 
was  for  more  than  ten  yeat-s  city  editor 
of  the  Morning  Oregonian  and  had  been 
with  the  Journal  for  eighteen  months. 

Rex  Lampman,  column  conductor,  has 
resigned  from  the  Portland  (Ore.)  Jour¬ 
nal  staff. 

Ralph  V.  Buvlnger,  owner  of  the 
Meridian  (Miss.)  Star  was  in  New  York 
this  week.  Mr.  Buvlnger  is  devoting 
quite  a  lot  of  his  time  in  overhauling 
and  consolidating  newspaper  plants. 
He  is  at  present  doing  some  work  for 
the  Philadelphia  German  Gazette. 

E.  W.  Rankin,  of  the  advertising  staff 
of  the  Capper  Publications,  Topeka,  Is 
in  New  York,  in  charge  of  the  publicity 
bureau  of  the  Armenian  Relief  Day, 
October  22. 

F.  H.  Simonds,  of  the  editorial  staff  of 
the  Galveston  Dally  News,  has  taken 
the  marine  desk,  following  the  resigna¬ 
tion  of  W.  F.  Wamsley. 

Tom  Flnty,  jr.,  editor  of  the  Dallas 
(Tex.)  Evening  Journal,  addressed  the 
Traffic  Club  of  Dallas  at  its  last  regu¬ 
lar  meeting. 

Miss  Sarah  Inglish,  daughter  of  G. 
L.  Inglish.  editor  of  the  Stamford 
(Tex.)  Leader,  was  badly  hurt  when  she 
was  struck  by  an  automobile  near  her 
home  in  Stamford. 

Dinsmore  W.  Hume,  formerly  with 
the  Galveston  (Tex.)  Tribune,  Is  now 
news  editor  of  the  Denison  (Tex.)  Daily 
Herald. 

Harlan  Bennett,  telegraph  editor  on 
the  Galveston  (Tex.)  Dally  News,  has 
resigned,  and  has  gone  to  Chicago. 

G.  V.  Sanders,  managing  editor  of  the 
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Memphis  (Tenn.)  Press,  has  become 
managing  editor  of  the  Houston  (Tex.) 
Press.  Mr.  Sanders  was  formerly  city 
editor  of  the  Dallas  (Tex.)  Dispatch. 

Paul  C.  Edwards,  editor  of  the  Hous¬ 
ton  (Tex.)  Press,  has  been  appointed 
editor  of  the  Dallas  (Tex.)  Dispatch,  of 
which  paper  he  was  formerly  managing 
editor.  Mr.  Edwards  also  retains  edi¬ 
torial  suervision  over  the  Houston  Press. 

Fred  N.  Smith,  who  was  city  editor  of 
the  Bridgeport  (Conn.)  Telegram  pre¬ 
vious  to  his  leaving  for  Europe  as  a 
correspondent  for  American  publica¬ 
tions  last  May,  is  again  occupying  his 
place  on  the  Telegram. 

John  H.  Ketner,  city  editor  of  the 
Sunbury.  (Pa.)  Daily,  has  resigned  to 
accept  a  position  with  the  Interstate 
Commerce  Commission. 

J.  S.  Mapes,  business  manager  of  the 
Beaumont  (Tex.)  Enterprise,  spent  his 
vacation  In  Galveston. 

Roy  K.  Moulton,  for  several  years  on 
the  editorial  staff  of  the  Grand  liapids 
(Mich.)  News,  is  said  to  have  acquired 
a  stock  interest  in  that  newspaper. 

Thomas  R.  White,  associate  editor  of 
the  Savannah  (Ga.)  Morning  News, 
spent  a  part  of  his  vacation  in  Atlanta. 

A.  F.  Henning,  night  editor  of  the  Dal¬ 
las  (Tex.)  News,  revisited  San  Antonio, 
his  former  field  of  labor,  while  on  vaca¬ 
tion. 

George  W.  Norton,  editor-in-chief  of 
the  Portland  (Me.)  Express^dvertlser, 
has  announced  that  he  will  be  a  candi¬ 
date  for  member  of  the  Governor’s 
Council. 

Crombie  Allen,  editor  of  the  Ontario 
(Cal.)  Daily  Report  and  president  of 
the  Southern  California  Associated  Dail¬ 
ies,  recently  received  the  Republican, 
Progressive,  and  Prohibition  nomina¬ 
tions  in  his  district  to  the  California 
Legislature. 

Charles  M.  Harwood,  editor  of  the 
Baltimore  News,  is  visiting  relatives  in 
Ijouisville. 

Charles  H.  Smith  has  been  appointed 
editor  of  the  St.  Joseph  (Mo.)  Commer¬ 
cial  Journal. 


Boston.— Herbert  L.  Baldwin,  of 
the  Post  reportorial  staff,  narrowly 
escaped  from  death  a  few  days  ago 
while  returning  home  from  work.  An 
automobile  in  which  he  was  riding  with 
Charles  H.  Bradley,  jr.,  of  the  Tomer 
Advertising  Agency,  and  -William  Her¬ 
rick,  overturned  when  a  tire  burst  on 
the  Fellsway  Boulevard,  in  Wellington. 
Both  Bradley  and  Herrick  were  badly 
Injured  and  the  automobile  was  com¬ 
pletely  wrecked. 

Carl  S.  Ward,  State  House  man  for 
the  Christian  Science  Monitor,  has  re¬ 
turned  from  his  vacation  at  Cuddyhunk, 
Maine 

Yolland  F.  Swain,  of  the  Christian 
Science  Monitor,  has  been  transferred 
from  the  Boston  office  of  that  paper  to 
Atlanta,  Georgia,  where  he  is  in  charge 
of  the  new  Monitor  office  recently  open¬ 
ed  there. 

Fred  H.  Thompson,  night  city  edi¬ 
tor  of  the  Post,  is  having  a  vacation. 
During  his  absence  George  Burnham, 
of  the  night  copy  desk,  of  the  Post,  Is 
acting  night  city  editor. 

Richard  Grozier,  of  the  .  Post,  is  driv¬ 
ing  a  handsome  eight-cylinder  car. 

William  D.  Cotter,  a  member  of  the 
Herald  staff  has  returned  from  a 
lengthy  trip  in  northern  New  York. 


PROVIDENCE.  R.  I.— A  letter  receiv¬ 
ed  here  tells  of  the  Injury  to  Blythe 
Sinclair,  formerly  police  reporter  for  the 
Evening  News,  now  a  lieutenant  in  the 
English  army,  “somewhere  in  France." 
A  .shell  tore  one  shoulder  away. 

James  C.  Garri.son  has  returned  to  the 


Providence  Journal  after  an  absence  of 
two  months  in  New  York,  where  he  was 
connected  with  a  peace  society. 

Ralph  Bailey,  of  the  Evening  Tribune 
staff,  returned  with  his  company.  Troop 
B,  First  Squadron,  Rhode  Island  Cav¬ 
alry,  from  the  border  this  week. 

The  following  former  and  present 
newspaper  men  participated  in  the  big 
Holy  Name  parade  here  Sunday:  Chief 
Marshal  Joseph  V.  Broderick,  chief  of 
staff;  Col.  Thomas  H.  Donahue,  division 
marshal;  Judge  Frank  E.  Fitzsimmons, 
personal  staff;  Hugh  A.  MoCabe,  John 
P.  Brennan,  and  Jean  B.  Sebate. 


WASHINGTON,  D.  C.— A  dinner 
was  tendered  Robert  W.  Gates, 
of  the  Memphis  Commercial-Appeal,  by 
his  associates  in  honor  of  the  twelfth 
anniversary  of  his  appointment  as 
Washington  correspondent  for  that  pa¬ 
per. 

Grafton  S.  Wilcox,  of  the  Associated 
Press,  and  M.  F.  Tighe,  of  the  New 
York  American,  have  just  returned  af¬ 
ter  a  short  stay  at  Atlantic  City. 

John  E.  Monk,  well-known  Washing¬ 
ton  correspondent,  who  has  been  ap¬ 
pointed  chief  aid  to  Chairman  Willcox. 
of  the  National  Republican  Committee, 
was  in  Washington  this  week  for  a 
few  days,  visiting  friends. 

E.  A.  Fowler,  chief  of  the  New  York 
Sun  Bureau,  is  at  Caledonia,  N.  Y., 
visiting  his  mother. 

W.  L.  Krounse,  of  the  Iron  Age,  is 
^pendiiig  a  short  vacation  in  Nova  Sco¬ 
tia. 

Jerry  A.  Mathews,  of  the  Toledo 
Blade  and  others  newspapers,  has  just 
returned  from  a  short  vacation  at 
Berkeley  Springs,  W.  Va. 

N.  O.  Messenger,  chief  political  writer 
of  the  Washington  Star,  who  has  just 
returned  from  an  extended  trip  on  the 
Pacific  Coast,  has  started  on  another 
tour,  and  is  now  writing  from  Chicago. 

Theodore  H.  Tiller  of  the  Munsey  pa¬ 
pers,  president  of  the  National  Press 
Club,  announces  the  issuance  of  the 
Press  Club’s  year  book. 

Judson  C.  Welliver,  chief  of  the  edi¬ 
torial  staff  of  the  Washington  Times, 
is  leading  the  Maryland  Farmers  in 
their  fight  for  a  higher  price  for  milk 
furnished  in  Washington. 

James  D.  Pre.ston,  superintendent  for 
the  Senate  Press  Gallery,  is  in  West¬ 
moreland  County,  Va.,  for  a  week’s  stay. 
The  colonial  records  to  be  found  there 
prove  an  attraction  to  him. 
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Harry  E.  Duckstein,  for  several  years 
automobile  editor  for  the  Washington 
Post,  has  just  left  to  assume  the  po¬ 
sition  of  secretary  to  William  Weight- 
man,  a  wealthy  Philadelphia  motorist 
and  sportsman.  Mr.  Duckstein  will 
manage  Mr.  Weightman’s  racing  team 
of  automobiles  and  prepare  his  pub¬ 
licity. 

Angus  MeSween,  of  the  Philadelphia 
North  American,  and  Arthur  W.  Hen¬ 
ning,  chief  of  the  Chicago  Tribune  Bu¬ 
reau,  have  just  returned  from  a  short 
vacation  in  the  Maine  Woods. 


CLEVEL.\ND,  O. — Erie  C.  Hopwood, 
managing  editor  of  the  Plain 
Dealer,  has  been  taking  a  lielated  va¬ 
cation  in  a  motor  trip  through  the 
Berkshires. 

Roy  Moore,  formerly  local  manager 
of  the  International  News  Service  in 
Cleveland,  and  more  recently  State  man¬ 
ager  of  that  concern  at  Columbus,  has 
l>een  appointed  manager  of  the  Middle 
West  territory,  with  headquarters  at 
Chicago.  Fred  Agnew  becomes  local 
manager  of  the  Cleveland  office. 

Edward  N.  Moore,  formerly  day  city 
editor  and  now  special  inve.stigator  for 
the  Plain  Dealer,  has  written  his  first 
.series  of  articles,  which  cover  the  in¬ 
vestigation  of  poor  school  finance.s, 
causes  for  same,  and  suggestions  for 
remedying  this  condition. 

John  K.  Rennels,  formerly  in  editorial 
work  for  the  New  Philadelphia  (O.) 
Times,  is  now  general  reporter  for  the 
Clev'eland  News. 


^.\N  FR.\N('ISCO. — Charles  S.  Stan- 
ton,  managing  editor  of  the  Chicago 
E.xaminer,  who  was  managing  editor  of 
the  San  Francisc-o  Examiner  for  some 
time,  is  passing  a  few  days  in  the  city 
and  rerewing  old  acquaintances. 


VISITOR.S  TO  NEW  YORK 

George  H.  Reynolds,  manager  of  cir¬ 
culation,  New  Berlford  (.Mass.)  Stan¬ 
dard. 

S.  G.  De  Nike,  city  editor,  Salamanca 
(N.  Y.)  Republican  Press. 

Milton  A.  McRae,  of  the  Scripps-Mc- 
Rae  League,  of  Detroit. 

Henry  C.  Campbell,  editor  Milwaukee 
.Tournal. 

William  G.  Naylor,  editor  of  the  Olean 
(N.  Y.)  Evening  Times. 
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Magazine 
Feature  Pages 

supplied  in  mat  form,  20-inch  or  21- 
inch  size,  and  in  selections  of  any 
number.  Every  page  a  complete  and 
timely  feature  on  subjects,  such  as 

WAR, 

SPORT, 

CHILDREN, 

MOVIE 

and  many  general  subjects  of  great 
interest — all  well  selected.  Line  and 
half-tone  cuts. 

World  Color  Printing  Company 

R.  S.  GRABLE,  Mgr. 
Established  1900  ST.  LOUIS,  MO. 


EVERYBODY  WANTS 

PERSONALITY 

KverjboUy  nt'dt 
tt,  for  both  buKl- 
oiiig  and  social 
suo<-es8. 

ICvery  boNlneHN 

man  iiocds  it  for 
the  greater  liiflii- 
cure  it  gives  him. 

To  tile  salesman 
particularly  person¬ 
ality  is  an  immense 
asset,  enabling  him 
to  Increase  bis 
power,  his  prestige 
and  bis  profits. 

“How  to  Devel¬ 
op  Your  Per- 
Monality,”  is  a 
complete  course  in 
tile  development  of 
IVrsonallty.  It  pre¬ 
sents  a  subject  of 
universal  interest 
in  a  most  interesting  and  practical  way. 

A  Splentllal  Premium  to  Offer  Your 
Women  Reailern  or  Yonr  Advertla- 
■  nic  Staff. 

Ketail  value,  $1.00.  Attractive  discounts  on 
(inantities.  Sample  on  receipt  of  retail  price. 
.Money  iMck  if  you  are  not  satisfied  and  re¬ 
turn  liook  in  5  days.  .Ask  for  quantity  quo 
tatioiis. 

S.  BI..AKK  W'lI.LSDBN 

Ituitrihutor 

I4MHI  lleyworth  Bldg.,  Cbicago. 


HE  circulation  of  The  In¬ 
dianapolis  Sunday  Star  in 
Indiana  cities  and  towns 
is  greater  than  that  of  any 
other  Indianapolis  newspaper. 

The  Shaffer  Group: 

CHICAGO  EVENING  POST 
INDIANAPOLIS  STAR 
MUNCIE  STAR 
TERRE  HAUTE  STAR 
ROCKY  MOUNTAIN  NEWS 
DENVER  TIMES 
LOUISVILLE  HERALD 

Hemrty  co-operation  extended  to 
mdvertiaerm.  Address 

Promotion  Dept. 

SHAFFER  GROUP 

12  S.  Market  Street  Chicago 


THE  SAHS. 

CENTRAL  PRESS  ASS’N 

which  supplied  national  convention  re¬ 
ports  by  William  J.  Bryan,  Irvin  S. 
Cobb,  and  Samuel  G.  Bljrthe,  fur¬ 
nishes  day  in  and  day  out  a  practical, 
sensible  illustrated  matrix  service. 
Ask  for  samples  and  prices.  Write 
either  to  our  eastern  office  in  the 
New  York  World  building,  or  our 
central  office  at  Qeveland. 


HOartb  *.  ..  K 

DEVaOPYoUR 

personality 


Don't  envy  s  strong 
personality ;  develop 
yours. 
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NEWARK’S  NEW  DAILY 
WILL  SET  SWIFT  PACE 

The  Morning  Ledger,  Under  L.  T.  Rus¬ 
sell's  Management,  and  with  Able  Staff, 
to  Be  Launched  Next  Week — To  Be 
a  Seven-Day  Newspaper,  with  Up-to- 
Date  News  Service  and  Features. 

The  new  Newark  daily  newspaper, 
the  Morning  Ledger,  is  scheduled  to  ap¬ 
pear  on  or  about  October  7.  It  will  be 
a  seven-day  paper,  with  a  Sunday  is¬ 
sue  carrying  up-to-date  feature  mat¬ 
ter,  including  a  comic  supplement.  The 
daily  will  sell  for  two  cents  a  copy,  and 
the  Sunday  issue  for  five  cents. 

While  Newark  has  never  been  an  in¬ 
viting  morning  newspaper  field,  the 


men  associated  with  I...  T.  Russell  in  the 
direction  of  the  new  enterprise  are  con¬ 
vinced  that  the  city  is  ready  for  the 
kind  of  a  newspaper  they  plan  to  pro¬ 
duce. 

L.  T.  Russell,  the  publisher  of  the 
Morning  Ledger,  has  owned  and  pub¬ 
lished  daily  newspapers  in  a  half-dozen 
States  and  Territories,  and  for  six 
years  prior  to  July,  1915,  was  the  pub¬ 
lisher  and  owner  of  the  Elizabeth 
(N.  J.)  Evening  Times.  The  Ledger 
will  be  independent  in  politics.  He  was 
a  Wilson-Manshall  Presidential  elector 
in  1912,  and  the  head  of  several  local 
and  State  organizations  working  in 
the  interest  of  Mr.  Wilson.  With  the 
establishment  of  the  Ledger,  Mr.  Rus¬ 
sell  severs  his  connection  with  all  po¬ 
litical  organizations,  and  will  devote 
his  time  exclusively  to  the  newspaper 
bu.siness,  with  the  exception  of  his  du¬ 
ties  as  President  of  the  State  Board  of 
Taxes  and  Assessments. 

FAITH  IN  THE  OUTCOME. 

Mr.  Russell  is  prepared  to  back  up 
his  conviction  that  greater  Newark, 
with  a  population  of  over  690,000,  rank¬ 
ing  twelfth  among  American  cities  and 
eleventh  in  the  aggregate  value  of  its 
annual  products,  is  amply  able,  and 
even  willing,  to  support  a  morning  pa? 
per,  when  one  is  produced  that  mea¬ 
sures  up  to  the  standard  of  a  manu¬ 
facturing  centre  that  ranks  ahead  of 
thirty  States  in  the  aggregate  value  o1 
its  manufactured  products.  The  ven¬ 
ture  will  be  watched  with  interest,  and 
from  unsolicited  assurances  he  has  re¬ 
ceived,  there  is  little  room  for  doubt 
that  the  Newark  Morning  Ledger  will 
be  a  power  as  well  as  an  asset  to  the 
city. 

A.  E.  MacKinnon,  business  manager 
of  the  Ledger,  enjoys  an  acquaintance 
with  publishers  and  advertisers 
throughout  the  entire  country,  and  for 
the  past  eighteen  years  has  been  promi¬ 
nently  identified  with  the  New  York 
World,  Philadelphia  Pre-ss,  and  Detroit 
Free  Press,  except  for  two  intermis¬ 
sions — first,  when  he  owned  and  pub¬ 


lished  the  Battle  Creek  Journal,  and 
again  when  he  left  the  World  to  become 
vice-president  of  the  International  Cir¬ 
culation  Managers’  Association,  until 
June,  1915,  and  for  the  past  ten  years 
has  been  in  the  front  rank  of  those 
identified  with  new.spaper  expansion 
and  at  the  same  time  standardization  of 
rules  having  for  their  object  a  better 
understanding  between  publisher  and 
advertiser,  in  so  far  as  honest  circula¬ 
tion  statements  could  bring  it  about. 

F.  H.  Tobey,  in  charge  of  the  adver¬ 
tising,  first  entered  the  advertising  field 
as  an  artist  copy  man.  Later  he  became 
a  member  of  the  Painter-Tobey  Jones 
Advertising  Agency  of  Chicago.  For 
the  past  eight  years  he  has  been  located 
in  New  York.  For  five  years  he  was 
Eastern  manager  of  the  G.  Logan 


Payne  Company,  and  later  was  the 
Eastern  advertising  manager  of  the 
Chicago  Herald.  He  is  part  owner  of 
the  Big  Four  Special  Agency,  who  will 
manage  the  advertising  of  the  Ledger 
in  the  foreign  field. 

EUITOIUAL  STAFF  SELECTED. 

John  J.  O’Rourke,  political  and  edi¬ 
torial  writer,  was  connected  with  the 
Paterson  Guardian,  recently  con.solidat- 
ed  with  the  Paterson  Press,  for  fifteen 
years  as  reporter,  legislative  corre¬ 
spondent,  city  editor,  and  editor.  Eight 
years  ago  he  became  city  editor  of  the 
Passaic  Herald  and  served  as  editor 
during  the  illness  of  the  late  Congress¬ 
man  Brewner  and  until  the  new.spaper 
was  sold  by  the  Brewner  estate. 

Frank  Higgin.s,  city  editor,  was  con¬ 
nected  with  the  Newark  Evening  News 
editorial  and  reportorial  staffs  for  six¬ 
teen  years.  He  left  the  News  to  be¬ 
come  managing  editor  of  the  Newark 
Evening  Star,  which  position  he  filled 
until  the  Star  and  Eagle  were  consoli¬ 
dated.  He  was  appointed  city  editor 
of  the  Star-Eagle. 

Edward  J.  Zimmerer  will  be  assistant 
city  editor,  Julius  Moritzen  financial 
editor,  Edgar  Mels,  dramatic  editor,  and 
J.  P.  Norton  sporting  editor. 


NEW  DAY  WIRE  TO  DENVER 

International  News  Service  Moves  Along 
Coast  to  Coast  Plan. 

Extending  its  day  leased  wire  ser¬ 
vice  to  Denver,  and  opening  an  office 
in  the  Colorado  capital,  is  the  first  step 
in  the  plan  of  the  International  News 
Service,  since  its  organization,  to  oper¬ 
ate  both  day  and  night  leased  lines  be¬ 
tween  the  Atlantic  and  Pacific  Coasts. 
A  night  wire  has  been  working  to  the 
coast  for  years.  The  extension  of  the 
day  wire  through  from  Kansas  City 
gives  to  the  Denver  Post,  the  benefit  of 
continuous  telegraphic  service. 

The  International  has  opened  an  of¬ 
fice  in  Denver,  in  charge  of  R.  G.  Sey¬ 
mour. 


NEWSPAPER  MEN  FINED 


Recent  Controversy  in  Birmingham  L-eids 
to  Libel  ProserutioiLs. 

C.  M.  Stanley,  managing  editor,  and 
W.  H.  Jeffries,  business  manager  of  the 
Birmingham  (Ala.)  Age-Herald,  have 
been  fined  $25  each  on  charges  of  crim¬ 
inal  libel,  said  to  have  been  committed 
in  the  article  published  in  the  Age- 
Herald  August  4.  The  article,  it  was 
charged  attacked  the  veracity  and  in¬ 
tegrity  of  Victor  H.  Hanson,  publisher 
of  the  Birmingham  News. 

E.  W.  Barrett,  publisher  of  the  Age- 
Herald,  charged  with  criminal  libel  in 
connection  with  the  same  article,  was 
acquitted.  His  trial  developed  that  he 
was  out  of  the  city  and  knew  nothing 
of  the  alleged  publication  until  it  ap¬ 
peared  in  the  Age-Herald. 

Differences  between  Hanson  and  Bar¬ 
rett  over  alleged  questions  of  circula¬ 
tion  of  the  Age-Herald  and  the  News, 
which  it  is  said,  were  brought  out  In 
various  articles  published  in  the  two 
newspapers,  were  settled  August  12 
through  the  good  offices  of  the  Birming¬ 
ham  Rotary  Club.  The  libel  charges 
against  Stanley,  Jeffries,  and  Barrett 
were  brought  by  Public  Safety  Com- 
mis.sioner  Barber,  who  assorted  that  the 
private  .settlement  of  the  alleged  diffi¬ 
culties  between  the  persons  involved  did 
not  substitute  enforcement  of  Alabama 
libel  laws. 

On  August  13  the  two  new.spapers 
published  a  mutual  apology,  drafted  by 
a  committee  of  the  Rotary  Club.  The 
apologies,  which  were  identical,  re¬ 
tracted  any  reflections  which  might 
have  been  made  upon  the  character  of 
the  disputants,  and  were  signed  by 
Barrett  and  Jeffries,  for  the  Age-Her¬ 
ald,  and  Han.son,  for  the  News. 

Stanley  and  Jeffries  paid  their  fines 
w'ithout  appeal. 


WROTE  STORY  OF  OWN  SUICIDE 

Remarkable  Letter  Penned  by  Harry 

Howland,  who  Recently  Took  Poison. 

A  most  unu.sual  and  pathetic  incident 
was  connected  with  the  recent  pa.ssing 
of  Harry  Howland,  a  reporter  on  a  Los 
Angeles  morning  newspaper,  who  took 
poison  while  at  his  de.sk  and  died  in  a 
few  minutes.  He  wrote  the  .story  of  his 
intended  suicide  a  week  before.  The 
copy,  discovered  after  his  death,  told 
how,  “after  writing  the  story  of  his 
own  death  by  suicide,”  he  had  shot  and 
killed  himself  outside  the  newspaper  of¬ 
fice.  Howland  had  been  grieving  over 
the  death  of  his  wife  and  child,  in  Kan¬ 
sas  City,  a  year  ago. 

In  his  story,  he  wrote:  “The  weapon 
he  used  to  end  his  life  was  borrowed 

from - ,  on  the  pretext  that  Howland 

had  been  a.ssigncd  on  a  story  in  a  re¬ 
mote  part  of  the  city,  where  fre<iuent 
hold-ups  have  l>een  committed.” 

A  blank,  to  be  filled  in  with  the  time 
of  his  death,  was  left  in  the  .story.  How¬ 
land  related  the  details  of  hi.s  life  and 
named  the  members  of  his  family.  At 
the  close  he  wrote  “Thirty.” 

His  mother,  Mrs.  Esther  M.  How¬ 
land,  of  Denver;  two  sisters,  and  tivo 
brothers  survive  the  deceased  reporter. 
Howland  was  preparing  to  press  a  claim 
to  a  portion  of  the  estate  of  the  late 
Hetty  Green,  of  New  York. 


Three  More  in  A.  N,  P.  A. 

The  Rockford  (Ill.)  Morning  Star, 
the  I^awrence  (Kan.)  Journal-World, 
and  the  Moline  (Ill.)  Dispatch  have 
been  elected  to  a.s.sociate  membership  in 
the  American  Newspaper  Publlsher.s’ 
A.ssociation. 


STAFF  OF  NEWARK’S  NEW  DAILY,  THE  MORNING  LEDGER. 

Left  to  Rkjht — Standing;  F.  A.  Higgins,  Eugene  J.  Zimmerer,  Julius  Moritzen, 
Edgar  Mei.s,  John  J.  O’Rourke,  Seated:  F.  H.  Tobev,  Joseph  P.  Norton,  Publish¬ 
er  Lucien  T.  Russell,  A.  E.  MacKinnon. 
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I^EWSPAPER’S  place  as 
national  ad  medium 


Sieidy  Growth  in  Volume  and  Importance 
5(yg  William  A.  Thomson  —  This 
Year’s  Gost  of  Country-Wide  Publicity 
Will  Be  875,000,000,  About  One-Fourth 
of  Total  Advertising  Expenditure. 

In  a  speech  made  by  William  A. 
Thomson,  director  of  the  Bureau  of  Ad¬ 
vertising  of  the  American  Newspaper 
publisliers’  Association,  on  September 
27,  bclore  the  Cincinnati  Advertising 
Club,  Mr.  Thompson  said,  in  part: 

“Newspaper  advertising  is  the  best 
known  and  the  most  used,  and  is  the 
cheapest  and  quickest  way  of  bringing 
togetlier  buyer  and  seller.  Not  only  is 
this  true  of  the  newspaper  advertise¬ 
ment’s  function  as  a  messenger  be¬ 
tween  the  local  merchant  and  the  home, 
but  it  holds  good  in  the  national  field 
of  merchandising,  where  manufactur¬ 
ers  and  distributers  are  establishing 
public  demand  for  goods  known  by 
name. 

“To  emphasize  this  position  of  the 
newspaper  as  a  general  or  national  ad¬ 
vertising  medium,  I  need  only  remind 
you  that  of  the  $300,000,000  spent  in 
newspaper  advertising  last  year,  fully 
155.000,000  came  from  the  national  ad¬ 
vertiser. 

“In  1916,  if  the  present  percentage  of 
increase  is  maintained,  it  is  probable 
that  general  or  national  adverti.sing  in 
newspapers  will  total  the  enormous  sum 
of  $75,000,000. 

“It  can  safely  be  said  that  the  money 
spent  for  newspaper  advertising  this 
year  will  more  than  equal  the  amount 
of  money  spent  in  all  other  forms  of 
adverti.sing,  including  the  vast  sums  ex¬ 
pended  for  circulation  by  mail. 

“As  a  local  advertising  medium,  the 
new.spaper  is,  of  course,  the  dominant 
factor,  but  as  a  national  medium  alone 
it  carries  twice  as  much  advertising  as 
it.s  nearest  competitor. 

“In  the  first  place,  the  newspaper  is 
a  fixed  daily  habit  in  the  lives  of  men, 
women  and  children.  It  is  read  every 
day  by  every  purchaser  of  everything 
everywhere.  It  is  read  by  the  consum¬ 
er  who  buys  the  article,  and  by  the 
dealer  who  sells  it,  and,  like  the  weath¬ 
er,  it  is  universal.  In  every  city,  town, 
or  hamlet  it  is  a  local  institution, 
known  in  every  home  and  carrying  with 
it  the  atmosphere  of  the  community. 
It  is  the  one  daily  means  offered  to 
the  individual  of  laying  his  finger  upon 
the  pulse  of  the  world,  and,  coming  as 
a  well-known  messenger,  it  personal¬ 
izes  the  events  of  the  day. 


“This  universality  of  the  new.spaper 
is  the  first  thing  that  attracts  the  na¬ 
tional  advertiser.  He  knows  that  he 
can  buy  newspaper  circulation  in  exact 
quantities.  He  can  cover  one  city  or 
one  hundred;  one  section  or  a  conti¬ 
nent.  His  advertising  represents  the 
minimum  of  waste.  He  goes  where  the 
going  is  good  and  skips  the  places 
where  he  cannot  do  business.  He 
knows  that  he  can  start,  stop,  or  cur¬ 
tail  his  advertising  at  will.  He  can 
take  advantage  of  special  conditions  as 
they  arise  and  appeal  to  his  public  with 
timely  copy  based  upon  what  has  hap¬ 
pened  overnight. 


"He  can  check  his  sales  against  his 
expenditures,  city  by  city,  and  arrive 
at  an  accurate  ba.sis  of  advertising  cost. 
He  knows  that  new.spaper  advertising 
costs  more  than  other  forms  of  adver¬ 
ti.sing  only  in  the  .same  way  that  one 
dozen  watches  cost  more  than  one 
watch.  Pec  reader  reached,  he  knows 
that  newspaper  advertising  is  the  most 
economical  ‘buy’  on  the  market. 


“The  attitude  of  the  retail  merchant 
toward  newspaper-advertised  goods  as 
a  class  is  directly  behind  the  increase 
in  national  newspaper  advertising. 
Stores  that  sell  advertised  goods  natur¬ 
ally  prefer  to  handle  articles  for  which 
there  is  a  direct-consumer  demand. 
The  average  live  merchant  knows  his 
newspaper  and  he  knows  something 
about  the  articles  that  are  advertised 
in  it.  He  knows  that  newspaper  ad¬ 
vertising  will  make  new  customers  for 
his  store,  and  that  newspaper-adver¬ 
tised  goods  are  more  than  half  sold  be¬ 
fore  he  stocks  them. 

“Manufacturers  who  keep  up  a  close 
relationship  with  their  dealers  are  com¬ 
ing  to  understand  this  more  and  more, 
and  if  I  were  asked  to  name  the  big¬ 
gest  factor  in  the  steady  increase  in 
national  newspaper  advertising,  I 
should  say  it  was  the  dealer’s  friendly 
attitude  toward  newspaper-advertised 
goods. 

“The  Bureau  of  Advertising,  Ameri¬ 
can  Newspaper  Publishers’  Association, 
has  included  in  its  programme  a  cam¬ 
paign  to  interest  retailers  everywhere 
in  newspap  r-adverti’sed  products.  Evi¬ 
dence  of  tl  is  work  will  be  found  in  a 
couple  of  weeks  from  now  all  over  the 
United  States  and  Canada,  when  retail 
merchants,  setting  aside  the  week  of 
October  9-14,  will  fill  their  windows 
with  goods  which  they  have  in  stock 
and  which  are  advertised  in  the  local 
newspapers.  And  the  merchants  will 
do  this  to  show  manufacturers  that 
they  are  willing  to  push  products  for 
which  there  is  a  steady  demand  and  a 
ready  sale — newspaper-advertised  prod¬ 
ucts.” 

After  discussing  at  length  the  value 
of  present  newspaper  advertising  to 
create  consumer  demand  after  the  ter¬ 
mination  of  the  European  war,  Mr. 
Thomson  urged  steady  rather  than 
spasmodic  or  sensational  advertising  by 
retail  merchants.  He  clo.sed  his  talk 
by  saying: 

“The  maxim  that  advertising  is  busi¬ 
ness  insurance  was  never  truer  than  it 
is  to-day,  because,  while  we  are  walk¬ 
ing  in  pleasant  fields  of  commercial 
prosperity,  there  are  days  ahead  of  us 
when  business  will  feel  much  more 
comfortable  with  an  accident  policy 
tucked  away  in  the  safe.  And  if  the 
judgment  of  men  who  are  spending 
close  to  $350,000,000  in  newspaper  space 
this  year  means  anything,  then  news¬ 
paper  advertising,  intelligently  and 
truthfully  employed,  to  create  confi¬ 
dence  as  well  as  mere  demand,  offers 
the  strongest  kind  of  commercial  in¬ 
surance  against  future  depression  or 
for  participation  in  further  prosperity.’’ 


PRESS  CLUBS  AND  ASSOCIATIONS 

The  1916  year  book  of  the  National 
Press  Club  has  just  been  issued,  show¬ 
ing  the  condition  and  membership  of  the 
Washington  newspaper  men’s  organiza¬ 
tion. 

Theodore  H.  Tiller  is  president  of  the 
club;  Grafton  S.  Wilcox,  vice-presi¬ 
dent;  Charles  S.  Hart,  secretary;  John 
B.  Smallwood,  treasurer,  and  Jesse  S. 
Cottrell,  financial  secretary.  The  book¬ 
let  contains  the  constitution,  by-laws, 
and  rules  of  the  organization. 


“Unless  the  print  paper  situation  is 
relieved  before  long  half  the  country 
papers  in  the  United  States  will  have 
to  suspend  publication,  temporarily,  at 
Ica.st,”  Bruce  Bllven,  profe.s.sor  of  jour¬ 
nalism  at  the  Univer.sity  of  Southern 
California,  told  the  meml)ers  of  the 
Southern  California  Editorial  Associa¬ 
tion  in  convention  at  Los  Angeles.  He 
proposed  cooperative  action  to  correct 
the  evils  responsible  for  this  condition. 


ALONG  THE  ROW 

TOLD  AT  CROWLEY’S 

“I  hear  the  city  editor  fired  Tomp¬ 
kins.” 

“Sure  thing.” 

“Well,  say,  that  fellow  has  held 
about  seven  jobs  in  the  past  six 
months.  I  wonder  what  he  is  going  to 
do  now.” 

“He  told  me  last  night  he  had  found 
a  backer,  and  was  going  to  teach  jour¬ 
nalism  by  mail.” 


HITTING  THE  PAVE. 

There  were  a  number  of  shake-ups 
on  Manhattan  dailies  last  week,  and  as 
a  result  a  number  of  good  men  are 
pounding  the  pave.  No,  they  hadn’t 
done  anything  but  work  hard.  Some  of 
them  ten  and  fifteen  years — in  one  place. 
However,  the  boys  took  the  matter  like 
philosophers,  for  they  know  it  is  a  part 
of  the  game  to  walk  the  plank  when  the 
business  office  shouts  economy. 


AN  EAST  WAY. 

Speaking  of  methods  of  di.scharging 
men,  the  Herald  had  a  system  years  ago 
which  worked  in  a  mild  and  most  ef¬ 
fective  way.  On  the  bulletin  board  in 
the  city  room  would  be  posted  a  notice 
which  read: 

On  and  after  this  date,  the  following 
are  members  of  the  city  staff  of  the 
N.  Y.  Herald: 

A  list  of  names  followed,  and  if  a 
man  couldn’t  find  his  name  on  it  he 
would  quietly  turn  in  his  bill,  put  on 
his  hat,  and  walk  out.  He  never  asked 
the  city  editor  why  he  had  been  dropped. 
What  was  the  u.se;  he  knew  that  he 
was  and  that  was  sufficient. 

MORAL. 

Young  man,  if  out  of  work  don’t  rage. 

Just  get  in  on  the  want-ad  page. 


CUB  COPT. 

“During  the  speeches  of  Senator  Poupd- 
er  and  A.ssemblyman  Drone  at  the  mass 
meeting  last  night,  Flannagan’s  Military 
Band  played  a  number  of  popular  mel¬ 
odies,  which  greatly  delighted  the  au¬ 
dience.” 


FROM  THE  SKINNER8VILLE  SIGNAL. 

“That  miserable  rag  published  in  the 
lower  end  of  Main  Street  has  again  seen 
fit  to  sneer  at  the  Signal  because  we 
have  refrained  from  expressing  an 
opinion  on  the  Mexican  situation.  Why 
.should  we?  There  is  no  situation  in 
Mexico.  How  can  there  be  a  situation  in 
a  land  where  no  one  work.s,  and  therefore 
why  should  we  waste  space  on  some¬ 
thing  which  does  not  exist? 

“What  the  Main  Street  rag  wants  to 
study  is  the  local  situation.  Because 
it  took  five  boxes  of  Doems  Liver  Regu¬ 
lators  in  exchange  for  a  column  ad, 
which  it  Is  now  offering  as  a  premium 
for  new  .subscribers  it  imagines  that 
every  one  in  town  should  at  once  con¬ 
tract  corrugated  liver  and  then  ru.sh 
for  the  regulator;  instead  of  which  they 
are  repeating  the  premium  offer  to  the 
Board  of  Health. 

“When  a  paper  gets  so  low  that  it  has 
to  offer  bottles  of  dope  to  secure  new 
readers,  it  is  time  for  our  fellow-towns¬ 
men  and  women  to  call  a  mass  meeting 
and  denounce  such  a  da.stardly  act  in 
.scathing  terms,  and  we  stand  ready  to 
furnish  a  hall  free  of  co.st  for  such  a 
gathering. 

‘’The  Main  Street  rag  is  trying  to 
poison  this  community.  We  stand  by 
this  statement,  and  if  the  editor  of  the 
miserable  sheet  feels  aggrieved  at  this 
statement,  well,  the  address  of  our  coun¬ 
sel  is  at  15  Sawmill  Boulevard.” 

Tom  W.  Jackson. 


PHILADELPHIA 

America’s  Greatest 
Industrial  City. 

The  PRESS 

Philadelphia’ s  Great 
Industrial  Paper. 
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IX)U1S  GILMAN 

World  Il'iildinR.  NEW  YORK 

('.  GEORGE  KROGNES, 

•Marquette  Riiilding,  CHICAGO 

The 

Pittsburgh  Post 

ONLY 
Democratic 
Paper  In 
Pittsburgh. 

CONE.  LORENZEN  k  WOODMAN. 
SpecUl  RepreaenUtiTct 
New  York,  Detroit,  Kanoao  City,  Chicago 


In  Philadelphia 

For  over  half  a  century 

THE  EVENING 
TELEGRAPH 

lias  reached  more  men  and  women 
of  etiucation,  refinement  and  BUY* 

IN(;  POWER  than  any  other  Phil- 
adelphta  newspaper,  and  its  posi¬ 
tion  1h  stronger  to<lay  than  ever 
bofore  in  its  history. 

More  than  a  million  and  a  half 
lines  of  paid  advertising  gained 

during  first  eight  months  of  lOlfi 
-  a  greater  gain  than  that  of  ANY 
other  Philadelphia  newspaper* 
morning  or  evening. 


It’s  the  buying 
power  represented 
in  circulation 
that  counts. 

Pittsburg 

Leader 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

"The  oaly  Bufalo  aewtpaper  that  eoa- 
tort  itt  advertitmg  columnt.  Msay  of 
our  odverlitert  ute  our  columat  esclutivo- 
ly.  The  above  it  one  of  the  msay  rsa- 
toBt  why.” 

MEMBER  A  B.  C. 

Foreign  Aivtrtinng  Riprtsintativot 
KELLY-SMITH  COMPANY 
jto  Fifth  Avenue  Lyttoa  Building 

NEW  YORK  CHICAGO 

Over  2/6  Miles  of 
Advertising 

TIiIr  little  two  Inrb  card  If  clipped  from 
one  <la.V8  elreulatlon  of  the  Washington  Star, 
would  re<|iilre  a  huHctin  board,  extending 
<l<>wn  rennsj'lvania  Avenue  from  the  White 
House  to  the  Capitol  ou  both  sides  of  the 
street  to  hold  tlie  clippings. 

The  Star  Instead  of  placing  advertising  on 
a  bulletin  board  of  over  miles  in  length, 
uses  the  Ilhrsry  tables  of  75,000  homes  in 
Wssbington  ami  nearby  suburbs. 
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TIPS  FOR  THE  AD  MANAGER 

Williams  and  Cunnyngham,  Chicago, 
are  placing  contracts  for  one  year  in 
Northwestern  papers,  5,000  lines  for 
Selz-Schwab  &  Co.,  Chicago. 

Nel.son  Chesman  &  Co.,  St.  I..ouis,  are 
placing  200-line  copy  four  times  in 
Sunday  papers,  for  the  Schuilling  Rupt. 
Institute. 

H.  W.  (io.s.sard  is  u.sing  1,000-line  copy 
«me  time  and  450-line  copy  three  times 
in  some  of  the  Northwestern  papers. 
The  copy  is  being  placed  by  the  John- 
.s<jn  Agency,  Chicago. 

The  .Metropolitan  Agency,  New'  York 
city,  is  putting  out  some  copy  for  M. 
Trility. 

,\lbert  Frank  Agency,  New  York,  and 
I<ord  &  Thomas,  Chicago,  are  placing 
<'ontracts  for  the  Union  Pacific  and 
Southern  Pacific  Railroads. 

Mt'Junkin,  Chicago,  is  placing  orders 
for  1,000-line  copy  one  year  in  North- 
we.stern  papers,  for  Martin  &  Martin 
(K.  Z.  Poli.she.s),  Chicago,  111. 

R.J.BIDWELLCO. 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  tha 

Editor  and  Publisher 

742  Market  Street  * 

SAN  FRANCISCO 

Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 

FRANK.  ALBERT  *  CO.. 

26-28  Beaver  St.,  New  York. 

TeL  BrOfeC  3831. 


HOWLAND.  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 

LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Pablishers’  Representatives 

CONE.  LORENZEN  &  WOOD¬ 
MAN. 

Bmnawick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbcl  Bldg.,  Kan¬ 
sas  City. 

GLASS.  JOHN. 

1156-1164  Peoples  Gas  Bldg.,  Chic. 

O'FLAHERTY’S  N.  Y.  SUB- 
URB  LIST. 

22  North  William  St,  New  York. 
TeL  Beekman  3636 

PAYNE,  G.  LOGAN.  CO.. 

747-748  Marquette  Bldg.,  Chicago, 
III  ;  200  FifA  Ave,,  New  York, 
|(  Y.;  8  Winter  St.,  Boeton,  Mat.; 
Kraage  Bldg.,  Detr^  Mtok 


Wlllianjts  &  Carroll,  New  York,  are 
putting  out  some  copy  for  the  Redden 
Motor  Truck  Company. 

Singleton-Huntley  Company  is  us¬ 
ing  1,000-line  space  In  a  few  papers  for 
a  year,  for  the  advertising  of  the  Mara¬ 
thon  Tire  &  Rubber  Company. 

J.  Walter  Thompson  Company,  Cin¬ 
cinnati,  is  placing  3,040  lines  for  one 
year  with  a  list  of  Pacific  Coast  papers, 
for  Superior  Underwear  Company. 

The  Frank  Presbrey  Agency,  New 
York,  is  placing  one-time  orders  for  600 
lines  in  a  few  papers  for  the  Penn  Rub¬ 
ber  Company. 

The  E.  P.  Remington  Agency,  456 
Fourth  Avenue,  New  York,  is  placing 
orders  with  Pennsylvania  newspapers 
for  Granger  &  Co.’s  “Royal  Blend 
Coffee.” 

Contract.s  are  again  being  made  with 
newspaiHjrs  for  "Warner’s  Corsets,” 
made  by  Warner  Bros.,  Bridgeport, 
Conn.,  through  the  Pomeroy  Advertis¬ 
ing  Co.,  225  Fifth  Avenue,  New  York 
city. 

Some  Pennsylvania  newspapers  are 
getting  orders  for  the  American  Tobacco 
Co.’s  “Sweet  Caporal  Cigarettes," 
through  the  Frank  Presbrey  Co.,  456 
Fourth  Avenue,  New  York  city. 

Ruthrauflf  &  Ryan,  450  Fourth  Ave¬ 
nue,  New  York  city,  are  placing  orders 
with  Pacific  Coast  newspapers  for  Eppo 
Petticoats,  manufactured  by  William 
Ep.stein,  39  West  32d  Street,  New  York. 

The  Erwin  Wasey  Co.,  of  Chicago, 
handle  the  “Motorweave  Auto  Robe” 
copy  of  the  Wallace  &  Smith  Co.,  Ia 
Porte,  Ind. 

Wood,  Putnam  &  Wood,  of  Boston, 
Mass.,  handle  the  “Sootless  Spark  Plug” 
copy  of  the  Oakes  &  Dow  Co.,  15  Cha- 
dron  Street,  Boston,  Mass. 

The  Shoe  advertising  of  the  Travers 
Co.,  Canal  and  Plum  Streets,  Cincin¬ 
nati,  O.,  goes  out  through  the  Blackburn 
Advertising  Agency,  of  Dayton,  O. 

Redfield  &  Fisher,  Inc.,  New  York  city, 
control  the  adverti.sing  of  the  Oakley 
Chemical  Co.,  22  Thames  Street,  New 
York. 

Copy  of  the  Dutchess  Manufacturing 
Co.,  Poughkeepsie,  N.  Y.,  manufacturers 
of  trou.sers,  goes  out  through  the  Chas. 
D.  I.,evin  Adverti.sing  Agency  of  New 
York. 

The  toilet  article  advertising  copy  of 
the  Lessle  Co.,  of  Dayton,  O.,  is  handled 
by  the  Blackburn  Advertising  Agency, 
Dayton,  O. 

The  Stanley  Supply  Co.,  118  East  25th 
Street,  New  York,  manufacturers  of 
hospital  supplies,  is  sending  out  its  copy 
through  Redfield  &  Fisher,  Inc.,  New 
York  city. 

The  Victor  Talking  Machine  Com¬ 
pany,  of  Camden,  N.  J.,  is  making  800- 
line  contracts,  for  fifty-two  Issues  with 
large  city  newspapers,  through  the  Wal¬ 
lis  F.  Armstrong  Co.,  North  American 
Building,  Philadelphia,  Pa. 

The  Elliott-Fisher  Company,  88  Park 
Place,  New  York,  is  placing  orders  with 
a  number  of  large  city  newspapers,  ad¬ 
vertising  a  bookkeeping  machine, 
through  N.  W.  Ayer  &  .Son,  300  Chest¬ 
nut  Street,  Philadelphia,  Pa. 


Contracts  for  ”K.  C.”  Baking  Pow¬ 
der  are  being  made  with  a  number  of 
Pacific  Coast  newspapers,  by  the 
Jacques  Manufacturing  Co.,  1602  South 
Canal  Street,  Chicago,  Ill. 


"Parker’s  Hair  Balsam”  copy  of  the 
Hiscox  Chemical  Co.,  of  Patchogue,  N. 
Y.,  goes  out  through  the  Dauchy  Co., 
9  Murray  Street,  New  York. 


The  Hawley  Advertising  Co.,  347  Fifth 
Avenue,  New  York,  is  asking  for  rates 
in  a  selected  list  of  papers,  for  the 
Hughes  National  Campaign  Committee. 

A  number  of  Western  papers  are  to 
get  the  advertising  of  “Crystal  White 
Soap,”  of  the  Peet  Bros.  Manufacturing 
Co.,  17th  Street  and  Kansas  Avenue, 
Kansas  City,  Mo.,  through  the  Ferry- 
Hanly-tSchott  Advertising  Co.,  Com¬ 
merce  Building,  Kansas  City,  Mo. 

W.  S.  Rice,  of  Adams,  N.  Y.,  is  again 
placing  eight-time  medical  orders  with 
newspapers  in  selected  sections,  through 
Charles  H.  Fuller  Co.,  623  South  Wabash 
Avenue,  Chicago,  111. 

Medical  advertising  contracts  to  the 
amount  of  1,000  lines,  space  to  be  used 
in  one  year,  are  being  made  with  a  se¬ 
lected  list  of  newspapers  by  the  Barbo 
Manufacturing  Co.,  Dwight  Building, 
Kansas  City,  Mo. 

Barrett  Bros,,  3  North  La  Salle  Street, 
Chicago,  are  sending  out  oil-stock  ad¬ 
vertising  through  the  B.  F.  Kirkland 
Advertising  Agency,  14  East  Jackson 
Boulevard,  Chicago.  The  orders  are  for 
Western  newspapers. 

The  Van  Patten  Agency,  50  Elast  42d 
Street,  New  York,  is  sending  out  con¬ 
tracts  for  the  Chalmers  Motor  Car  Co., 
of  Detroit,  Mich. 

The  Lyddon  &  Hanford  Co.,  Cutler 
Building,  Rochester,  N.  Y.,  is  again 
making  contracts  with  newspapers  for 
the  medical  advertising  of  C.  S.  Clark, 
636  East  Avenue,  Rochester,  N.  Y. 

I.iord  &  Thomas,  Mailers  Building,  Chi¬ 
cago,  are  making  contracts  with  news¬ 
papers  in  selected  sections  for  the 
Mitchell  Motor  Car  Co.,  of  Racine,  Wis. 

Orders  for  advertising  in  New  York 
State  and  New  England  newspapers  for 
“Socony  Kerosene,”  of  the  Standard  Oil 
Co.,  26  Broadway,  New  York,  are  being 
placed  by  the  H.  K.  McCann  Co.,  61 
Broadway,  New  York. 


Western  Ad  Men  Met 

At  the  regular  monthly  meeting  of 
the  Western  Advertising  Agents’  Asso¬ 
ciation  held  in  Chicago  on  September  27, 
a  committee  on  agency  relationship 
with  publishers  was  appointed  to  in¬ 
vestigate  the  problems  and  complaints. 
H.  A.  Groth,  of  the  Mahin  Advertis¬ 
ing  Company,  Is  chairman  of  the  com¬ 
mittee.  The  other  members  are  Joseph 
H.  Finn,  of  the  Nichols-Finn  Advertis¬ 
ing  Company;  F.  A.  Sperry,  of  the  Tay- 
lor-Critchfield-Clague  Company,  and 
Paul  E.  Faust,  of  Mallory,  Mitchell  & 
Faust.  The  by-laws  of  the  Affiliated 
Associations  of  Advertising  Agents  were 
adopted.  William  H.  Rankin,  of  the 
Mahin  Company,  who  was  recently 
elected  president,  presided. 


SURVEY  OF  NEWSPAPER 
PRESS  OF  SPAIN 

{Concluded  from  page  5) 
ranging  from  dailies  to  occasional  dailies 
and  weeklies.  It  seems  to  an  American 
abroad  .very  strange  that  America  has 
not  a  baseball  daily,  since  Spain  can 
have  a  bull-fight  daily,  and  France  an 
automobile  daily,  and  this  in  war  time 
at  that. 

Officially,  El  Heraldo  of  Madrid  stands 
at  the  head  of  the  Spanish  press,  but 
you  almost  know  its  opinions  on  affairs 
of  the  day  before  you  open  its  sticky, 
clammy  pages.  One  has  to  read  El 
Heraldo,  even  if  he  lives  in  Barcelona, 
if  he  would  have  even  a  glimmer  of 
the  outside  world,  though  for  world 
news,  outside  that  supplied  by  the  agen¬ 
cies,  one  Is  better  off  with  a  London 
newspaper  three  days  old  or  one  of 
Paris  which  gets  through  to  the  Spanish 
capital  in  thirty-six  hours. 

As  a  contrast  to  this  most  represen¬ 
tative  of  Madrid  papers  there  is  the 
Vanguardia,  of  Barcelona,  a  bulky  morn¬ 
ing  daily  of  a  three-quarter-sheet  size 
and  from  sixteen  to  twenty  pages,  of 
which  from  one  to  four  are  daily  filled 
with  black-bordered,  paid-for  mortuary 
announcements  of  the  big  and  little  of 
Catalonia  in  general,  and  of  Barcelona 
in  particular,  who  may  have  departed 
this  life  during  the  last  round  of  the 
clock — the  clock  in  Spain,  do  not  forget, 
since  it  has  been  mentioned,  being  an 
'hour  behind  the  rest  of  Europe.  They 
are,  one  has  every  reason  to  infer,  the 
chief  source  of  advertising  Income  of 
this  pretentious  journal,  if  one  ignores 
the  double  page  of  rather  dubious,  small 
“ads”  in  the  rear,  and  the  interspersed, 
non-starred,  reading  notices  almost  any¬ 
where  in  its  pages,  the  latter  possessed 
of  a  nudity  which  is  shocking  in  all 
acceptance  of  the  word.  Beside  this,  as 
in  other  metropolitan  papers,  there  may 
appear  on  occasion  a  full-page  spread 
of  some  soap,  liquor,  or  mineral  water 
which  suggests  money  thrown  away, 
since  it  is  not  continuous  or  cumula¬ 
tive. 

In  spite  of  this  the  Vanguardia  is 
distinctly  a  newspaper,  with  no  special 
wires  and  no  special  news  services  as 
we  know  them  in  America,  but  with 
paid-up  subscriptions  to  all  the  Euro¬ 
pean  news  agencies,  from  Havas  and 
Reuter  to  Wolff. 

The  opposition  press  in  Spain,  in  the 
capital  and  in  the  provincial  capitals  as 
well,  springs  up  like  mushrooms  with 
each  new  change  of  the  Cabinet — pro¬ 
vided  it  lasts  over  night.  Thus  in  its 
activity  it  becomes  something  more  than 
a  pin-prick,  or  a  thorn  in  the  side  of 
the  Government,  as  behooves  an  adver¬ 
sary  in  the  land  of  toreros  who  deigns 
to  pass  up  the  banderilla  of  the  prong 
for  the  banderilla  de  fuego.  It  has  a 
part  to  play,  but  It  plays  a  gallery  part. 

The  above  outlines  one  man’s  person¬ 
al  opinions  of  the  notable  types  of  Span¬ 
ish  newspapers.  There  is  this  to  be  said 
of  the  educated  Spaniard — and  many 
of  the  collaborators  of  the  Spanish  press 
are  decidedly  of  that  classification — that 
he  is  prone  to  very  much  affect  the 
ideas  which  he  absorbs  from  the  outer 
world,  even  across  the  seas,  and  copies 
the  cut  of  his  cloth  and  his  newspaper 
locution  on  the  phrases  which  have  come 
to  be  stock  in  English.  The  dribble  is 
constant  and  is  evident,  but  the  solution 
is  often  weak  and  colored  with  an  adul¬ 
terant  which  is  not  even  Spanish,  but 
absorbed  from  some  directly  antagoni.s- 
tic  source.  For  that  reason  there  often 
appear  a  lack  of  conviction  and  uncer¬ 
tainty  of  expression  which  one  does  not 
have  to  be  an  expert  in  the  tongue  to 
notice. 

(To  be  concluded  next  week) 
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week  for  Chicago,  where  he  will  be 
connected  with  Block’s  office  in  that 
city. 

Herbert  S.  Ponting,  business  manager 
of  the  Detroit  News,  has  locked  his 
desk  for  a  while  to  get  back  to  nature 
in  the  wilds  of  Northern  Ontario. 

Christy  Walsh,  a  well-known  Los 
Angeles  advertising  man,  has  moved 
from  Los  Angeles  to  San  Francisco, 
w'here  he  has  established  his  headquar¬ 
ters  with  the  L.  H.  Rose-Chalmers 
Company,  as  Pacific  Coast  advertising 
representative  of  the  Chalmers  Motor 
Car  Company. 

Louis  H.  Cortright,  who  has  been  ad- 
verti.sing  manager  of  the  St.  John  (N. 
B.)  Telegraph  and  Times,  also  the  Sun 
and  Star,  and  for  some  time  in  charge 
of  M.  K.  A.’s  advertising  department  in 
St.  John,  has  been  appointed  manager 
of  the  service  department  of  the  Bir¬ 
mingham  (Ala.)  News. 

William  J.  McLachlan,  of  the  Cleve¬ 
land  .Advertising  Club,  has  won  the  sil¬ 
ver  cup  for  the  season’s  golf  tourna¬ 
ment  for  advertising  men,  held  on  John 
1).  Rockefeller’s  links  at  Forest  Hills, 
Cleveland,  O. 

Charles  Sherwood,  formerly  advertis¬ 
ing  manager  of  the  Richmond  (Va.) 
Virginian,  has  accepted  a  similar  posi¬ 
tion  with  the  Detroit  Times. 

John  McKinley  and  James  Rogan, 
advertising  salesmen  with  the  Detroit 
Free  Press,  have  left  that  publication 
and  joined  the  staff  of  the  Polish  Daily 
Record. 

I.  A.  Klein,  Eastern  representative 
for  a  number  of  prominent  publica¬ 
tions,  was  a  recent  visitor  in  Detroit. 
He  and  H.  S.  Scoot,  general  manager 
of  the  Evening  News  .Association,  jour¬ 
neyed  to  Saginaw  to  attend  the  open¬ 
ing  of  the  new  Saginaw  News  Building 
on  September  21. 


THE  AUDIT  BUREAU  OF 
CIRCULATIONS 


(vro  rival  llCKeia  aa  IIIC  IIUIIIIIICC  lui  ic- 
election  as  president  of  the  club.  The 
unus'ial  compliment  was  paid  to  Mr. 
[jnn  because  of  his  work  in  bringing 
the  A.  .A.  C.  VV.  convention  to  St.  Louis 
for  191'- 

Robert  S.  McKay,  formerly  connect¬ 
ed  with  the  Nashviile  Banner  and  the 
old  Democrat,  as  well  as  the  Waco 
(Tex.)  News,  has  joined  the  advertis¬ 
ing  staff  of  the  Nashville  Tennesseean 
and  American. 

T.  K.  Flanagan  has  been  appointed 
general  .sales  and  advertising  manager 
of  the  Pyrene  Manufacturing  Co.,  to 
fill  the  vacancy  caused  by  the  advance¬ 
ment  of  C.  Louis  Allen  to  the  com¬ 
pany’s  iiresidency. 

J.  M.  Kiddle,  jr.,  of  Na.shville  (Tenn.) 
who  has  been  |X'onnected  with  the 
Jacobs  Special  tfidvertising  Agency,  of 
that  cit.v,  has  ^resigned  to  become  as- 
.sociated  with  the  John  M.  Branham 
Co.’.s  Chicago  office. 

A.  1‘.  .Allensworth,  of  the  American 
Linseed  Comfiany,  has  returned  from 
a  three-months’  stay  in  the  jungles  of 
Central  .America  and  the  islands  of  the 
Caribbean  Sea,  where  he  investigated 
the  production  of  cocoanuts  for  the 
American  Cocoanut  Butter  Company, 
a  subsidiary  of  the  lAnseed  Company. 
Mr.  Allensworth  spent  the  earlier  part 
of  the  pre.sent  year  in  ^^rgentina  in 
the  interests  of  the  latter.  He  has  gone 
to  Winnipeg,  Man.,  to  rea.ssume  the 
management  of  the  company’s  Cana¬ 
dian  bu.sine.ss. 

O.  C.  Moseley  has  resigned  as  adver¬ 
tising  manager  of  Libby,  McNeill  & 
Ubby,  Chicago.  No  announcement  has 
been  made  as  to  his  future  plans. 

Irving  Auspitz,  for  the  pa.st  three 
years  wfth  the  Oppenheimer  Adver¬ 
tising  -Agency,  Chicago,  is  now  in  the 
advertising  department  of  the  Chicago 
Herald. 

M.  K.  Herman,  New  York  manager 
of  the  Ernest  J.  tlouLston  Adverti.sing 
Agency,  225  Fifth  Avenue,  has  just 
landed  the  account  of  the  American 
Belt  Corporation,  New  York.  This 
concern  manufactures  the  Magic  Leath¬ 
er  Belt  and  the  Magic  Leather  Garter. 
An  advertising  campaign  of  the  daily 
ncwsi)apcr.s  will  start  immediately  for 
the  advertising  of  the  Garter,  and  the 
.Magic  Tjoather  Belt  advertisement  will 
.start  next  spring. 

James  Verree,  of  Verreo  &  Conklin 
t’o.,  .\’cw  York  and  Chicago,  took  a 
motor  trip  from  the  la.st  named  city  to 
New  York  calling  on  advertisers  on  the 
way.  In  Pitt.sburgh  he  was  joined  by 
W.  E  Moffet,  advertising  manager  of 
the  I  ittsburgh  Loader,  who  accompan¬ 
ied  him  to  New  York. 

Herman  G.  Halsted,  of  the  Paul 
Block  office,  accompanied  by  Mr.s.  Hal- 
■sted,  left  this  week  on  a  three-months’ 
trip  to  the  Pacific  Coast. 

Ow(m  H.  Fleming,  who  has  been  one 
of  the  members  of  Paul  Block’s  East¬ 
ern  .office  for  the  past  year,  left  this 


And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA. 


NEW  JERSEY. 


NDW8  . Binnlngbam 

Average  circulation  for  March,  Dally  89,029; 
Sunday,  41,039,  Printed  1,905,330  lines  more 
advertising  than  Its  nearest  competitor  In  1915. 


JOURNAL 


PRRSS-CHRONICLB 


Paterson 


COURIER-NEWS 


I  PlalnSeld 


CALIFORNIA. 


NEW  YORK 


EXAMINER  . . . Los  Angeles 

Ai.  B.  0.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Greatest  Home  Dellv- 

*'''■  _  COURIER  a  enquirer  . Buffalo 

mercury-herald  . San  Jose  - 

Post  Office  Stetement  11,434.  Member  of  A.B.O.  IL  PROGRESSO  ITALO- AMERICAN.  .New  York 


COURIER  a  enquirer 


Pomona  DAY  . New  York 

'Phe  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


THE  PROGRESS 


NEBRASKA. 


journal  (Clr.  67,631) 


Atlanta 


CHRONICLE 


Augusta 


TRIBUNE  . Hastings 

Circulation  A.  B.  C.  report,  7,100.  Pull 
leased  wire  report  United  Press. 


ILLINOIS. 


OHIO. 


HERALD-NBM'S  (Circulation  15,190) . Joliet 


STAR  (OlrcnlatioB  21,589) 


VINDICATOR 


Youngstown 


IOWA 


PENNSYLVANIA. 


REGISTER  a  LEADER  . Des  Moines 

EVENING  TRIBUNE  . Des  Moines 

Essential  to  covering  Des  Moines  and  vicinity. 


TIMES 


DAU.Y  DEMOCRAT. 


SU0CB)SSPDL  FARMING  . Des  Moines 

More  than  700.000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


.Johnstown 


The  Best 
Collectors 
on  Earth 


TlMES-LEADER 


I  Wilkes-Barre 


TENNESSEE. 


KENTUCKY 


MASONIC  HOME  JOURNAL _ Lonlsville.  Ky.  BANNER 

(Semi-Monthly,  82  to  64  pages.)  Guarantee 

largest  circulation  of  any  Masonic  publication  In  •— — — 

the  world.  In  excess  of  90,000  copies  monthly. 


Nashville 


Are  the  experienced  spiz- 
zerinktum  members  of 
the  I.C.M.A. 

In  these  days  of  high 
costs  it  is  necessary  to 
realize  every  dollar  possi¬ 
ble  from  the  circulation 
department. 

Not  only  must  the  revenue  be 
increased,  but  the  operation 
costs  reduced.  This  requires 
action  of  balance,  sound  sub¬ 
stantial  judgment. 

The  General  Welfare  Com¬ 
mittee  of  the  I.C.M.A.  can 
put  you  in  touch  with  a  reli¬ 
able  man.  A  man  who  will 
cost  you  not  a  penny — because 
he  will  save  his  salary  from 
the  waste. 

And  he  will  increase  the  earn¬ 
ings  too. 

Wire 

IKE  U.  SEARS,  Chairman 
General  Welfare  Committee 
Davenport,  Iowa 


LOUISIANA 


_  CHRONICLE  . 

The  Chronicle  guarantees  a 
New  Orleans  35,000  dally  and  45,000  Sunday. 


TIMES-PICAYUNB 


MICHIGAN 


UTAH. 


PATRIOT  (No  Monday  Isane)  . Jackson 

laist  Gov.  Statement — Dally,  11,403;  Sunday, 
12,568.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  rate  2  cents  line;  full  position  2)&  cents  Hue. 


HERAiLD-REPUBLICAN 


VIRGINIA 


MINNESOTA. 


DAILY  NEWS-RECORD  . ...Harrisonburg 

Id  the  famous  Valley  of  Va.  only  paper  to 
the  richest  Agricultural  County  In  United  States. 


TRIBUNE,  Morning  and  Evening, ,  .Minneapolis 


MISSOURI 


WASHINGTON 


POST-DISPATCH  . St.  Louis 

Is  the  only  newspaper  In  Ita  territory  with  the 
beautiful  Rotogravure  Picture  Section.  Circu¬ 
lation  Orst  four  months,  1916: 

Sunday  average  . 375,428 

Dally  average  . 217,228 


POST-INTBLLIGBNCBR 


Seattle 


CANADA 


MONTANA 


ONTARIO 


Member  Audit  Bnrean  of  Circulations. 

Sw«m  Net  Paid  Clronlatlon  for  0 
Monthtt  Kniline  Mar.  31,  11>10. 


MINER  . Butte 

Average  daily  11,965.  Sunday,  20,189,  for  8 
months  ending  March  20,  1916. 


FREE  PRESS 


.London 


ROLL  OF  HONOR 


We  rniirnntep  the  largest  white  home 
delivered  evening  olrenlatlon  In  the  trade 
lerfitory  of  New*  tirleans. 

To  reaeli  a  large  mnjorit.v  of  the  trade 
prospects  In  the  local  territory  the  States 
Is  the  logical  an.I  economic  metlinm. 
Clreiilaflon  data  sent  on  request. 

The  S.  C.  BECKWITH  SPECIAL 
AGENCY 

Sole  Foreign  Representatives 

New  York  Chiraico  St.  I.odIh 


SKANDINAVWt 


.Oblca««  BOBLLVrnNO  DELLA  SERA. 


The  following  publishers  guarantee  circulation 

NEBRASKA. 

! 

of  a  careful  and  exhaustive  Investigation. 

FRBIB  PRBS3B  (Cir.  138,384)  .. 

. . .  .Lincoln 

ILLINOia 

NEW  YORK. 
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G»trml  Oftcat,  WorM  BMg.,  N«w  York 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
bold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Ltl  ut  stnd  y0U  tampltt  «/  sar 
Ttd  comics,  doily  mnd  Sundoy 
togss  m  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG.  Manager 
87  WEST  39TH  ST..  NEW  YORK 


The  McClure  Method 

Our  fpaturei  are  sold  on  tbetr  Indirldoal 
merit. 

Snr  aerrire  mar  be  ordered  aingl;. 

THIS  MEANS; 

The  greateat  poaalble  variety  from  wblcb 
to  ehnow. 

The  auhmlttlng  of  each  feature  to  your 
own  editorial  judgment. 

The  opportunity  to  order  a  budget  con- 
alating  only  of  what  you  want. 

A  definite  reduction  from  lodlTldual  pricea 
on  hiidgeta. 

H'rite  us  for  samples  of  our  Bundap  Col¬ 
ored  comics,  daily  comics,  momen’s  featurss, 
bedtime  stories,  jlclton,  etc. 

The  McCkre  Newspaper  Syndicate 
120  WeM  32nd  St.  New  Yark 


Women’s  Features 


Ask  for  samples  of  the  following: 

Oliphant’s  daily  fashion  service. 
Rheta  Childe  Dorr’s  editorials.  Zoe 
Beckley’s  “Her  Side — and  His.” 
“Problems  of  Everygirl.” 

The  Evening  Mail  Syndicate 

203  Broadway  New  Yoris 


CIRCULATION  HOLDERS 

The  following  are  the  contributora  to  tbe 
Natloiuil  Editorial  Service  tbia  week, 
t'knrlen  F.  Thwina.  I.I..H..  Preaideiit. 

Weetom  ih-wrve  I’nlveralty. 

(  harlra  W.  Pepper,  Former  Trade  Ad 
Tiaor.  r.  S,  IleiMirtment  of  Slate. 
Kitlhnrlne  11.  Davin,  M.D., 

K*  rmerly  \.  Y.  t'ommlaahmer  of  rorrectlon. 
Patrick  fiallaaber.  Former  Eilllor,  Phil¬ 
ippine  Free  I'reaa. 

K.  K.  Kawakaml,  Author  “American- 
Jaianeiw-  Itelationa,*'  **Aaia  at  the  r)(M>r,'* 
etc. 

Wilfred  Sekoff.  t>>naul  for  Peru.  Bolivia 
and  t'oeta  Itica. 

Ilavid  l.nhla,  American  Ih-legate  to  the 
Intcriiath  nal  Innlllute  of  Agriculture, 
Write  or  spire  for  rales 

NATIONAL  EDITORIAL  SERVICE.  lac. 
225  Fifth  ATonna.  Now  York 


To  meet  present-day  paper  condi¬ 
tions 

HALF- PAGE  MATS 

For  "grafting"  to  tnaLs  of  local 
character,  advertising  or  otherwise. 
Feature,  Children’s,  and  Comic 
pages.  Sent  weekly,  e.  o.  w.,  or 
on  special  order. 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Kstablished  1899  BALTIMORE,  MD. 


AUTO  TRUCK  DELIVERY 
INCREASES  EFFICIENCY 


While  the  Operating  Cost  of  a  Single  Auto 
Is  Higher  Than  the  Upkeep  of  a  Team, 
It  Covers  Twice  the  Mileage  at  a  High¬ 
er  Rate  of  Speed. 

By  Joseph  P.  Barry. 

Circulation  Manager  for  the  ProrMcncc  Journal 
Co.,  Formerly  of  tie  Audit  Bureau  of  Circu¬ 
lations. 

There  are  still  some  publishers  who 
use  horse-drawn  vehicles  for  making 
their  deliveries.  Never  having  tried 
the  auto-truck  plan,  they  labor  under 
the  impression  that  it  is  a  luxury 
they  cannot  afford. 

When  speed  and  efficiency  are  consid¬ 
ered  there  can  be  no  argument  in  favor 
of  the  horse  team.  This  is  demon¬ 
strated  by  the  fact  that  practically  all 
the  big  department  stores,  markets,  and 
even  the  junk  merchants,  have  replaced 
their  teams  by  auto  truck.s.  More  than 
any  of  these  does  the  newspaper  need 
an  efficient  delivery  .service,  as  the 
speedy  transfer  of  the  news  to  the  pub¬ 
lic  is  the  very  keynote  of  its  existence. 
Slow  deliveries  mean  loss  of  circulation 
and  prestige. 

There  are  many  differences  of  opinion 
as  to  which  is  the  more  economical  in 
dollars  and  cents.  The  writer’s  experi¬ 
ence  is  that  a  newspaper  can  maintain 
an  auto  delivery  service  at  a  lower  cost 
than  hor.se  teams,  provided  the  autos 
are  properly  handled. 

The  depreciation  and  operating  ex¬ 
pense  of  one  auto  truck  are  undoubted¬ 
ly  greater  than  those  of  one  team,  but 
a  truck  can  accomplish  from  one  and 
one-half  to  five  times  as  much  as  a 
horse  team,  according  to  the  conditions 
under  which  it  is  u.sed,  and  it  is  here 
that  the  economy  can  be  effected. 

AI'TO  BEATS  THE  HORSE. 

We  can  make  all  the  deliveries  of  the 
Daily  Journal  and  also  of  the  Evening 
Bulletin  by  auto  truck  in  half  the  time 
which  was  formerly  taken  by  the  horse 
teams.  We  use  eight  half-ton  trucks 
In  place  of  twelve  horse  teams,  and  the 
former  actually  cost  us  le.ss  to  operate 
in  dollars  and  cents,  without  taking  into 
consideration  increased  efficiency,  which 
is  inestimable. 

Half-ton  trucks  are  f)cst  adapted  to 
the  requirements  of  the  average  news¬ 
paper,  and  these  can  be  purchased  at 
prices  ranging  from  $450  up. 

The  following  figures  compiled  from 
actual  records  by  the  writer  give  a  good 
idea  of  the  average  cost  of  operating 
one  1,000-pound  auto  truck.  The  fig¬ 
ures  are  based  on  8,700  miles  a  year, 
725  miles  a  month,  or  25  miles  a  day, 
the  truck,  fully  equipped,  co.sting  $720. 

FIXBII  ro.HTB. 

Ih-iim-iAtlon  ro-t  iif  tlrcn)  40  %..$2HS.OO 


<»n  InviwtnK-nt  nt  43.20 

Fir*’  InHirranoP  .  14.00 

IjHhility  InwiiriitM’**  .  140. (Ml 


Total  fluMl  <’«>stH  iMT  yoar  . I48.">.20 

Total  11x0*1  (’*»‘*tJ*  i>€r  *l«y  .  1.34 

Total  fix**!  oostH  por  mile  . .5  2  .V. 

(MIKKATINV;  (  (WTB. 

<ia<M)l<’iH’  10  m.  to  1  gal.  at  2.3  eenta.  .$200.10 

Oil— .">0  m  to  I  pint  at  .">  cent** .  8.70 

Keliewal  of  tlr<vt--2  a*’t«,  31x4  .  I.'>0.00 

Ik’palra  .  85.00 

K*’g1etration  an*!  plates  .  7.38 


Total  operating  coats  . $451.18 

Total  fixed  coats .  485.20 


T<it8l  coats  [ler  year  . $030.38 

Total  roata  per  day  .  2.. 50 

Total  costa  per  mile  . 10  l-5c 


These  figures  do  not  include  the  driv¬ 
er’s  wage  or  the  storage  expense,  as  it 
is  assumed  that  these  would  be  the 
same  as  for  the  horse  team.  The  flg- 


SAGINAW  NEWS  REJOICES 

Ten  Thousand  People  .Attended  Open¬ 
ing  of  Its  Fine  New  Home. 

The  Saginaw  (Mich.)  News  held  a 
one-day  school  of  journalism  a  few  days 
ago,  receiving  without  tuition  fees  ten 
thousand  men,  women,  and  children 
pupils,  pa.ssing  them  all  through  the 
business,  circulation,  press,  editorial, 
composing,  stereotyping,  and  telegraphic 
rooms,  and  graduating  the  entire  class 


in  the  Auditorium,  social  entertsunment, 
with  orchestral  music  and  dancing  be¬ 
ing  features  added  to  the  diplomas. 

All  this  was  accomplished  between  the 
hours  of  7  A.  M.  and  12  midnight,  the 
News  having  incidentally  built  itself  a 
new  three-story  cream  terra-cotta  fire¬ 
proof  Home  for  the  occasion,  the  formal 
opening  and  dedication  of  which  caused 
the  ten  thousand  to  'turn  out  without 
invitation  other  than  the  general  one 
given  in  the  News  columns. 

The  auditorium  occupies  the  entire 

urcs  are  based  on  an  average  of  25 
miles  per  day,  which  is  about  the  mini¬ 
mum  work  any  truck  would  be  called 
upon  to  do,  and  the  operating  cost  per 
mile  is  nece.ssarily  much  higher  than  it 
would  if  calculated  on  the  basis  of  a 
greater  mileage,  as  the  "fixed  costs’’ 
item  would  be  practically  the  same  for 
50  as  for  25  miles  a  day. 

In  Mie  writer’s  opinion,  horse-drawn 
delivery  under  the  most  favorable  con¬ 
ditions  is  only  50  per  cent,  efficient, 
against  100  per  cent,  for  auto  delivery. 
This  difference  in  efficiency  is  some¬ 
thing  .so  vital  to  publishers  that  it  can¬ 
not  be  measured  in  terms  of  dollars  and 
cents. 

Now  that  most  publishers  are  shaking 
themselves  loose  from  the  long-abused 
return  privilege,  the  fleet  auto  truck 
can  keep  the  dealers  and  newsboys  “fed” 
by  making  an  extra  trip  after  the  regu¬ 
lar  delivery  has  been  completed,  there¬ 
by  greatly  helping  to  keep  the  tran¬ 
sients  supplied. 

The  advertising  value  of  a  neat-look¬ 
ing  auto  truck  is  also  a  factor  to  be 
added  to  the  many  advantages  which  it 
has  over  the  horse  team. 


third  floor  of  the  building,  and  will  be 
u.sed  for  educational  and  recreative  pur- 
poses  for  the  newsboys  who  .serve  the 
paper  and  the  public.  It  is  a  great 
wide  chamber,  splendidly  lighted  anil 
well  ventilated,  and  shares  the  general 
characteristics  of  the  entire  building  as 
to  sanitary  and  other  appointments. 

This  new  home,  built  expressly  for 
the  newspaper  business  by  the  News  is 
a  beauty  in  appearance,  is  thoroughly 
adapted  to  the  purposes  to  which  it  is 
put,  and  in  appointments  and  equipment 


is  modern  to  the  last  detail.  The  open¬ 
ing  was  one  of  the  most  successful  and 
unique  events  in  the  city’s  history,  and 
the  parties  of  newspaper  men  who 
came  in  from  other  cities  were  loud  In 
their  praise. 

The  only  decorations  were  the  nu¬ 
merous  baskets  and  stands  of  flowers 
sent  by  the  public,  but  these  came 
in  sufficient  number  to  make  the 
whole  interior  look  as  though  .sot  for 
a  wedding  feast.  The  News  Is  one  of 
the  properties  of  the  Booth  Publishing 
Company.  Ralph  H.  Booth  is  president. 
E.  W.  Booth  and  C.  M.  Greenway,  vice- 
presidents,  and  A.  R.  Treanor,  editor 
and  manager. 


CIRCULATION  NOTE.S 
Newsies  of  Mt.  Clemens,  Mich.,  while 
not  a  bit  behind  their  brethren  In  Chi¬ 
cago  and  Milwaukee  In  the  matter  of 
energy,  are  more  polite,  according  to 
Jeremiah  Quinn,  the  Milwaukee  octo¬ 
genarian,  who  has  been  visiting  the 
Springs. 


Improvement  to  the  service  of  de¬ 
livery  by  the  (’leveland  (O.)  Pres.s  ha.s 
followed  the  introduction  of  high-speed 
automobile  trucks  for  distant  sub-.sta- 
tlon  deliveries  In  that  city.  Heretofore 
this  newspaper  has  been  using  wagons 
and  street  cars.  It  has  been  found  that 
In  order  to  make  for  speed,  cleanlinc.ss 
has  been  neglected.  Bundles  have  lieen 
thrown  from  the  vehicles,  sliding  along 
sidewalks,  and  often  spoiling  the  out¬ 
side  copies.  Eight  automobile  trucks 
now  supplant  this  method,  the  deliv¬ 
eries  are  quicker  and  the  service 
cleaner. 


SAGINAW  DAILY  NEWS’  NEW  HOME. 
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newspaper  activities  in  many  cities 

Various  Plans  and  Schemes  That  Are  Being  Employed  to  Build 
Circulation  and  Increase  Prestige. 


The  Chicago  He»'ai<l  has  just  OiK  Ucd 
a  Permanent  Land  and  Industrial  ex¬ 
hibition,  occupying  the  entire  second 
floor  of  the  Ashland  block.  The  list  of 
exhibitors  is  headed  by  the  United 
States  Government  Reclamation  Bu¬ 
reau,  and  includes  great  railway,  agri¬ 
cultural,  and  industrial  interests  repre¬ 
senting  nearly  every  State  in  the  Union. 
“Whether  the  visitor  desires  to  grow 
potatoes,  pecans,  or  pears  better  than 
his  neighbor,"  says  the  Herald,  "wheth¬ 
er  he  longs  after  Western  lands  or 
Blastern  commercial  openings,  after 
balmy  breezes  of  the  South,  or  the  brac¬ 
ing  climate  of  northwest  Canada,  seek¬ 
ing  support  for  self  or  family,  profitable 
investment,  or  some  new  reliable  way 
of  fear-freeing  the  future,  the  Chicago 
Herald  Permanent  Land  and  Industrial 
Bureau  has  much  to  offer  in  the  way 
of  suggestion  and  aid." 

The  Superior  (Wis.)  Telegram,  claim¬ 
ing  the  largest  Wisconsin  circulation 
outside  of  Milwaukee,  features  "Market 
Basket"  pages  on  Friday,  carrying  from 
seven  to  fourteen  columns  of  food-prod¬ 
ucts  advertising. 

The  Baltimore  Evening  News  solves 
the  question  of  making  Saturday’s  is¬ 
sue  a  revenue-earner  by  specializing  on 
automobile  advertising,  of  which  it  car¬ 
ries  a  great  volume.  The  issue  for  Sun¬ 
day  afternoon  specializes  in  department- 
store  advertising.  Thus  the  News,  a 
seven-day  evening  paper,  eliminates  "the 
Saturday  bogie,"  and  holds  a  goodly 
share  of  the  department-store  adverti.s- 
ing,  which  usually  goes  exclusively  to 
the  Sunday  morning  papers.  In  its  issue 
of  last  Sunday,  the  News  printed  a 
"Help  Wanted”  ad  for  a  local  candy 
manufacturer,  occupying  three  columns 
of  space.  The  advertiser  explained  the 
factory  conditions  under  which  em¬ 
ployees  worked,  and  called  for  150  young 
women  workera  Has  any  other  news¬ 
paper  printed  a  larger  single  classified 
ad? 

The  Dallas  (Tex.)  Dispatch,  publish¬ 
ed  by  A.  O.  Andersson,  issued  its  tenth 
anniversary  edition  on  September  20. 
The  edition  was  profusely  Illustrated 
and  contained  a  full  account  of  the  es¬ 
tablishment  and  remarkable  growth  of 
the  paper,  together  with  a  statement  of 
its  aims  and  purposes. 

More  than  the  usually  good  support 
by  daily  newspapers  in  Cleveland,  O., 
has  made  for  the  success  of  the  fall 
Style  Show  Week  conducted  by  the 
retail  ready-to-wear  stores  of  that  city. 
Liberal  advertising  on  the  part  of  the 
merchants  resulted  in  strong  editorial 
comment  from  several  paper.s,  while 
others  appointed  reporters  to  handle 
the  affair  throughout  the  week. 

For  the  first  time  in  the  history  of 
f’leveland,  O.,  newspaper  work,  a  di¬ 
rect  leased  wire  from  New  York  city 
will  run  into  Cleveland.  The  arrange¬ 
ment  has  been  made  by  the  Plain  Deal¬ 
er  in  conjunction  with  the  New  York 
World.  With  this  private  leased  wire 
better  material  will  be  available  to  the 
readers  of  northern  Ohio,  according  to 
Mr.  Vorpe,  acting  managing  editor.  The 
headquarters  of  the  new  leased  wire 
will  be  at  Room  1109,  Pulitzer  Build¬ 
ing.  w.  H.  Walters  will  be  in  charge  at 
that  point.  The  new  service  goes  into 
effect  October  1. 

The  New  York  Herald,  in  line  with 
other  improvements  in  its  Sunday  edi¬ 


tion,  is  to  issue  its  Fashion  Magazine 
as  a  weekly  instead  of  a  semi-monthly. 
The  announcement  is  made  that  there 
is  a  "waiting  list”  of  advertisers  who 
desire  to  use  space  in  this  supplement. 


One  newspaper  has  celebrated  its 
100th  anniversary  without  issuing  a  spe¬ 
cial  edition.  The  Doylestown  (Pa.) 
Democrat  decided  to  commemorate  its 
centenary  by  publishing  a  history  of  its 
long  life  in  book  form,  to  be  sold  to 
its  readers. 


In  staid  old  Quebec,  when  it  became 
known  that  war  was  the  programme  for 
the  Dominion,  the  Quebec  Telegraph,  of 
which  Mr.  Frank  Carrel  is  i)resident, 
outlined  an  unusual  war-time  pro¬ 
gramme.  Instead  of  retrenching,  it  was 
decided  to  expand;  to  spend  money  for 
advertising  and  installing  more  equip¬ 
ment,  and  to  get  a  larger  staff.  The 
unusual  policy  has  paid,  the  Telegram 
having  increased  its  circulation  and  ad¬ 
vertising. 

Recently  the  Telegram  bought  a  large 
order  of  paper  for  Government  print¬ 
ing,  and  for  paper  formerly  costing 
three  cenfs  a  pound  paid  twelve  cents. 
Some  publishers  in  Quebec  expressed 
the  opinion  that  this  .same  grade  of 
paper  would  soon  jump  to  sixteen  cents 
a  pound. 


Among  the  large  subscribers  to  the 
('anadian  war  loan  was  Sir  Hugh  Gra¬ 
ham,  of  the  Montreal  Star,  $100,000; 
Montreal  Gazette  Printing  Company, 
$50,000;  Riordon  Pulp  &  Paper  Com¬ 
pany,  $100,000. 


Ohio  Select  List  Met 
The  Ohio  Select  List  met  in  Colum¬ 
bus,  O.,  a  few  days  ago.  Twenty-two 
members  were  present,  and  also  Rob¬ 
ert  E.  Ward  from  Chicago,  and  W.  E. 
Jewett  from  the  New  York  office.  They 
di.scu.ssed  many  subjects,  including  ad¬ 
vertising  and  print  paper  at  consider¬ 
able  length.  They  also  listened  to  an 
address  on  “The  Space  Buyers’  Dilem¬ 
ma”  by  H.  H.  Hershey,  of  the  Peruna 
Company.  The  members  present  appre¬ 
ciated  it  so  thoroughly  they  ordered  a 
thousand  copies  printed  for  distribution. 
They  also  listened  to  an  informal  talk 
by  Mr.  Sloman,  of  the  Sloman  Adver¬ 
tising  Agency,  of  Dayton. 


To  Discuss  Paper  Supply 

At  a  meeting  of  the  paper  committee 
of  the  Canadian  Pre.ss  Association,  held 
in  Toronto  last  Friday,  it  was  decided, 
in  view  of  the  seriou.sness  of  the  sit¬ 
uation,  to  call  a  general  meeting  of 
newspaper  publishers  to  discuss  the 
whole  question  of  the  paper  supply.  A 
call  has  been  sent  to  all  daily  and  week¬ 
ly  publishers  in  (’anada  to  attend  two 
conferences  to  be  held  in  Toronto  on 
October  6. 


Pulp  Wood  in  Pennsylvania 
Large  quantities  of  basswood  are  be¬ 
ing  cut  in  the  hills  and  mountains  of 
Fayette  County,  Pa.,  and  are  being  ship¬ 
ped  to  New  England  paper  mills. 
Twenty-five  years  ago  the  basswood  in¬ 
dustry  occupied  a  large  number  of  men, 
the  wood  being  used  for  paper  mills 
nearby.  All  the  available  timber  was 
used,  but  recently  investigation  has 
shown  that  trees  large  enough  for  pulp 
have  grown  up. 


CANADA  NEWSPAPER  MEN 
JAILED  FOR  CONTEMPT 


Fines  Also  Imposed  Upon  Them  for  Con¬ 
necting  the  Bench  with  Grafting  — 

Dominion  Is  Stirred  hy  the  Incident 

and  Prisoners  Have  Been  Released 

Under  Writ  of  Habeas  Corpus. 

Toronto.  September  25. — Not  in  many 
years  has  Canadian  newspaperdom 
been  treated  to  .such  a  .sensation  as 
that  created  last  Saturday  in  Winnipeg, 
when  Judge  Galt,  who  has  been  con¬ 
ducting  a  commission  of  inquiry  into 
alleged  iregularities  in  connection  with 
the  erection  of  the  Manitoba  Agricul¬ 
tural  College,  sentenced  four  well- 
known  newspaper  men  to  fines  and  im¬ 
prisonment  for  contempt  of  court. 

The  incident  has  aroused  ihe  gM'a’est 
interest  not  only  in  newspapei  circles 
but  throughout  the  whole  Dominion, 
and  political  feeling  runs  high,  'fhe 
immediate  cause  of  the  affair  was  the 
action  of  the  Hon.  Robert  Roger.s,  Min¬ 
ister  of  Public  Works,  in  condemning 
Judge  Galt  for  undertaking  the  work 
of  Commissioner,  maintaining  that  the 
law  of  Canada  prohibited  judges  from 
pto'forming  such  services.  Mr.  Rogers 
preferred  this  accu.sation  after  he  had 
been  on  the  witness  stand,  and  suggest¬ 
ed  openly  that  in  accepting  a  fee,  for 
his  work  as  Commissioner,  Juil.ge  Galt 
was  grafting. 

EDITORS  CHAROliTI  GRAFTlNfi. 

The  following  day,  the  Winnipeg 
Telegram,  which  is  rejuitedly  controlled 
by  Mr.  Rogers,  came  out  with  a  highly 
colored  account  of  the  proceedings,  m- 
der  the  heading,  “Judges  Who  Accqit 
Pay  for  Outside  Commissions  Arc 
‘Grafters,’”  and  made  a  bitter  att.ic’t 
on  the  Commissioner.  At  the  same 
time,  the  Winnipeg  Saturday  Post, 
edited  by  Knox  Magee,  made  a.  similar 
attack  on  the  Judge. 

On  Saturday  morning  Edward  Beck, 
(liitor  of  the  Telegram;  B.  R.  Deacon, 
news  editor,  and  Stanley  Beck,  report¬ 
er,  with  Knox  Magee,  were  s'llipumaed 
to  appear  before  the  Commission  to  an- 
sw'er  for  their  respective  utt,.  ranees. 
Edward  Beck  refused  to  be  sworn  or 
to  give  evidence,  and  was  promptly 
sentenced  to  ong  month’s  imprisonment 
in  the  common  jail  and  to  pay  a  fine 
of  $500.  Mr.  Deacon  was  sworn  and 
testified  that  the  article  in  question 
came  to  him  from  Mr.  Beck  and  was 
inserted  in  due  course.  He  was  there¬ 
upon  sentenced  to  jail  for*  two  weeks 
and  a  fine  of  $100  was  imposed.  Then 
the  reporter  took  the  oath  and  admitted 
that  he  had  supplied  the  information 
on  which  the  article  was  based.  Knox 
Magee,  protesting  that  the  tribunal  had 
‘no  authority  to  punish  hinii,  was  sen¬ 
tenced  to  a  month  in  jail  and  a  fine  of 
$500. 

The  four  newspaper  men  were  taken 
to  the  Winnipeg  jail,  but  were  relea.sed 
within  a  few  hours.  An  application  for 
a  writ  of  habeus  corpus  was  made  to 
.ludgc  Haggart,  of  the  Court  of  Appeals, 
and  granted.  The  writ  was  made  re¬ 
turnable  next  Saturday,  when  the 
Crown  will  apjiear  to  argue  the  legality 
of  Judge  Galt’s  commitment. 


Libel  Suits  Bring  Staff  Changes 
The  Dubuque  (Iowa)  Telegraph-Her¬ 
ald  has  been  sued  for  libel  by  a  local 
attorney.  The  jtaiier  has  been  forced  to 
defend  three  libel  .suits  within  a  few 
years,  and  it  is  said  that  with  each  ver¬ 
dict  has  come  a  change  of  editors  of 
the  paper. 


Originality  threatens  the  security  of 
reactionaries.  Wi.sdom  exposes  folly. 


BOOKS  FOR  THE  SEASON 


Fall  Number  of  The  New  York 
Times  Review  of  Books,  Sunday, 
October  8th,  will  contain  a  list  of 
five  hundred  new  books  from  which 
readers  may  make  their  selections 
for  additions  to  their  libraries.  A 
brief  description  of  contents  of 
each  will  be  attached.  Complete 
bibliography  of  the  war,  descrip¬ 
tions  of  new  literary  movements, 
and  news  of  authors  and  publishers. 


Ton  MUST  Use  the 

LOS  ANGELES 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 
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$45,000 


Was  tlis  IniToase  you  made  In  our  Detroit 
business  diirliiK  the  past  few  months,"  said  a 
national  advertiser  using  Free  Press  columns, 
a  few  da.vs  ago.  i 

L't  The  Free  Press  carry  your  Detroit 
message. 

(Fte  Detroit  Jfree  5refi£( 

"UicMgan’i  Oreatest  K  evitpaper." 

VERREE  A  )  Fertifo  (  '*rkJ** 
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America. 
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ATTRAaiVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Fht'Bed  Pressei 
RqJaced  by  Scott  Web  Presses 

T«a-paa*  .p****  pn***  hem  ^P*  *  4. 6,  8  ar  10 
7  oelaM  paper  al  $000  par  Iim. 
Twamrpapa  praa  prinlr  4.  6,  8.  10  or  12 
papa  7  '~*^"**"  popart  al  4500  par  hoar. 

Smtd  ftf  fiadttt  tnformaMtn 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Keen  Publishers  Everywhere 

Are  Buying  Electric 
Bulletin  Machines. 

Tkey  have  written  tu  letters  giv¬ 
ing  their  opinions.  They  make 
interesting  reading.  We  wish  we 
could  send  them  to  you  complete. 

Some  of  the  letters  are  in  our 
New  Illustrated  Catalogue.  Why  not 
let  us  send  you  one? 


National  Electric  Bulletin  Corp. 

New  London,  Conn 


C  Special  representatives  know  that 
the  greater  the  variety  and  volume  of 
local  business  their  papers  carry,  the 
higher  the  value  of  the  papers  to  the 
national  advertiser. 

Q  Many  special  representatives  who 
know  through  years  of  observation 
recommend 

AD  ART  SERVICE 

212  ProM  Bldg.  Cloveland,  O. 

to  all  papers  on  their  lists. 


Having  the  confidence 

of  its 

readers 

DETROIT  SATURDAY 

NIGHT 

produces  sure  results. 

G.  LOGAN  PAYNE 

CO. 

New  York  Chicago  Boston 

Detroit 

Now  More  Than 

70,000 

The  Sunday  Item 

New  Orleans,  La. 
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PROVIDING  FOR  NEWS¬ 
PAPER  DEPRECIATION 

{Concluded  from  page  8) 

I  call  this  the  insurance  method,  be¬ 
cause  1  don’t  know  of  any  other  name. 
The  theory  of  the  annuity  method  be¬ 
came  so  popular  in  England  that  insur¬ 
ance  companies  issued  a  special  policy 
by  which  they  undertook  to  hand  you  a 
check  for  so  many  dollars  at  the  end  of 
any  specified  time.  It  was  an  ideal 
policy  from  the  insurance  companies’ 
standpoint.  There  was  no  element  of 
risk  at  all,  as  everything  could  be  work¬ 
ed  out  on  an  actuarial  basis.  The  party 
insuring  placed  the  value  on  the  ma- 
chtnery  and  set  the  number  of  yeara 
The  underwriting  company  quoted  the 
rate  accordingly.  When  this  policy  was 
first  issued  it  had  the  support  of  all  the 
banking  houses.  It  was  featured  in  pros¬ 
pectuses,  and  increased  the  attractive¬ 
ness  of  machinery  as  security  for  bond 
issues.  The  insurance  companies  went 
further  and  issued  a  policy  whereby  they 
agreed  to  take  the  machinery  at  an 
agreed  amount  at  the  expiration  of,  say, 
twenty  years,  and  give  you  a  check  for 
the  difference.  This  system  is,  or  course, 
ideal,  and  even  better  than  the  annuity 
plan,  because  you  stand  no  risk  ot  se¬ 
curities  depreciating  or  making  mistakes 
in  investments,  but  it  is  expensive  and 
it  throws  an  even  charge  on  every  year. 

The  plan  I  strongly  advocate  for 
newspapers  is  a  con>bination  of  the  ’’in¬ 
surance  and  diminishing  system,”  but 
instead  of  making  the  first  years  bear 
the  greatest  chargre,  as  in  the  diminish- 
ing-balance  plan,  1  reverse  the  figures 
and  make  the  last  years  bear  the  great¬ 
est  expense.  Consider  also  the  fact  that 
your  machinery  has  three  distinct 
values:  (a)  Its  cost  price;  (b)  its  effi¬ 
ciency  price  or  value,  and  (c)  its  worth 
as  scrap. 

Taking  the  case  above  referred  to, 
where  your  press  cost  originally  850,000. 
I  would  reserve  for  the  replacement  of 
your  press  la  the  following  way: 


(o. )  Cost  price  .  f 50,000 

(6.)  EfBclency  Talue  .  35,000 

(c.)  Scrap  T«lue  .  10,000 


I  would  make  provisions  for  replace¬ 
ment  as  follows: 

Insurance  policy  No.  1  for  $15,000,  or 
the  difference  between  its  original  cost 
price  and  its  efficiency  value  ($50,000, 
less  $85,000,  i.  e.,  $15,000). 

Policy  No.  2  for  50  per  cent,  of  the 
difference  between  the  efficiency  value 
and  the  scrap  value,  or  50  per  cent,  of 
$25,000,  1.  e.,  $12,500. 

SIMPLICITY  OF  THE  PLAN. 

The  diminishing  balance  method,  with 
figures  reversed,  causing  the  first  year 
to  bear  the  smallest  amount  and  the 
last  year  the  largest,  will  take  care  of 
the  remaining  $12,500.  If  this  system  is 
employed,  at  the  end  of  twenty  years 


you  will  have: 

(1.)  Check  on  Policy  No.  1  for .  $15,000 

(2.)  Check  on  Policy  No.  2  for .  12.500 

(3.)  Rederre  created  on  hooka  .  12. .500 

(4.)  Scrap  Talue  of  machinery  .  10,000 


Total  .  $50,000 


Probably  the  reserve  that  you  have 
created  on  the  books  of  the  company 
will  not  be  represented  by  cash  assets, 
but  still  you  will  have  $27,500  ca-sh 
handed  you  by  the  insurance  companies, 
and  if  your  calculations  are  correct,  you 
con  get  a  further  $10,000  cash  for  your 
old  press,  which  will  give  you  ample 
funds  with  which  to  buy  a  new  press 
without  going  to  your  bankers  or  in  any 
way  straining  the  finances  of  your  com¬ 
pany.  Also  the  later  years,  which  logl- 
ccdly  will  be  more  prosperous  than  the 
first,  have  borne  a  larger  charge.  If  you 
cannot  get  your  local  insurance  agent  to 


give  you  this  policy,  have  him  com¬ 
municate  with  any  Lloyd’s  agent  in  Chi¬ 
cago  or  New  York,  and  they  will  write 
it  for  you.  The  cost  will  be  consider¬ 
ably  less  than  the  amount  you  would 
write  off  each  year  under  the  straight- 
line  system,  and  you  will  not  have  paid 
in  $27,500  cash  in  the  twenty  years. 
This  is  the  most  indirect  method  of  re¬ 
serving,  but  you  will  invariably  find  that 
the  most  indirect  method  is  the  best — 
any  student  of  economics  will  confirm 
this  statement. 


BILL  POSTERS  TAKE  APPEAL 


Will  Fight  Far-Reaching  Decision  Made 
hy  Judge  Landis. 

Washington,  September  26. — An  ap¬ 
peal  to  the  Supreme  Court  has  been 
taken  by  the  Associated  Bill  Posters 
and  Distributors  of  the  United  States 
and  Canada,  against  the  decree  entered 
against  them  in  the  District  Court  ot 
the  United  States  for  the  northern  dis¬ 
trict  of  Illinois. 

The  case  against  the  Associated  Bill 
Posters  was  brought  by  the  Govern¬ 
ment,  and,  as  the  Government  won  its 
case,  the  Bill  Posters  were  permanent¬ 
ly  enjoined  and  restrained  from  enter¬ 
ing  into  any  combination  or  conspiracy 
to  restrain  trade  and  commerce  in  pos¬ 
ters  and  by  similar  means  or  devices. 

The  decision  of  the  Illinois  Court  is 
far-reaching  and  materially  affects 
those  interested  in  advertising.  In  the 
natural  course  of  events  it  will  take 
several  months  before  the  Supreme 
Court  can  hear  the  case,  and  may  be 
many  weeks  after  that  before  a  decision 
is  reached. 


Howard  Interviews  Lloyd-George 
Koy  W.  Howard,  president  of  the 
United  Press,  cables  to  the  newspaper 
clients  of  that  organisation  a  notable 
interview  with  Lloyd-George.  The  New 
York  papers  of  yesterday  featured  the 
interview.  It  presents  to  the  Ameri¬ 
can  people  the  views  of  the  British 
statesman  on  the  attitude  of  the  Allies 
on  the  subject  of  peace  proposals,  and 
ranks  in  importance  with  the  most 
noteworthy  utterances  of  public  men  in 
recent  times.  President  Howard  has 
again  demonstrated  that  he  is  a  jour¬ 
nalist  and  news-getter,  of  the  first  order. 


Out  After  New  Business 

P.  C.  Eastment,  vice-president  and 
manager  of  the  McClure  Newspaper 
Syndicate,  has  started  on  an  extended 
trip  through  the  Northwest  and  Pacific 
Coast  and  will  cover  all  of  the  prin¬ 
cipal  cities  between  Chicago,  Vancou¬ 
ver,  and  Los  Angeles.  E.  J.  Parker  is 
covering  the  South,  and  C.  V.  McAdam 
the  Middle  West,  also  in  the  interests 
of  the  syndicate. 


Horace  White’s  Will 
The  will  of  the  late  Horace  White, 
once  president  of  the  New  York  Eve¬ 
ning  Post  Company,  leaves  the  bulk  of 
his  estate  to  his  three  daughters.  They 
will  receive  $50,000  each  and  one-third 
of  the  residuary  estate.  The  will  was 
filed  for  probate  yesterday. 


Pittsburgh  Papers  Standardize  Pages 
Members  of  the  Pittsburgh  Publish¬ 
ers’  Association  have  decided  to  reduce 
their  columns  from  13  to  12%  ems,  the 
same  to  take  effect  in  the  morning  pa¬ 
pers  on  January  1,  and  in  the  after¬ 
noon  papers  on  January  2. 


The  only  time  you  need  begin  to 
worry  is  when  you  hear  nothing  but 
kind  things  about  yourself. 


WANT  MILLS  TO  WORK  St  \DAYS 


Federal  Commission  Tries  to  Cci  Union  to 

Make  an  Exception  to  Relieve  Situation. 

Washington,  September  28.  Officials 
of  the  Federal  Trade  Commis.^ion  have 
not  given  up  efforts  to  get  the  news 
print  paper  mills  to  operate  b’undays, 
whereby  making  the  supply  of  white 
paper  more  plentiful,  notwitli  itanding 
the  statement  of  the  News  Print  Manu- 
facturers  Association  that  the  proposi¬ 
tion  was  not  feasible.  The  officers  ot 
the  Commission  are  in  daily  communi¬ 
cation  with  the  paper  interestw  and  are 
exercising  every  effort  to  relieve  the 
situation.  The  report  of  the  Commis¬ 
sion  will  probably  be  made  October  14. 
The  Washington  end  of  the  report  Is 
practically  in  readiness,  but  Commis¬ 
sioner  Parry,  who  is  now  on  the  Pacific 
Coast  making  investigations  into  the 
paper  industries  there,  will  not  return 
to  Washington  for  ten  days  or  two 
weeks,  thus  delaying  the  report  until 
the  date  mentioned.  It  is  not  believed 
here  that  the  report  will  materially  af¬ 
fect  the  print  paper  conditions,  but  will 
give  much  valuable  data  that  will  tend, 
in  the  end,  to  relieve  the  situation.  Com¬ 
missioner  Parry  will  probably  be  able 
to  affirm  or  deny  the  report  tliat  valu¬ 
able  print  paper-making  timber  has 
been  recently  discovered  in  the  north¬ 
west  sections  of  the  United  States  and 
Alaska.  Labor  unions  as  a  collective 
organization  are  opposed  to  Sunday 
operations,  but  the  Federal  Trade  Com¬ 
mission  is  trying  to  make  an  excep¬ 
tion  in  this  instance,  pointing  out  the 
urgent  need  for  relief  of  the  present 
paper  famine. 


CUBAN  GOVERNMENT’S  Pi.AN 


Pleased  with  Results  Through  Evening 
Post,  Will  Continue  Advertising. 

That  advertising  c-an  be  succe.ssfully 
applied  to  a  nation’s  government  was 
demonstrated  when  the  Cuban  C.ovcrn- 
ment  contracted  for  several  thousand 
dollars’  worth  of  space  in  the  New  York 
Evening  Post  throughout  a  period  of 
three  months  early  in  the  present  year. 
This  was  the  first  campaigm  of  publicity 
through  paid  advertising  in  newspapers 
ever  placed  by  a  foreign  government  in 
the  United  States.  Prior  to  last  Janu¬ 
ary,  there  had  been  only  a  few  instances 
of  .single  advertisements  of  this  class 
published  to  meet  particular  conditions 
at  the  time. 

The  campaign  conducted  by  Cuba  in 
the  New  York  Evening  Post  is  the  first 
concerted  effort  to  attract  American.s 
by  a  continuous  campaign  of  adverti.s- 
ing  in  a  national  newspaper. 

That  this  initial  propaganda  wa.s  pro¬ 
ductive  is  evidenced  by  the  fact  that  the 
Cuban  Government  has  contracted  for 
a  double-page  single  announcement  in 
New  York. 


As  to  the  Philadelphia  Pre.«s 
In  spite  of  denials  in  other  quarter.^, 
reports  come  to  The  Editor  and  I’i'b- 
LiSHER  from  trustworthy  sources  in 
Pittsburgh  to  the  effect  that  the  .sale  of 
the  controlling  interest  in  the  Phila¬ 
delphia  Press  will  be  concluded  within 
a  week.  Two  different  parties  are  fi.ir- 
uring  on  buying  the  Press,  according 
to  this  report. 


Paul  E.  Wilkes,  business  manager  of 
the  Georgian,  Atlanta,  has  resigned  to 
become  sales  manager  for  the  G.  h’. 
Willis  Co.,  distributors  for  Tanlac. 
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TIPS  FOR  DEALERS  IN  NEWSPAPER  EQUIPMENT  SITUATIONS  WANTED 


New  Concerns  and  Old  That  Are  or  Will  Be  in  the  Market  for 

Supplies. 


Ni;W  INCORPORATIONS 

New  YOhk  CiXY^Walter  B.  Stark  and 
Christie,  Inc.;  capital  ;stock,  $5,000; 
jjeneral  advertising  business;  directors, 
Walter  U-  Start,  William  S.  Christie, 
and  Helm  M.  Stark,  all  of  New  York 
city. 

New  York  City — Rogers  Publicity 
Bureau  Inc.;  capital  stock,  $10,000; 
general  advertising  and  publicity  busi¬ 
ness,  n.anufacture  articles,  and  useful 
commouities;  directors,  George  J. 
Byrne,  J.  C.  Mars,  and  Cosmo  Bellew, 
all  of  New  York  city. 

New  York  City — The  Direct  Adver¬ 
tising  Association,  Inc.;  capital  s*ock, 
$5,000;  general  advertising  business, 
directors,  Edwin  E.  Carpenter,  Frank 
Evans,  and  L.  Schreiber,  all  of  New 
York  city. 

Ei'i'VviLLE,  N.  Y. — Jewelry  Trade  Pub¬ 
lication  Company,  Inc.;  capital  stock,  ' 
$37,500;  print  and  publish  trade  papers 
of  interest  to  the  jewelry  business  and 
kindred  trades;  directors,  Arthur  W. 
Britton,  Samuel  B.  Howard,  and  E.  H. 
Gunther,  all  of  Now  York  city. 

Bi  KFAbo — R.  H.  Connor  &  Co..  Inc  ; 
capital  stock,  $25,000;  printing  liasi-  ■ 
ness;  directors,  Julia  Connor,  Henrv  W. 
Hilliard,  and  Willard  W.  Sapperston, 
all  of  Buffalo. 

New  York  City — The  Grange  Press,  . 
Inc.;  capital  stock,  $5,000;  general  busi¬ 
ness  of  printers  and  lithographers;  di¬ 
rectors,  Harold  C.  Whitman,  of  East 
Orange,  N.  J. ;  Albert  1).  Martin,  of 
Huntington,  and  Robert  E.  De  Groff,  of 
New  York  city. 

New  Y’ork  City — Johns  Stereotype  & 
Electrotype  Company,  Inc.;  capital 
stock,  $4,000;  general  engraving,  pho¬ 
to-engraving,  mat  work,  and  stereotyp¬ 
ing;  directors,  John  M.  Gavrish,  John 
M.  Dochnahl,  and  Isidore  Zimmer,  all 
of  New  York  city. 

('mcAGO — The  Shepherd’s  Journal 
I’ulilishing  Company;  capital,  $30,000; 
to  conduct  a  printing  and  publishing 
business. 

Brooklyn,  N.  Y. — The  Keystone 
Bindery  Company,  to  conduct  a  pub¬ 
lishing,  printing,  and  stationery  busi¬ 
ness.  The  company  is  capitalized  for 
$10,000.  The  incorporators  are  A.  Cour- 
bald,  J.  and  B.  Kasazian,  1716  66th 
Street,  Brookiyn. 

New  York  City — The  Wiiliam  Jerome 
Publishing  Corporation;  capitalized  at 
$5,000;  incorporators,  D.  F.  O’Brien, 
J.  Troup,  W.  J.  Flannery,  of  360  River¬ 
side  Drive. 


CHANGES  IN  INTEREST 

Mahanoy  City,  Pa. — J.  H.  Kerschner, 
for  some  years  past  editor  and  proprie¬ 
tor  of  the  Mahanoy  City  Tribune,  has 
purchased  the  Mahanoy  City  Daily 
American. 

Thompson  Falls,  Mont. — H.  C.  Aus¬ 
tin  and  John  J.  Clyde  have  purchased 
the  Ledger. 

Bradley,  S.  D. — The  Globe  has  been 
purchased  by  W.  H.  Dudley. 

Glascww,  Ky. — The  Edmonton  News 
plant  was  sold  this  week  to  R.  T.  Mil¬ 
ler  and  his  son,  C.  Haskell  Miller,  of 
New  Albany,  Ind. 

Florence,  S.  C. — The  Daily  Times 
has  reverted  to  the  ownership  of  Hart¬ 
well  M.  Ayer,  its  former  owner.  He 
secured  it  from  James  M.  Evans,  who 
bought  it  from  Ayer  several  years  ago. 

I.EUAL,  NOTICE. 

The  Aiiouiil  Meeting  of  the  Stockliohlers  of 
tlie  Dahl  Maniifncturlng  Company  will  be  hel,1 
at  the  Conipany’a  factory,  841  E.  I.'iflth  Street, 
in  the  Iloroiigh  of  the  Bronx,  New  York  City,  on 
tile  10th  ilay  of  OetotK’r,  1010,  at  8  o’clock  I’.  M., 
for  the  election  of  Directors  and  Inaiiectors  of 
Klectioii  for  the  ensuing  year. 

CAUL  .M.  MCIIOLSON,  Secretary. 


FOR  SALE 


Advertisementt  under  thU  elntH/leaHon,  fifteen 
eente  per  line,  eaoh  imertion.  Count  ein 
tcorde  to  the  tine. 

FOR  SALE — Complete  newapaper  printing 
plant.  Four-  and  eight-page  wehb  press;  two 
splendid  llnotyiK“s;  complete  stereotype  and 
other  eiinipment.  Ready  for  proilnclng  paper  on 
an  hour's  notice;  good  news  service  available, 
city  7.">,00(),  most  rapidly  growing  In  Texas. 
Best  opportuult.v  anywher*'  in  the  Uniteil  Stab’s 
to-day.  InventorlcB  $20,0(10 ;  can  make  g<ioil  terms 
and  close  prh'e,  and  have  satisfactory  reanon  for 
selling.  Addrins  Wyche  Clreer.  care  Cone, 
I.orensen  &  Womiman,  Brunswick  Bldg.,  New 
York  City. 


PUBLISHERS’  NOTICE 


Carroll  Addresses  Sales  Convention 

The  Welch  Grape  Juice  Company 
conducted  an  enthusia.stlc  and  interest¬ 
ing  two  days’  sales  convention  at  the 
general  office,  Westfield,  N.  Y.,  last 
week.  The  branch  managers  and  sales¬ 
men  from  p.ll  over  the  United  States  and 
Canada  were  called  in  for  general  con¬ 
ference  and  discussion  of  the  work 
for  1917.  Addresses  wore  made 
l>y  E.  T.  Welch,  G.  M.  Lauck,  W.  A. 
Carlin,  J.  P.  Duffin,  and  others  of  the 
Welch  organization;  F'.  W.  Kurtz  and 
W.  N.  Gerdine,  of  N.  W.  Ayer  &  Son, 
and  Dan  A.  Carroll,  the  special  news- 
Iiaper  advertising  representative  of 
New  York.  Mr.  Carroll  spoke  on  “News¬ 
paper  Advertising  as  a  Selling  Force.’’ 


Advertisements  under  this  classification,  ten 
Cents  per  line,  each  insertion.  Count  sin 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FBEB. 

AUVEKTlSlNtJ  MAiN. — Young  man,  twenty, 
three  years’  experience  in  special  advertising 
agency.  Desires  positiun  in  newspaper,  agency 
or  large  I’oncern  where  ability  Is  recognised. 
Can  attend  to  all  details  in  an  advertising 
oUcc.  Able  typist,  with  fair  knowledge  of  sten¬ 
ography.  Kxcellent  recommendations  from  ad¬ 
vertising  men.  Address  M.  3054,  care  Edi¬ 
tor  and  Publisher. 

ADV’ER’tTsIXG  and  BU8LNESS~\IANAGF.R, 
twelve  years’  executive  experience  on  leading 
dallies,  expert  copy  writer  and  solicitor,  wants 
Kastern  situation.  Knows  mechanical  end  thor¬ 
oughly.  Address  AI.  3004,  care  Editor  and 
Publisher. 

ADVERTISING  SOLICITOR— Erperlelieed  in 
the  iNew  York  and  foreign  fleld  seeks  permanent 
connection  where  bard  work,  initiative,  and  the 
aiblllty  to  get  results  will  be  appreciated  and 
rewarded.  Aihlress  W.  L.  Fearns,  229  W.  129Ui 

St.,  Neiw  York. _ 

ADVERTlSlING  SOUCITOR  AND  AD 
WiRITER  with  seven  years’  experience  on  East¬ 
ern  Metropolitan  dally  would  like  to  obtain  po¬ 
sition  on  newspaper  in  Mlssonri,  Arkansas,  or 
Oklahoma  immediately.  Can  furnisb  referencea 
as  to  what  I  have  done,  and  as  to  honesty. 
Moderate  salary  to  start.  Address  M.  3063, 

care  Editor  and  Publisher. _ 

OIRCUiEVTlON  MANAOE®  now  employed  as 
circulation  manager  and  assistant  to  publisher, 
in  city  of  one  bnndred  thousand,  desires  change 
for  good  reasons.  In  three  years  have  made 
woiHlerful  record ;  net  paid  circnlatlon  and  cash 
receipts  Increased  75%.  Economic  methods.  No 
bluffer,  but  good  live  hustler;  31  yean  of  age; 
married ;  over  twelve  years’  experience  on  both 
morning  and  evening  dallies.  Best  of  references 
liosalble  from  present  and  past  publlsberg.  Gladly 
arrange  for  interview.  Addresa  M.  3089,  care 
Killtor  and  Pulillsher. 

OIRCDIATIONTiANAGER  with  over  12  years’ 
successful  exiperlence  on  one  of  the  country’s 
greatest  dally  and  Sunday  advertising  mediums 
would  like  to  connect  in  city  of  230.000  or  more 
as  business  manager.  Can  tioth  make  and  save 
for  some  publisher  whose  business  office  has  got 
into  a  rut,  and  requires  reorganization.  Afarried, 
no  bad  habits,  can  furnish  .4-1  references.  Sat¬ 
isfied  with  moderate  salary  until  ability  has 
been  demonstrated.  Address  A.  B.  C.,  care 
Editor  and  Publisher. 


NEW  ENTERPRISES 
Sayville,  L.  I. — The  Press  is  a  new 
weekly,  with  Victor  R.  von  WaKuar  In 
editorial  ebarga. 


The  Editor  and  Pnbllaher  maintains 
sn  pffleient  corps  of  paid  correspondents  at  the 
following  Important  trade  centres:  Boston.  Phlls- 
delpbla,  Detroit,  Cleveland.  Pittsbnrgb,  Cincin¬ 
nati.  Detroit.  St.  Ixiuls.  Chicago,  Atlanta,  New 
Orleans,  Dallas,  Indianapolis.  Washington.  Balti¬ 
more,  and  San  Francisco.  Other  correapondenta 
will  be  added  from  time  to  time.  Advertisers 
and  newspaper  men  will  find  a  ready  market  for 
stories  of  advertising  achievements,  news  beats, 
etc.,  by  addressing  the  main  office,  1117  World 
Building.  New  York  City. 

Branch  offices  are  located  as  follows :  Chicago, 
Herald  Biiildlng,  163  W.  Wnshlngton  St..  Cbas. 
H.  May.  Mgr,,  'Phone  Franklin  44 ;  San  Fran- 
elseo.  742  Market  St.,  K.  J.  Bldwell,  manager, 
'phone  Kearney  2121. 

The  Editor  and  Pnbllaher  page  contains 
672  agate  lines,  168  on  four.  Columns  are  13 
picas  wide  and  twelve  inches  deep. 

Advertising  Rate  ia  25c.  an  agate  line,  $100 
a  page.  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  classlflea- 
tiun  will  be  charged  as  follows:  For  Sale  and  . 
Help  Wanted,  fifteen  cents  a  line;  Busineaa  Op¬ 
portunity  and  Miscellaneout.  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line.  For  those  unem¬ 
ployed  a  fifty-word  or  eight-line  advertisement 
will  be  published  two  times  FREE. 

Readers  are  urged  to  hare  tbe  paper  mailed  to 
the  home  address.  This  will  Insure  prompt  de¬ 
livery. 

The  Editor  and  Pablisher  sella  regnlarly 
at  10c.  a  copy.  $2.00  per  year  In  tbe  United 
States  and  Colonial  Posaesslons.  $2.50  in  Can¬ 
ada  and  $3.00  foreign,  and  la  on  sale  each  week 
at  tbe  following  news  stands: 

New  York — World  Building,  Tribune  Building. 
Park  Row  Building,  140  Nassau  Street,  Man¬ 
ning’s  (opposite  the  World  Building),  33  Park 
Row;  Tbe  Woolwortb  Building,  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Suitway ;  Brentano’s  Book  Store. 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack’s,  Macy’s  corner,  at  Tblrty-fonrth  8L  en¬ 
trance. 

Baltimore — B.  K.  EMwards,  American  Bolldlng. 

Philadelphia — E  O.  Kan,  7tb  and  Chestnut 
Streets ;  Wm,  Sobel,  Bulletin  Bnildlng  News 
Stand. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davit  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Trenls,  511  Four 
teenth  Street,  N.  W.,  Riggs  Bldg.,  News  Stand. 

Chicago — Powner's  Book  Store,  87  N.  Clark 
Street;  Post  Office  Newt  Co.,  Monroe  Street; 
Cbaa.  Levy  Clrc.  Co.,  37  N.  Fifth  Avinee. 

Cleveland — Behroeder’a  News  Store,  tapsrisc 
Street,  oppoelte  Poet  OStee;  Solemea  News  Oe., 
1111  Walnot  Street. 

Detroit — SetoaeB  Msers  Oe.,  SS  laneS  BC.  W. 

- -  1  »Si  I* 


GtROULAnON  S.VI>ES  .MANAGER— The  get¬ 
ting  of  new  siilxiorlbera  for  your  newspaper, 
whetlier  dally  or  Sunday,  morning  or  evening, 
la  up  to  your  circulation  manager,  but  your 
circulation  can  lie  laTmunently  built  up  only 
through  your  eilltorial  deiwrtment.  Your  Ctr- 
oulatlon  Sales  Manager  should  be  a  past  master 
In  Intixxluctory  methods,  with  ability  to  con¬ 
serve  the  liiislness  of  new  subscribers  Impressed 
with  tbe  activities  of  that  department.  I  claim 
for  myself  that  distinction,  and  would  like  to 
get  in  touch  with  the  B.  M.  wIk>  Is  not  entirely 
satisfied  with  bis  elroiilatlon  deimrtraent.  Over 
ten  years’  experience  on  one  of  the  greatest 
newspapers  in  tlie  country.  Able,  where  neces¬ 
sary,  to  ix’coiistruot  from  the  ground  up.  Have 
no  Iwd  haiilts.  best  of  reiferencca.  Prefer  straight 
salary,  but  will  work  on  salary  and  eoramission. 
Addre.s  J.  R.  D,,  care  Eilltor  ami  Piih'lsher. 

EDITORIAL  WRITER. — Seven  years  with 
eastern  Republican  dally  of  75.000  circulation. 
Ki'cn  news  sense  and  wide  range,  from  light 
paragraphs  to  political  leaders.  Highest  per¬ 
sonal  endorsements.  Slentlon  No.  9005,  Fcr- 
nald’s  Exchange,  Inc..  Springfield.  Mass. 


EXPERIENCED  NEWSPAPERMAN.— TY)  a 
in(>er  requiring  the  services  of  an  Intelligent 
and  experienced  Newspaperman,  I  offer  my  ap- 
plieation.  Can  handle  divisions  of  newspaper 
work,  thoroughly,  competently,  and  can  put  a 
"tninch’’  In  evefy  story.  Solicit  Interviews. 
Box  M.  3052,  care  Editor  and  Publisher. 


EDI'TOR  .4.ND  BUSINESS  MANAGER— De¬ 
sire  to  take  management  of  dally  paper,  with 
view  of  buying  interest  If  mutually  satisfactory. 
Have  owned  and  successfirily  managed  two  pa- 
■pera.  At  Ifberty  October  1st.  Address  AI.  3066, 
care  F.<lltor  and  Publisher. 


REPORTER — Young  man,  21, 'now  on  dally  In 
Eastern  city  of  50,000,  desires  position  on  pro¬ 
gressive  paper  with  chance  for  advancement.  Four 
years’  experience,  both  abroad  and  In  U.  S. 
Feature  and  general  reporting;  also  desk  work. 
WUI  go  anywhere.  Small  salary.  Address  M.. 
30.36,  care  Editor  and  Publisher. 

S  .ALES  PBO.MOTION  AND  PUBIJCITY 
WORK — Active,  well-trained  young  man  of  22 
as  asalstaiit  to  e.xecntlve:  forceful  correspondent; 
a  good  stenographer,  and  having  large  capacity 
for  detail.  Salary  $20.  Address  At.  3068, 
j-are  l^iitqr  and  Publisher. 

SOCIETY  EDITOR  AND  FEATTURE  WRITER 
would  like  position  on  afternoon  dall.v.  Ag¬ 
gressive  and  tactful :  understand  all  phases  of 
retiortorlal  work.  Held  staff  position  on  a  lead¬ 
ing  Wisconsin  dall.v  several  years.  High  school 
education  and  some  training  at  achool  of  tonr- 
nallsm.  Rest  Referencea.  Addresa  Box  M.  3055, 
care  Editor  and  Pnbllaher. 


$60,000  buys  leading  daily  newspaper 
property  of  a  rapidly  growing  north¬ 
western  city  of  15,000.  Annual  vol¬ 
ume  over  $100,000.  Profit  balance 
over  $14,000.  Well  equipped.  Propo¬ 
sition. 

CHAS..M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 

$20,000  Cash 

Available  as  first  payment  upon 
Middle  West  or  New  York  or  Penn¬ 
sylvania  daily  newspaper  property. 
This  customer  is  an  experienced 
daily  newspaper  publisher.  Quick 
response  necessary. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  and  Magaelne  Properties. 

Times  Bldg.,  New  York 


No.  516x. 

Only  evening  paper  in  Central 
West  city  of  40,000;  circulation 
over  10,000  (A.  B.  C.);  good  adver¬ 
tising;  paper  on  paying  basis  and 
of  good  prestige.  Exceptional  lo¬ 
cation.  Price  $80,000. 

H.  F.  HENRICHS 

Netoapaper  Properttea 
EITCHFIBLD,  ILL.. 

Advertising  Manager 

Solicitor  and  copy  writer,  age  32,  with  ten 
years’  suoct’ssful  experience  on  three  well- 
known  dillles,  seeks  resimnsible  oonnec-ti’Mi 
in  large  eastern  city.  Present  salary  and 
advertising  writing  accounts  average  over 
$50  a  week,  hut  will  begin  at  that  figure. 
"In  every  way,  reliable,  energetic,  and  ca¬ 
pable.”  Ask  nlH>ut  No.  4188. 

FERNALD’S  EXCHANGE,  Inc. 

(Fpmterty  FermetU’t  Ntmap^er  Men’s  Exckmnge) 

Third  NatioiuJ  Bask  Bldf  SPRINGFIELD.  MASS. 


Mr.  Publisher 

Figure  1%  saving  on  your 
new  or  present  paper  contract. 

A  practical  paper  man  as 
you  expect  to  look  after  ypur 
interests  can  save  you  this  and 
more. 

Address  J.  K.,  care 
Editor  and  Publisher 


NEWSPAPER  MAN 

with  fifteen  years’  practical  experience  conducting  high-class  weekly  and 
small  city  daily,  and  on  metropolitan  newspapers.  Fully  conversant  with 
the  conduct  of  all  departments,  but  has  specialized  in  editorial  end.  Seeks 
position  as  managing  editor  or  assistant  to  publisher.  Brought  up  in 
newspaper  game  in  old-fashioned  way  of  learning  all  departments  thor¬ 
oughly,  but  had  most  experience  in  editorial  department.  Now  employed 
but  seeking  a  larger  field,  preferably  near  New  York.  Can  give  best  of 
references,  both  in  and  out  of  the  profession.  Wide  acquaintance  among 
public  men.  Address  M*50S9,  care  Editor  and  Publisher. 
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SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CUNE  ELECTRIC  MFC.  CO. 

Fisher  Bldf.,  Chicsfo 
SB  Psurk  Raw,  New  York 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  ft  r  you. 

BURRELLE 

60-62  Warren  St  t  New  York  City 

EiUthluhtd  a  Sluarter  oj a  Century. 


Hemst  reel’s 


PRESS  CLIPPINGS 


Tenth  A?enue  At  45th  Street 
New  York 


Canadian  Preu  Clippings 

Th«  weblem  uf  oevertnc  tbt  Canadiao 
FUI4  b  answered  by  obtaining  the  aenrice 

si 

The  Dominion  Press 
Clipping  Agency 

which  glTes  tha  cliftpinga  on  all  mattera  ol 
interest  to  rou,  printed  In  over  os  per  cent, 
of  the  newspapers  and  publicationa  of 
CANADA. 

We  coTer  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  ofice. 

74-71  CHURCH  ST.,  TORONTO.  CAN. 

Price  of  scrrice,  reralar  press  cliMdng 
rateo  specisl  rates  ana  discounta  to  Trade 
and  Newspapera. 


Successful 

Hen  in  every  walh  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leadinjc  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  Infonnation  and  terms  to-day. 

HCNRY  ROMKIKK.  INC.. 

1M.116  tovoaife  Avo,  Now  Yoffc  Cby 


J.\MES  RASCOVAR  DIES 


Was  Widely  Known  Advertioing  Man  - 
Head  of  Albert  Frank  &  Co. 

James  I’.asoovar,  president  of  the 
well-known  advertising  firm  of  .Albert 
Frank  &  Co.,  at  26  Heaver  Street,  New 
York  city,  died  on  Tuesday  of  heart  dis- 
ea.se,  at  his  country  home  at  Ixing 
Beach,  in  his  .sixtieth  year.  Mr.  Rasco- 
var  al.so  was  president,  manager,  and  a 


James  Rascovar. 


director  of  the  New  York  News  Bureau 
Association  and  vice-president  and  a  di¬ 
rector  cf  the  Hamilton  Press. 

Born  in  Providence,  R.  I.,  Mr.  Ras¬ 
covar  was  a  son  of  Mr.  Simon  Rascovar 
and  Mrs.  Hannah  Rascovar.  He  tvas 
educated  in  public  schools  of  New  York. 
In  January,  1889,  he  married  Miss  Vera 
Frank.  He  had  been  head  of  .\lbert 
Frank  &  Co.  for  many  years. 

In  January,  1914,  Mr.  Ra.scovar  cele¬ 
brated  his  twenty-fifth  wedding  anni¬ 
versary  and  received  silver  gifts  from 
the  employees  of  Albert  Frank  &  Co. 
and  the  New  York  News  Bureau,  .\mong 
his  clubs  were  the  Loto.s,  Pre.s.s,  Friar.s, 
and  Thirteen  Club. 

Mr.  Ra.sc-ovar  leaves  his  wife,  one  .son, 
Mr.  Frank  James  Ra.scovar,  who  is 
vice-president  of  .VllK-rt  Frank  &  Co., 
and  two  daughters?,  Mrs.  B.  Raudnitz 
and  Mi.ss  Mary  Ra.scovar.  Two  broth¬ 
ers  also  .survive.  They  are  Mr.  Harry 
Rascovar,  treasurer  of  .\lbert  Frank  & 
Co.,  and  Mr.  Kdward  Rascovar,  secre¬ 
tary  of  the  New  York  News  Bureau  As¬ 
sociation. 

Mr.  Ra-scovar’s  home  in  New  York 
was  at  No.  16  West  82d  St.  where  the 
funeral  took  place  yesterday  morning. 
A  delegation  from  the  New  York  Press 
Club  attended  in  a  body. 


OBITUARY  NOTES 

O.  M.  Ratto,  busine.ss  manager  of 
L’ltalia,  an  Italian  daily  of  San  Fran¬ 
cisco,  who  was  shot  in  the  back,  when 
he  stepped  from  his  office  into  the  midst 
of  a  running  pistol  battle  lietween  po¬ 
lice  and  two  men,  died  from  his  wound 
on  September  20.  Ratto  was  Ixirn  in 
Boston  in  18.57,  coming  of  a  famous 
Italian  family  of  (lenoa.  He  was  edu¬ 
cated  in  Italy,  returning  to  this  coun¬ 
try  and  establishing  him.self  in  San 
Franci.sco  in  1876.  For  twenty-five 
years,  Ratto  was  connected  with 
“LTtalia.” 

James  K.mmett,  a  former  newspaper 
man,  has  l>een  found  dead  at  Calera, 
Ala.,  a  short  distance  from  Pen.sacola, 
Fla.  He  was  recently  secretary  of  the 
West  PloHda  Chamber  of  Commerce  and 
..WM  »t  eaa  time  secretary  at  the  014 


Spanish  Trail  Association  at  Mobile, 
Ala.  The  members  of  his  family  are  now 
in  Texas. 

J.  M.  Whitlow,  editor  of  the  Jourdan- 
ton  (Tex.)  News,  died  suddenly  on  Sep¬ 
tember  19.  Mr.  Whitlow  had  been  in 
failing  health  for  several  months,  but 
his  condition  w’as  not  considered  critical. 
He  is  survived  by  his  wife  and  six 
daughters. 

H.  O.  Jeffries,  aged  forty-five,  former 
I>ublisher  of  the  Nowata  (Okla.)  Daily 
Advertiser,  was  found  dead  in  his  room 
at  Tulsa,  Okla.,  on  September  21.  Four 
years  ago  Jeffries  was  editor  and  pub¬ 
lisher  of  the  Nowata  Advertiser  when 
.Mrs.  Irene  Goheen,  an  advertising  so¬ 
licitor  of  the  Advertiser,  was  murdered 
in  Nowata.  Jeffries  was  arrested,  in 
dieted,  and  tried  on  a  charge  of  murder 
in  connection  with  her  death,  but  was 
acquitted. 

Cart.  Frank  T.  Roche,  aged  seventy- 
three,  postmaster  ct  Georgetown,  Tex., 
and  for  twenty  years  editor  and  publish¬ 
er  of  the  Williamson  County  Sun,  the 
leading  new.spaper  of  Georgetown,  died 
at  his  home  on  September  20,  after  a 
brief  illne.ss.  Capt.  Roche  was  a  charter 
meml>er  of  the  Texas  Press  As.sociation. 

John  Finn,  twenty-nine  years  old, 
sporting  editor  of  the  Machester  (N.  H.) 
I’nion,  and  widely  known  among  sport¬ 
ing  writers  of  New  Kngland,  died  last 
Sunday  at  Quincy,  Ma.ss.  He  had  played 
on  the  I»well  and  Brockton  baseball 
teams  of  the  New  England  League  and 
on  the  Harrisburg,  Pa.,  team  of  the 
Tri-State  League. 

Liei  t.  Wiij-iam  T.  Willison,  son  of 
Sir  John  Willison.  editor  of  the  Toronto 
News,  was  killed  in  action  on  the 
Somme  on  September  15.  Lieut.  Willi¬ 
son,  prior  to  enlisting,  was  a  member 
of  the  News  staff  and  that  paper’s  rep¬ 
resentative  in  the  local  press  gallery. 
He  had  also  seen  service  on  the  Mon¬ 
treal  Witness,  the  Regina  Province,  and 
the  Fort  William  Herald.  He  was  at¬ 
tached  to  the  Seventy-fourth  Battalion, 
C.  E.  F.,  and  was  a  most  popular  of¬ 
ficer.  A  brother,  W.  A.  Willison,  is 
London  correspondent  of  the  News. 

Pierce  Bcrton,  the  aged  retired  editor 
of  the  Aurora  (Ill.)  Daily  Express  and 
the  semi-weekly  Herald,  died  at  his 
home  in  Aurora  on  Se,ptember  19.  Mr. 
Burton  founded  both  papers  and  edited 
them  until  1903,  when  he  retired. 

Mi'Farren  Davis,  for  twenty-seven 
years  editor  of  the  Paris  (Ill.)  Beacon, 
died  on  September  24  from  injuries  sus¬ 
tained  four  weeks  ago  in  an  automo¬ 
bile  accident. 

Col.  C.  Harrison  Parker,  seventy 
years  old,  editor,  politician.  Confeder¬ 
ate  veteran,  and  a  notable  figure  dur¬ 
ing  reconstruction  days,  is  dead  in  New 
Orleans. 

RrFcs  R.  Hermann,  twenty-four 
years  old,  a  reporter,  who  had  been 
three  years  connected  with  the  New 
York  Press,  was  found  dead  in  the 
Hud.son  River,  at  129th  Street,  New 
York,  September  22,  the  body  being 
identified  by  a  laundry  mark.  Acci¬ 
dental  drowning  was  the  cause  of  his 
death. 

C.  M.  S.  McLellan,  fifty-one  years  of 
age,  playwright  and  new.spaper  man 
of  New  York,  is  dead  at  his  home,  in 
Usher,  England.  Among  his  light 
operas  were  “The  Belle  of  New  York,” 
"The  Pink  Lady,”  and  others.  He  was 
at  one  time  editor  of  Town  Topics. 

W.  Scott  Hamilton,  aged  sixty-five, 
dean  of  the  Findlay  (O.)  newspaper 
men,  dropped  dead  in  that  city  Sep¬ 
tember  19.  Ha  had  written  for  Find¬ 
lay  and  Tiffin  nawapapara  far  farty 
ynr$> 


MAKES  THE  POLITICIAN  PAY 

Publisher  Merriam  Gives  No  Free  Pub. 
licity  to  Candidates. 

“Why  should  not  candidates  for  po- 
litical  offices  pay  for  the  space  they 
occupy  in  the  newspapers?”  asks  F.  a. 
Merriam,  of  the  Mt.  Vernon  (N.  Y) 
Dally  Argus,  and  then  he  proceeds  to 
answer  his  query  by  saying:  “They 
should.”  Not  only  does  he  sc  answer 
it,  but  he  carries  the  idea  into  effect 
in  his  paper.  Every  candidate  for  ev¬ 
ery  office  in  which  the  voters  of  Mt. 
Vernon  may  be  interested,  has  free  ac¬ 
cess  to  the  Argus  columns,  at  regular 
advertising  rates,  and  every  such  arti¬ 
cle  or  advertisement  is  marked  "politi¬ 
cal  advertising.” 

For  many  years  candidates  for  po- 
litical  office  have  been  getting  columns 
cf  free  publicity  in  the  pages  of  their 
party  paper,  and  not  paying  for  it.  Some 
five  or  six  years  ago,  Mr.  Merriam  shut 
down  on  the  practice.  Now,  every  fall, 
his  paper  carries  numbers  of  di.splay 
advertisements,  not  only  of  the  opposi- 
tion  candidates,  but  the  candidates  of 
his  own  party.  He  finds  that  if  pays, 
that  the  candidates  expect  to  pay,  and 
that  as  a  rule  they  are  excellent  and 
prompt  payers. 


BROOKLYN  EAGLE’S  JOY  NIGHT 


Seventy-fifth  Anniversary  Will  Be  C.ele- 
brated  at  Academy  of  Music. 

The  Brooklyn  Daily  Eagle  will  cele¬ 
brate  its  seventy-fifth  anniversary  on 
October  26  next.  To  mark  the  occasion 
there  will  be  a  unique  demonstration  at 
the  Academy  of  Music. 

The  feature  of  the  celebration  will  be 
a  pageant  portraying  important  events 
in  the  Eagle’s  history,  starting  with  an 
episode  which  will  show  a  scene  in  the 
first  Eagle  office  in  lower  Fulton  Street 
in  1841,  with  Isaac  Van  Anden,  the 
founder  of  the  paper,  and  his  associates 
as  the  chief  characters.  The  life  of  the 
paper  from  that  time  down  to  the  pres¬ 
ent  will  be  followed  in  the  succeeding 
episodes  in  introducing  many  men  who 
have  figured  prominently  in  Brooklyn 
and  Eagle  history. 


WEDDING  BELLS 

Mi.ss  Viola  Claire  Vetter,  daughter  of 
Mr.  and  Mrs.  Carl  Ernst  Vetter,  of  23,5 
West  71st  Street,  and  George  Buchanan 
F'ife,  of  the  editorial  staff  of  the  Evening 
World,  New  York,  were  married  on 
Tuesday  in  the  chapel  of  Christ  Church, 
Broadway  and  71st  Street,  by  the  Rev. 
Lewis  B.  Whittemore. 

Robert  Watson,  chief  clerk  of  the 
Department  of  Labor  in  Washington, 
D.  C.,  and  one  of  the  most  popular  and 
prominent  associate  members  of  the  Na¬ 
tional  Pre.ss  Club,  was  married  to  Miss 
Dorothy  Eliot,  in  Washington,  on  Sep¬ 
tember  20. 

H.  R.  Albert,  editor  and  publi.sher  of 
the  Carney  (Okla.)  Enterprise,  and  Mi.ss 
Regina  Dorinne  Jones,  were  married  a 
few  days  ago  at  the  home  of  the  bride 
in  Carney. 

John  Gould,  managing  editor  of  the 
Wichita  Falls  (Tex.)  Daily  News,  and 
Miss  Della  Stone,  were  married  on 
September  18.  Mr.  Gould  formerly  was 
telegraph  editor  tif  the  Dallas  Morning 
News  and  is  one  of  the  bc.st-known 
newspapier  men  in  northwe.st  Texas. 

Col.  Austin  Beach,  news  editor  of  the 
Pittsburgh  Dispatch,  and  Mrs.  Lou  B. 
Vaill,  were  married  on  September  20, 
at  Forestville,  Conn.  Col.  and  Mrs. 
Beach  left  Immediately  after  the  cere¬ 
mony  for  New  York,  and  will  return 
to  Pittsburgh  to  be  at  home  at  the 
King  Edward  ApartnMOte  after  He* 
rambar 


New  England  Newspapers  Are  Great 

Business  Builders 

They  carry  messages  from  advertisers  everywhere  to  ALL  THE  HOMES  in 
England.  The  value  of  these  messages  is  GREATLY  ENHANCED  by  the 
England  Newspapers,  because  they  -  hold  the  confidence  and  respect  of 
readers.  This  is  one  of  the  big  assets  of  New  England  Newspapers  and  explains 
they  are  g^reat  business  builders. 

New  England  never  had  more  money  to  spend. 

She  never  was  more  willing  to  spend  it. 

Money  is  not  confined  to  the  cities  and  towns. 

It  is  abundant  everywhere. 

New  England  Industries  have  sown  it  broadcast. 

The  proprietors,  officials  and  clerks  connected  with  these  industries  receive  annually 

$112,284,000 

This  amount  is  EXCLUSIVE  of  millions  paid  to  wage-earners;  of  millions  acquired  in  trades  and 
professions,  in  agriculture  and  thousands  of  individual  business  enterprises. 

Fall  and  winter  are  the  seasons  of  increased  needs. 

WHAT  MANUTACrURER  OF  GOOD  JUDGMENT  WILL  OVERLOOK  THE  OPPORTUNITY 
TO  GET  HIS  SHARE  OF  FALL  AND  WINTER  TRADE.? 

These  New  England  Newspapers  will  be  glad  at  any  time  to  help  advertisers  analyze  the  conditions 
of  New  England’s  markets. 

They  will  be  glad  to  help  them  promote  sales  and  co-operate  with  them  in  effecting  plans. 

This  service  may  be  had  for  the  asking. 

New  England  holds  great  possibilities.  _ 

THEY  NEVER  WERE  GREATER  THAN  NOW!  .  ^  1 


New 

New 

their 

why 


BoetoD  Ameriatn 

(S) 

Boston  GIol>e  (IME ) 

(S) 

Boston  HeraW-TrsTOler 
(MB) 


MASS.\OH.USEnTS 
Net  paid 
Oircniation 
(E)  365,219 


2,500  10,000 

lines  lines 


Boston  Journal 
Boston  Post 

Boston  Record 
Boston  Transcript 
Fail  Rirer  Herald 
Fitchburg  Sentinel 
l,jron  Telegram 


324,492 

243,459 


(M) 
(M) 
(S) 
(E) 
(E) 
(E) 
(E) 
(E) 
(S) 

Ixtwell  Courler- 
Cltixen  (iMB) 

N*‘W  Bedford  Standard 
A  Mercury  (MIE) 

Pittsfield  Eagle  (E) 

Salem  Newa  (E) 

SprlDgf'd  Republican  I 
(M)  14,203  I 

Springfield  News 

(E)  17,526  J 


.35 

.35 

.30 


.35 

.35 

.30 


MASSAOUUSETTS. 

Net  paid  2,500 
Circulation  lines 

Springfield  Republican 

(S)  16,739  .065 

Springfield  Union 


10,000 

lines 


VERMONT. 

Net  paid  2,500  10,000 

Circulation  lines  lines 

Burlington  Free  Press 

(M)  9,184  .0229  0.157 

Population,  361,205. 


298,903 

.30 

.30 

(MBS) 

28,515 

.07 

.06 

OONNECTICTT. 

WarcesterlGaBette  (E) 

27,156 

.06 

.045 

Bridgeport  Post- 

179,468 

.28 

.25 

— 

ITelegram  (MAE) 

31,595 

.075 

.055 

63,080 

.16 

.125 

Massachusetts  totals. 

2,493,304 

3.2032 

3.0504 

Danbury  News 

(E) 

5,936 

.0118 

.0118 

444'.  799 

.40 

.40 

Population,  3,605,522, 

Ilartfoni  Courant 

(MS) 

17,600 

.06 

.035 

315,677 

.30 

.30 

Hartford  Times 

(E) 

25,014 

.06 

.05 

33,269 

.12 

.12 

RHODE 

ISLAND. 

Meriden  Journal 

(E) 

4,904 

.025 

.0143 

30,143 

.15 

.15 

Pawtucket  Times  (E) 

•21,859 

.05 

.9325 

New  Haven  Tlmes- 

•7.285 

.02 

.02 

I*roTldeDce  Bulletin  (B) 

50,048 

.09 

.00 

Leader 

•15,325 

.04 

.03 

5.066 

.02 

.0157 

Providence  Journal 

New  Jjomion  Day 

(E) 

8,447 

.0295 

.0171 

•7,527 

.02 

.02 

(M^S) 

22,767 

.07^08 

.07*08 

iNeiW  London  Telegraph 

•6,218 

.02 

.02 

'Providence  Tribune  (E) 

20,089 

.05 

.05 

(M) 

4,500 

.0088 

.0071 

Woonsocket  Call- 

Norwich  Bulletin 

CM) 

9.213 

.04 

.018 

16,780 

.03 

.03 

Reporter  (E) 

•11,442 

.0428 

.0285 

_ 

_ 

ronnecticnt  totals. 

122,534 

.3489 

.2383 

17,029 

.03 

.03 

Rhode  Island  totals. 

126,205 

..3028 

.2710 

Vopulation;  1*114,756. 

12,413 

.0207 

.0157 

Population,  591,215, 

— 

18,648 

.05 

.035 

N<<w  EDgland  totals*  2, 

,771,915 

3.9337 

3.6192 

MAINE. 

•.V  B.C.  atatement. 

31,329 

.09 

.08 

Portland  'Express  (E) 

20,686 

.0535 

.0375 

Governmont  atatemonts. 

April  1. 

1916. 

Population,  762,787. 


I’opiilatlon  for  New  England,  6,874,174. 


The  Editor  and  Publisher  will  supply  Advertisers  with  further  information  on  marketing  and  selling  conditions  in  New  England. 

The  Editor  and  Publisher,  1117  World  Building,  New  York. 


Write : 


Food  Advertising  in  New  York 

Figures  Which  Conclusively  Prove  The  Globe  to  Be 

the  Dominant  Food  Medium 


(From  Compilations  of  the  Evening  Post.) 

JANUARY  1  TO  AUGUST  31,  1916 
Evening  Newspapers  (6  Days  a  Week) 

THE  GLOBE  .  .  .  310,847  Lines 

THE  WORLD  .  .  .  157,134  “ 

THE  JOURNAL .  142,310  “ 

THE  SUN  .  .  .  .  127,654  “ 

THE  MAIL  .  .  .  82,981  “ 

THE  POST  .  .  .  .  59,454  “ 

THE  TELEGRAM  .  .  53,616  “ 


Morning  Newspapers  (7  Days  a  Week) 
THE  AMERICAN  . 

THE  WORLD 
THE  TIMES 
THE  HERALD 
THE  TRIBUNE 
THE  SUN 


97,493  Lines 
72,546  “ 

71,835  “ 

32,490  “ 

29,825  “ 

26,074  “ 


The  Globe’s  ability  to  produce  definite  provable  results  for  Food 
Products  probably  stands  unequalled  in  the  history  of  advertis¬ 
ing,  as  evidenced  by  many  unsolicited  testimonials.  . 


Now  Over 

200,000 


CHICAGO 
Tribune  Bldg. 


The  New  York  Globe 


O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 


Member 

A.  B.  C 


NEW  YORK 
Brunswick  Bldg. 


Tbe  Nation  Presi,  Inc.,  20  Vesey  St.,  N.  V. 


